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Sparks 


Happy Homecoming 
Me, Mel and Miles 
Trucks Have Their Day 
If Winter Comes 













By 


Chris Sinsabaugh 


Palmer House, Chicago. 
E FOR the 40th Chicago 


automobile show, and I’m 

| humming “Home on the Range,” 
for “Who, Me?” records the fact 
that when Sam Miles staged the 
first show he gave me the job 
of handling his publicity. So I set 
the style which Mel Adams, to- 
day's press agent, has been follow- 
ing in the later years so success- 
fully that he has refused to move 
to California and take advantage 
of the “ham and eggs” movement 
out there that guarantees $30 
every Thursday. That’s chicken 
feed to him now. 

As I give the Palmer House a 
| by-line in the column, it’s more 
_and more like home-coming week 
| to me. I’m living in retrospect as I 
lok back over the years to that 
| first.show in the Coliseum, with its 
| board track that was used for 
| demonstration purposes for the 
be ry vehicles; the few and 
scattered exhibits; the home- 
| trainer races and Miles having to 
, back the house by giving away 
= and begging people to take 


| WHAT A DIFFERENCE 39 
years have made! This 40th show 
scintillates in comparison 
| With that first one. Located in the 
| Pacious Amphitheater at the 
, With free parking for 
ds of cars and only 20 
minutes from downtown, enter- 
tuimment for the spectators who 
enjoy it and then look at the new 
the present management, 
Chicago Automobile Trade 
with Mike Lanahan, Dodge 
‘Stebtor, . chairman of the 
expects this af- 
fair - be tops on the circuit this 
Cago suffered in 1938 by 
| York © same week as New 
inane now common sense has 
and there has been a 
rng spell between the two 
which gives Chicago a fine 
cuce to do its stuff. I can’t 
we how it 
huge success, 


| the 


can miss being a 


TR * a 
oe ARE given an unusual 
SPARKS, Page 47, Col. 1) 
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Packard Offers Fully Air-Conditioned Car 


CHICAGO SHOW OPENS 9-DAY RUN 


|Trucks Hold Spotlight in Chicago This Week 


Dual Exhibits Reveal 
"40 Truck Trends 


New Packard Unit 
Provides Cooling, 
Heating, Air Filter 


Device Is Being Displayed 
At Chicago Show 
For First Time 


DETROIT. — America’s 
first fully air - conditioned 
production automobile, pro- 
viding controllable tempera- 


tures within the car during 
summer or winter, was announced 
by the Packard Motor Car Co. last 
week. 

The Packard unit, which is a 

mechanical refrigeration system 
driven by the engine of the car, 
either heats or cools the air, filters 
and dehumidifies it, and supplies 
ample clean, fresh air summer or 
winter with car windows closed. 
The device is offered as a standard 
factory-installed, extra-cost acces- 
sory. 
Through use of the new device, 
air in an automobile body is cooled 
to the temperature desired by 
passengers, dehumidified, filtered 
and circulated through the car. A 
simple adjustment, easily made by 
@& passenger, causes the system to 
circulate filtered warm air when 
desired. 

Cooling is obtained by means 
of a refrigerating plant which is 


much the same in principle as that 


of any home mechanical refriger- 
ating unit, according to W. ° 
(See PACKARD, Page 6, Col. 5) 


GM Defense Calls 
100 Witnesses in 
Anti-Trust Trial 


SOUTH BEND. — Approximately 
100 defense witnesses had taken 
the stand at the close of the 
fourth week of the federal gov- 
ernment’s anti-trust case against 
General Motors Corp., GMAC, and 
others. 

It was indicated that the trial 
may be shortened still further and 
be completed by the middle of this 
month, although defense attorneys 
will attempt over the week-end to 
find some method to make this 
possible. The time will be short- 
ened only, however, it is said, if 
they can reach an agreement with 
the government counsel as to in- 
troduction of the hundreds of 
“silent” witnesses on hand to tes- 
tify. Local hotels have been filled 
the past few nights with GM deal- 
ers here to testify and some have 
been forced to go to surrounding 
towns for accommodations. 

Judge Walter C. Lindley Thurs- 
day morning asked if such a re- 
duction could be accomplished and 
John Thomas Smith, chief defense 
counsel replied “the best way we 
know to prove our dealers are not 
coerced is to present 15,000 of them 

(Continued on Page 8, Col. 1) 





CHICAGO.—Interest in 1940 
commercial cars and trucks is 
heightened this week by extensive 
exhibits at the Chicago Automo- 
bile Show, being held in the Inter- 
national Amphitheater, and by 
the National Motor Truck Show 
which gets under way Wednesday 
at Navy Pier. 

Among the many advancements 
noted on the truck industry’s new 
models, styling refinements, me- 
chanical and safety innovations, 
easier maneuverability, and a 
greater range of tonnage are the 
standouts. 

In the commercial car and light 
truck field there are several ex- 
amples of refinement in styling 
paralleling the re-styling of pas- 


1939 Car, Truck 
Sales at 2,332,755, 
Topping All of 38 


DETROIT.—The American pub- 
lic bought more new passenger 
cars and trucks and commercial 
cars in the first nine months of 
1939 than in all of 1938, according 
to R. L. Polk & Co. registration 
figures. 

Total sales of all new cars and 
trucks in the first three quarters 
of the current year, as disclosed 
by official state registration fig- 
ures collected by the Polk organi- 
zation, reached 2,332,755 units, as 
compared with a total of 2,256,402 
units in all of 1938. 

New passenger cars sold during 
the first nine months of 1939 to- 
taled 1,962,676 units as against 
1,891,053 in all of 1938. The total 
for the first three quarters of the 
current year compared with 1,344,- 
142 in the first nine months of 
1938, a gain of 46.02 percent. 

Truck sales in the first nine 
months of 1939 totaled 370,079 
units, as against 365,349 for all of 

(See SALES, Page 3, Col. 3) 


The Top Ten 
PASSENGER CARS 
First Ten in Registrations as 

Today: 


















Reported in AN T 

1939 1988 
Pos. Make Pos. 
1—448,756 Chevrolet 337,440— 1 
2—355,706 Ford 283,148— 2 
3—282,594 Plymouth 189,052— $3 


4—149,466 Dodge 13,234— 5 
5—144,025 Buick 110,394— 4 
6—109,407 Pontiac 66,595— 6 


7— 99,647 Oldsmobile 63,886— 7 
8— 58,921 Studeb’k’r 26,631—11 
9— 51,895 Chrysler —* 9 
10— 47,484 Mercury ‘ 
Total All Makes 
1,962,676 1,344,142 


For complete standings of all 
makes, see Page 32 this issue. 


senger cars for 1940. Lighter com- 
mercial units in the coupe pickup, 
sedan delivery and utility class, 
with one exception, have followed 
the passenger car industry’s lead 
in adopting the new Sealed Beam 
headlamp, which provides 50 to 65 
percent more and better directed, 
light on the upper or driving beam 
and more light with less glare, 
along with better illumination to- 
ward the right hand side of the 
road, on the lower or passing beam. 

Many of the heavier trucks also 
carry the same sealed lamp units, 
but in re-designed lamp housings 
that from the outside look much 
like lamps of last year. In general 
generator capacities have been in- 
creased and voltage regulation 
has been adopted for the gen- 
erators. 

There have been a few recruits 
among the smaller production 


manufacturers to the ranks of| J- 


builders of cab-over-engine trucks, 
until now almost every manu- 
facturer of medium or heavy-duty 
trucks offers the buyer the COE 
advantages of shorter turning ra- 


Who's Who at Chicago Shows 
will be found on Page 30. 


dius, easier maneuvering in traf- 
fic, and better load distribution. 
Many of the forward cabs have 
been improved in appearance, 
some are easier to enter and leave 
and nearly all are now well in- 
sulated and more comfortable for 
the driver. 

Every quantity production truck 
now has four springs. One of the 
biggest production manufacturers 
has adopted Hotchkiss drive for 
all his heavier-duty trucks and on 

(Continued on Page 37, Col. 3) 


Chicago Show Issue 


Autouuidiue Neues 






$4.00 Per Year, 10c Per Copy 


22 Car Makes, 
Many Trucks and 


Accessories Shown 


‘Dame Fashion’ Musical 
Melange Is Central 
Theme of Week 


By Mel Adams 
Staff Correspondent 


CHICAGO.—The 40th an- 
nual Chicago Automobile 
Show is stepping out in the 
true anniversary manner at 
the International Amphi- 
theater, where its run will con- 
tinue through next Sunday. It is a 
foregone conclusion that all past 
attendance records will be smashed, 
if only because the run is extended 
to nine days instead of the cus- 
tomary eight. 


This, however, is not the only 
deviation from past procedure. M. 

Lanahan, chairman of the execu- 
tive show committee, expressed 
confidence that a new high in at- 
tendance will be set on a compar- 
able basis, day for day, with last 
ze. when the total soared to 310,- 


Lanahan preferred to point to 
the kind of a show this is in public 
appeal and sheer drawing power. 


Certain it is that he and his fel- 
low members of the committee, 
along with other directors of the 
Chicago Automobile Trade Assn. 
have sprung something different 
in their “front window,” entitled 
“Dame Fashion,” and in the in- 
troduction of television, which 
shares the central arena with the 
stage show. 


Described by its producer, Ed- 
(Continued on Page 26, Col. 2) 


Progress Reported Made 
In Chrysler-CIO Parleys 


DETROIT. — Reporting progress 
toward settlement of the month- 
old Chrysler Corp. tieup, conferees 
of the corporation and the CIO- 
UAW adjourned late Friday till 
Monday morning when full-com- 
mittee parleys will be resumed. 


Sub-committees from both sides 
met Saturday morning to discuss 
wordage of one proposal on seni- 
ority. Conclusions arrived at will 
be submitted to the full negotia- 
tion committee Monday morning 
for action. 


At conclusion of the general 
meeting Friday both sides in the 
controversy, which has _ thrown 
about 60,000 Chrysler Corp. em- 
ployes out of work, were agreed 
that progress was being made, but 
no one would venture an opinion 
when the dispute would be settled. 


Negotiations during the past week 


have been hectic, from start to 
finish. Early in the week James W. 
Dewey, federal mediator, adopted 
a new tack of calling individual 
meetings between representatives 
of Chrysler and then meeting with 
representatives of the union. This 
procedure was interrupted, how- 
ever, on Wednesday when the 
Michigan state labor board again 
injected itself into the picture. Ne- 
gotiations were transferred to 
Lansing Thursday where Gov. 
Luren Dickinson attempted to 
take part in the discussion. 

The governor’s chief aim, it ap- 


(Continued on Page 22, Col. 4) 












AN’s Headquarters 
During the © show 

Automotive News’ headquarters 

will be at the Palmer House. 
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NLRB Held ‘Worst Threat to Complete Recovery’ {~ 


C. of C. Urges Amendments Ay Packard's Party 


To Treat Employers Fairly 


Special to Automotive News 

WASHINGTON. — Retention of 
the National Labor Relations Act 
in its present form constitutes 
“one of the most serious threats to 
complete economic recovery,” the 
committee on manufacture of the 
U. S. Chamber of Commerce de- 
clared last week in a report recom- 
mending amendments to the act 
for consideration of the special 
House committee which will begin 
hearings on proposed changes in 
the laws. 

At the same time, Senator Ed- 
ward R. Burke of Nebraska, con- 
sistent NLRB critic, declared that 
“there is reason for the utmost 
alarm about the ‘slow downs’ in 
the automobile industry.” He as- 
serted that there. should be “uni- 
versal condemnation for this new 
method of industrial attack.” Sen- 


Studebaker Sales 
Staff Augmented; 
Personnel Shifted 


SOUTH BEND.—Additions to 
the sales staff and promotions of 
men in the field organization of 
the Studebaker Corp. are an- 
nounced by Geo. D. Keller, vice- 
president in charge of sales. 


H. B. O’Neil has been appointed 
regional supervisor of Studebaker’s 
Dallas branch, replacing Harvey 
Stowers, who resigned to join Win- 
erich Motor Sales Co., Studebaker 
distributor in San Antonio, as vice- 
president and general manager. 
O’Neil has been selling automobiles 
for 23 years, having started as a 
retail salesman in 1916. 


S. A. Skillman, who has been 
with Studebaker since 1927 and has 
held sales positions in’Los Angeles, 
Philadelphia, San Francisco and 
Portland, has been appointed re- 
gional manager for Studebaker’s 
Buffalo territory. 


A. J. Wise, a veteran of the Man- 
hattan market, has been appointed 
regional manager of New York, 
second in command to R. F. Glos- 
ter, assistant sales manager in 
charge of the New York area. 

Keller also announced the addi- 
tion of six new district sales man- 
agers. These men have spent a 
month at the factory, going to 
school under Studebaker tutors 
and familiarizing themselves with 
Studebaker’s methods of operation. 
Each of the sextette has had lib- 
eral experience in the automobile 
business. 

The new men are Charles R. 
Bowers of South Bend, who began 
in the motor car business in 1914; 
George C. Norwood of Chicago, a 
veteran of 29 years in the business; 
C. A. Gier of Kansas City, asso- 
ciated with Studebaker and Stude- 
baker dealers for 12 years; Carl D. 
Kessler, who began with Buick in 
1924 and has lately been associated 
with an automobile dealer in Mis- 
souri; J. L. Greene of Chicago and 
a veteran of 20 years of whole- 
sale, retail and used car selling; 
and David R. Neill, who entered 
the motor car business in 1916. 


ator Burke sharply demanded a 
renunciation of what he termed 
“radical and misguided” union 
leadership and also again empha- 
sized the need for amendment of 
the Wagner labor act. 


Commenting on the “slow down” 
to which the Chrysler Corp. has 
been subjected, Senator Burke 
said: 

“Here is a great industrial or- 
ganization ready to provide steady 
employment, a fair day’s pay for 
a fair day’s work for more than 
50,000 men. The only question is 
whether the management shall sur- 
render to the union control of pro- 
duction. But that is a question of 
vital importance. Upon the answer 
to it depends the whole future 
of private enterprise in this coun- 
try.” 

In its report, the Chamber of 
Commerce committee roundly con- 
demned the act as administered, as 
increasing the number and intens- 
ity of strikes; disrupting friendly 
relations between employer and 
employe; depriving large numbers 
of workers of the right to bargain 
collectively through representatives 
of their own choosing; fomenting 
class distinction and hatred; and 
subjecting management to new 
risks and uncertainties which have 
curtailed expansion. 


The chamber’s proposals for 
amendments include the following 
major points: Employer’s right to 
certification; right of free speech; 
elimination of majority rule; oppo- 
sition to closed shop proviso. 


Amendments also are suggested 
to remedy conditions which arise 
out of combination of inconsistent 
functions in one body alone han- 
dling so controversial a subject as 
the regulation of labor relations. 


St. Louis Show 


Best in 5 Years 


ST. LOUIS.—With an attendance 
of 74,258 and a conservative esti- 
mate of sales reaching more than 
$200,000, the 1939 St. Louis Auto- 
mobile show is hailed by Joseph 
A. Schlecht, secretary of the 
Greater St. Louis Automotive 
Assn. and manager of the show, as 
the most successful in the past 
five years. 


Of the $200,000 sales it has been 
learned that one-quarter of the 
amount was sold by an exhibitor 
of funeral cars and ambulances 
alone, and four of the most ex- 
pensive types of funeral cars were 
driven off the floor and delivered 
to purchasers several days before 
the show ended. While dealers and 
salesmen were reticent to discuss 
sales volumes, it is known that 
one dealer reported the sale of 
30 cars; another sold 23 during the 
first two or three days and virtu- 
ally all were contacting factories 
about deliveries. 

In addition to actual sales, pros- 
pective purchasers were listed in 
sufficient numbers to keep sales- 
men on the constant go for the 
next few months. 





SIX MEN ADDED to Studebaker’s field staff. They and their territories are 


(standin 
Kansas City, and Geo. 


left to right), Charles H. Bowers 
C. A. Gier, Kansas City; J. L. Greene, Ph 
- Norwood, Cleveland. 


St. Paul; 


Carl D. Kessler, Memphis; 
iladelphia ; 


(sitting) David B. Neill, 





PACKARD’S HOSTS at special 
Drake hotel 
vice-presiden 


and general manager of 


M. Packer, vice-president. 


chew party Thursday evening in 
Ps to opening of Chicago show. Left to — . . BR. Bellows, 
‘ackard Motor Car 
Hitchcock, Packard’s advertising manager; M. 


Chicago’s 


t 
0. of Chicago; Hugh 
M. Gilman, president, and W. 





CANDID CAMERA fans get a shot at W. R. Bellows, yee Peestdont and gen- 


eral manager of Packard 
ard’s vice-president 
Packard’s show exhibit. 


Motor Car Co. of Chicago, and ° 
shown here with some of the models 


acker, Pack- 
who will pose at 


Packard Repeating Photo 
Contest at Chicago Show 


CHICAGO.—An amateur photo 
contest to be held during the 
Chicago Automobile show, in 
which a 1940 Packard One-Ten 
convertible coupe will be given as 
first prize, is announced by W. M. 
Packer, vice-president of distribu- 
tion for Packard. 

The contest will duplicate the 
Packard Photo Contest held dur- 
ing the New York Automobile 
show. 

“We are installing at the Pack- 
ard exhibit at the Chicago Auto- 
mobile show a miniature photo- 
graphic studio where thousands of 
camera fans may shoot a Packard 
car to their heart’s’ content,” 
Packer said. “Ideal lighting con- 
ditions will prevail. 

“Eight of the most beautiful 
photographic models in Chicago 
and four McClelland Barclay mod- 
els from New York City will be 


Nash Is Pushing 
Output to Meet 
Heavy Backlog 


DETROIT.—Working against the 
biggest backlog of orders in the 
last decade and steadily rising 
sales in all parts of the country, 
Nash production lines are now 
running at near-capacity, it is re- 
ported by W. A. Blees, general 
sales manager. 

Blees said that, despite the fact 
that the company’s dealers were 
handicapped by a lack of cars 
because of a_ three-week strike 
which closed all Nash Motors 
plants Oct. 1, retail sales of new 
Nash cars throughout the United 
States during the first 20 days 
of October were nearly three 
times as great as sales during the 
comparable period of 1938. 

Domestic sales during the period 
totaled 2,952 units, as compared 
with 1,090 units sold at retail in 
the like period a year ago, Blees 
said. 

With the plants again shipping 
out a steady flow of new cars, 
Blees said that he expected sales 
to show strong progressive in- 
creases during the period immedi- 
ately ahead. 





Buffalo Show Up 24% 

BUFFALO, N. Y.—Officials of the 
1939 Buffalo Automobile Show reported 
that attendance at this year’s exhibit 


totaled approximately 44,000 persons, | 
or 24 percent more than the 1938 fig-| Illinois. 


ure. The show was described as one of 
eo most successful in Buffalo’s his- 
ory. 


on hand throughout the show to 
pose for the camera fans. 

“To make the picture taking 
worthwhile, we will award a 1940 
Packard One-Ten_ convertible 
coupe as first prize. This is the 
car which will be photographed. 
In other words, the car you ‘shoot’ 
is the car you can win.” 

In addition to the “Picture 
Packard” coupe, there will be 26 
other awards totaling $650 in cash, 
as well as 100 certificates of hon- 
orable mention, Packer revealed. 
The prizes include a second prize 
of $250, third prize of $100, four 
prizes of $25 each and 20 prizes 
of $10. 

Entry blanks for the contest will 
be available at the Packard exhibit 
at the show. Each contestant may 
submit up to three entries which 
must be received or postmarked 
not later than midnight, Dec. 1, 
1939. In case of ties, duplicate 
prizes will be awarded. Winners 
will be notified by mail on or 
about Dec. 20, 1939 and prize- 
winning photographs may be dis- 
played at the Packard Motor Car 
Co. of Chicago during the last 
week of December. 


Edison Storage Battery 


Gives Allen New Post 
WEST ORANGE, N. J.—E. W. 
Allen, former sales manager of the 
Edison Storage Battery division, 
Thomas A. Edison, Inc., has been 
named manager of engineering. 
He will be executive head of fac- 
tory and sales engineering. W. H. 
Schleicher, his assistant, has been 
named sales engineer. 





Hudson’s Sales 


In October Hit 


Ten-Year Peak | 


DETROIT.—Retail sales of Hud- 
son cars in the United States for 
| October were the highest for any 
October since 1929, G. H. Pratt, 
general sales manager, 
Friday. 

Sales for the week ending Oct. 
28, he announced, totaled 2,270 
units, representing a gain of 12.7 
percent over the previous week, 
and an increase of 158 percent over 
the same week a year ago. The 
week was also the eleventh con- 
secutive week of uninterrupted 
sales gain since the introduction of 
the 1940 models, Pratt stated. 

Organization gains of 169 new 
dealers during October were also 
reported, making a total of 378 
new outlets added to the rolls of 
the company so far in the 1940 
model season. 


Phila. Car Show 
Notes Big Gain 
In Sales, Crowds 


PHILADELPHIA.—A firm 
foundation for the optimistic auto- 
motive outlook in this area was in- 
dicated by sharp sales and attend- 
ance gains at the 39th annual 
Philadelphia Automobile Show, 
which concluded in Convention 
Hall here last Wednesday. 


Attendance during the six-day 
exposition ran 16 percent ahead of 
last year’s seven-day presentation 
and exhibitors reported sales in- 
creases ranging from a minimum 
of 45 percent to several as high as 
125 percent over last year, accord- 
ing to Show Manager William P. 
Berrien, who also is executive sec- 
retary of the Philadelphia Auto- 
motive Trade Assn., sponsor of the 
annual show. 


Making the sales and attendance 
gains still more significant, Ber- 
rien pointed out, was the fact that 
five of the six show days this year 
were rainy in contrast to the per- 
fect weather prevailing during 
last year’s event here. 


Goodyear Cuts Prices 
On Tires and Tubes 


AKRON.—Drastic reductions in |, 


consumer list prices on tires and 
tubes are announced by P. W. 
Litchfield, president of the Good- 
year Tire & Rubber Co. They be- 
came effective Nov. 1. 

The reduction of 12.5 percent on 
the price of the G-100 line in the 
6.00-16 passenger car size is typi- 
cal of the new list. This brings the 
consumer price on this size down 
from $15.95 to $13.95. The Life- 
Guard in the same size is reduced 
12 percent and the standard heavy 
duty tube is reduced 6.8 percent. 


Brown to Be Honored 


ip 
PHILADELPHIA.—Lewis H. Brown. 


president of Johns-Manville Corp.. 


will be presented the Vermilye Medal } 
“in recognition of outstanding con- }, 


tribution in the field of industrial 
management’”’ by Franklin Institute 
here Nov. 14, according to announce- 
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| of Franklin Institute. 





HUDSON SALES in Cook County for October totaled 459 units and were 
higher than for any October in the history of his company, according to W. E. 


Butler, right, head of Butler Motors, 
Butler, here shown with 
ager, at the openin 


the introduction of 


Cc. G. mocening, 
of the Chicago Automobile Sh 
he 1940 models more than double the number of new dealers fe 


Inc., Hudson distributors for Northern 
Hudson Midwest sales man- 
ow, also disclosed that since 


has joined his organization than for any similar period in company annals. 








Dales tell me.. 


By William C. Callahan 


k E not strictly of a dealer nature, I cannot help but feel that the 
d- resent labor situation in Detroit has such direct bearing on dealer 
lor |. ae that brief discussion may be excusable. Just at present the 
ny OLUAW is centering its attack on Chrysler. The reason for this prob- 
tt, | bly lies in the fact that Chrysler is the first of the car producing plants 
ed |" Y nich the National Labor Relations Board, by election, has estab- 

| in W the CIO-UAW as the recognized bargaining agency for the work- 











ct. rn ie element of official approval can be used to advantage by the 
0 pos in exhorting workers to rally round its standard. There is behind 


2.7 | this the ability of the union to indicate to workers that, by opposing the 
ok | ion demands, Chrysler is in a sense opposing the ‘government as well 
ver | the workers. This is clearly reflected in the editorial comments of 
‘he os ion newspapers which are freely circulated. 


on- | ynfortunately too many workers have no clear understanding of 
ted | the Wagner Act. It is quite a simple matter for glib-tongued union 
Of | orators to convince them that the misinterpretations, which these 
same orators place upon the law, are the facts. In this way the 

lew Wagner Act, which was designed as a protective piece of legislation 
Iso aimed at assuring workers the right to organize if they saw fit, has 
378 sold to the workers as a mandate to organize. Unfortunately 
of | aso, the law lends itself to just such interpretation and under the 

940 folds of its protective cape, small minorities find little difficulty in 
imposing their will upon the majority of workers and through them 


upon employers. The law itself is so definitely unsound that it seems 
incredible that lawmakers have not already recognized its weak- 
ness and demanded revisions. 


It is the web of contradiction which surrounds Chrysler today. Find- 
ing that its effort to corral workers by direct appeals and threats was 
the long Way around, the union wants to move by the shortest route. 


Too many workers were not convinced that they were running 
contrary to law by not joining the union. Many who did join earlier 
found that they had been duped and quietly refrained from paying 
dues. In an effort to offset this, union leaders inaugurated the dues 
picket line which permitted only workers in good union standing 
to enter the plants. Even this was more or less ineffective, so the 
short route which they now hope to follow is to force the employers 
to agree to employ only men in good union standing, which would 
mean that the employer would have to insist that a worker pay up 
his dues before he would be permitted to work. Assuming that the 
worker is unable to pay up, the employer then would be faced 
with a possibility of guaranteeing the dues to the union before put- 
ting the man to work. This would be acceptance of the check-off 
system. 


Faced with such demands, Chrysler has no alternative but refuse. 
How long this deadlock will continue, is difficult to say. It is easier 
to predict, however, that any weakening on the part of Chrysler would 
be followed immediately by similar demands on the part of the union 
inother plants. Dealers in all lines, for that reason, have a definite stake 
in the present strike. If the closed shop can be established in automo- 
bile factories, it would be spread at once to dealerships through the 
simple expedient of union workers in the closed-shop plants refusing 
to work on cars designed for shipment to open-shop dealerships. This 
isnot pessimistic thinking—it is a prediction based upon past operations 
of the unions itself. All dealers—not only Chrysler Corp. dealers—very 
definitely owe their support to Chrysler at this time in its effort to re- 
establish “ome commonsense in labor relations which has been absent 
since the aivent of the Wagner Act. 
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a Automotive Trade Assn. has just completed a shopping 
survey among dealers in that city, which reveals a much greater 
wanimity among dealers in regard to allowance values than had been 
thought to exist. In case of complaints of cross-selling, complainants 
ivariably charge that dealers handling the same make of cars are in- 
dulging in the unfair practice of offering exorbitant bids for used cars. 
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ood- | ."h CATA study, to a large extent, explodes this myth. In making 
r be- the study, representatives of the association called on 203 dealers in 
the area and in each case, except Cadillac-LaSalle, the trade was 
t on | ‘sed upon the same make of car as that carried by the dealer 
| the visited. Variations in allowance offerings ran as high as $90 among 
typi- | {P of eight Packard dealers, while in the case of Plymouth 16 
s the tealers held their bids within $15 of each other. This is pretty good 
jown | wraising although all bids recorded represented the initial bids by 
own | the dealers. On the other hand, the survey did not show whether 
Life- | bids for the dealers as a whole were too high or too low in relation 
luced | " current market prices. Nevertheless, this information is of high 
eavy | “tle to dealers, and greater effort along this line by other associa- 
nt. | "ons would remove many of the superstitions for the industry. 
It is interesting to note, however, that while the 16 Plymouth deal- 
l ps showed & difference of opinion on used car values of only $15, and 
rown. |... -S¢ came next with opinions varying only $20, followed by Chevrolet 
rei Kile ee average for all dealers in the city ran around $56. This is 
con- bp 4 pretty good slice out of the present day’s gross margin. Also the 
istrial |... complains that too many appraisals were made in the showroom 
= ba any effort on the part of the dealer to examine the used car 
sident }y ® check its condition. This is a practice that can arouse considerable 


on in the minds of suspicious buyers. 

* * * 
“MING back once more to the much discussed General Motors maxi- 
mum price plan, I have a comment this week from Carl R. Heussy, 
rs and attorney for the Washington Automotive Trades Assn., 
egies While in complete accord with the aims of the program, 
‘Te 


dealer should have the freedom to base his markup according to 
on the floor. Any plan, however, which does not take into 
conditions is certainly lacking. It has been pointed out 
the factor merely details which can be adjusted later on. If this 
a ry position, the sooner the adjustment, the better for all. 
ue the General Motors plan to local conditions due allow- 
“ug, (2) unmade for three most important items: (1) Freight invest- 
" T costs (selling expense). (3) Taxes (state and municipal). 


§ in this state are unanimous in their demands for a legiti- 

ep wa on freight and recognition by the manufacturers of 

mn Adjustmeny n this area. Intelligent co-operation can bring about 

itting the t suitable to western dealers without in any way up- 
General Motors plan. 


tt stron’, “tilure to recognize these conditions may well place an- 
 Yatious © argument in the hands of those who are now contending 
led by ec of the country that automobile dealers are so con- 


actories as to constitute chain stores as opposed to the 
“ independent merchants.” 
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CATA Finds Wild Trading Mild 


Shopping Survey 
Made Among 187 
Chicago Dealers 


Special to Automotive News 

CHICAGO.—Rumors of wild 
trading in used cars in this area 
prompted the Chicago Automobile 
Trade Assn. to make a shopping 
survey among 187 Cook County 
dealers, and the conclusion is that 
for the most part the reports are 
unfounded. 


The survey also included meth- 
ods employed in appraising used 
cars. Commenting on this point, 
the CATA states that “they can 
stand great improvement,” what 
with too many appraisals made 
from the desk, the curb or through 
the window, and too few by start- 
ing the motor and actually driv- 
ing the car. 


“It must seem absurd to a cus- | 
tomer for you to give him a pur- | 


chase figure on his used car before 
you carefully inspect what he is 
trying to sell you,” adds the report. 

Except in the case of the Cadil- 
lac-LaSalle group, all dealers were 
shopped with used models of the 
makes of new cars they handle. In 
practically every instance, the used 
cars were late deluxe or special 
models in excellent condition. 

Following is the range of bidding 
by groups: 


No. of Model Appraisal 
Dealers Shopped Spread 
17 Buick 1938 4-dr.....$750-$825 

3 Cadillac 1939 4-dr..... 750 
20 Chevrolet 1937 2-dr..... 400- 425 
16 De Soto 1938 4-dr..... 520- 600 
17 Dodge 1939 4-dr..... 650- 725 
19 Ford 1939 2-dr..... 525- 575 
10 Hudson 1939 4-dr..... 575- 725 
12 Nash 1939 4-dr..... 550- 600 
18 Olds. 1939 4-dr..... 750- 825 

8 Packard 1937 4-dr..... 450- 540 
16 Plymouth 1939 2-dr..... 585- 700 
16 Pontiac 1939 4-dr..... 670- 750 
10 Stude. 1938 4-dr..... 550- 580 

5 Willys 1938 4-dr..... 350- 425 


Sales 


(Continued from Page 1) 


last year. The nine months total 
for this year compared with 290,343 
units in the same period last year, 
an increase of 27.46 percent. 

The Polk company also an- 
nounced that new passenger car 
sales in September reached a total 
of 141,633 units, a gain of 51.85 
percent over the 93,269 units sold 
in September a year ago. The 
September total was 22.45 percent 
under the 182,633 units sold in 
August. 


Truck sales in September 
amounted to 32,983 units, an in- 
crease of 24.13 percent over the 
26,570 units sold a year ago, but 
24.21 percent below. the 
units sold in August. 








’S “magic car,’? which mystified automobile show audi- 
num os New adel li Detroit, is being shown at the Chicago show. The = 
obeys commands to move forward and backward, open and close its doors an 


trunk lid, work its windshield wipers 
The secret is short-wave radio control. 


BUENOS AIRES.—UTPS)—War 
in Europe is bringing trade to the 
United States, but Argentina is 
still a sort of “international prob- 
lem child’. for Uncle Sam. As a re- 
sult, American sellers are moving 
slowly in developing markets here, 
faced not so much by German 
competition as by strong British 
influence in the Argentine. 

At the beginning of hostilities, 
German firms urged that all that 
would be necessary was a delay of 
four or five months on certain de- 
liveries. That was in the German 
psychological period when “blitz- 
kreig,” or the lightning mechan- 
ized war, was foreseen a a simple 
and successful solution to Conti- 
nental problems. But by the end 
of September, this artificial op- 
timism had about disappeared. 
Now nobody in Argentina expects 
Germany to be able to fill orders 
for a long time. 


The British, after long delay in 
providing new quotations on ma- 
chine tools, finally came through 
with prices that were up 30 per- 
cent and promises of deliveries 
“when advisable.” On the other 
hand, their attitude toward motor 
car sales showed no change. If 
Britain is to carry on a long and 
expensive war, dependent at least 
in part on purchases abroad, trade 
must continue, as it did to a great 
extent during the World War. So 
the British are evidently deter- 
mined to hold the Argentine mar- 
ket as long as possible, and cer- 
tain British firms have maintained 
pre-war quotations and continue 
to promise shipment within six 
weeks after receipt of the order, 
provided, of course, that shipping 
facilities exist at that time. 

In machine tools, whereas Brit- 
ish firms found it necessary to in- 
crease prices by 30 percent, Ameri- 


43,523 | Can concerns quoted only a 10 per- 


‘cent advance and delivery within 





AMPLE LUGGAGE space is one of the features of the 1940 Corzelee line. By 


way of demonstrating the capacity of 
artment, Chrysler is using an interes 
tight large 


are invited to try the same stunt and 
complishes it in one minute. 


the completely-concealed lu gage com- 
ting “stunt” at the automet. le shows. 


ieces of hand luggage are used in the demonstration. The bags 
are easily an quickly packed by the demonstrator. Then : 


members of the crowd 


@ pencil set is given to anyone who ac- 


and raise or lower its cowl ventilator. 


U.S. Manufacturers Warned 
To Move Slowly in Argentina 


a fixed time was quoted within 
four days after request was made. 
Although Argentine buyers are 
not opposed individually to .pur- 
chase of American products, ‘there 
is unquestionably an official atti- 
tude to reduce imports from the 
U. S., or at least not permit them 
to increase considerably. This is a 
reflection of the strong influential 
position that has long been occu- 
pied by the British in Argentina, 
somewhat in contrast to all the 
other South American nations. 

Recent reports of the fortifica- 
tion of the Faulkland Islands and 
their use as a naval base, al- 
though this is territory long 
claimed by Argentina, is an ex- 
ample of the strong British in- 
fluence that exists. 

The same influence has un- 
doubtedly been responsible in part 
for the present import duties that 
have led American steel compan- 
ies to refuse quotations on black 
sheets. These expire prior to Jan. 
31, 1940, and American companies 
point out that they cannot quote 
for shipment before December. 
With expiration of the permits. a 
little more than a month later, 
there is a-question of the seller 
being able to fulfill obligations. 

Argentinians individually argue 
that. the government has recog- 
nized the unusual situation cre- 
ated by war and will undoubtedly 
extend the permits. But with the 
known desire officially to reduce or 
hold down U. S. imports, it is dif- 
ficult to foresee what action might 
be taken. In fact importers of 
tools, used in automotive manu- 
facture and other work, have com- 
plained of actual reductions of 
their import quota from the U. S. 
by regulations issued at the end of 
September, which was long enough 
after the beginning of war to per- 


mit official Argentina to change 
its attitude. 


This government attitude may 
undergo a_ gradual change if 
American official efforts are any 
indication of eventual success in 
countering British influence. 


Cadillac-LaSalle 
Orders Exceed 


Recent Years 


DETROIT.—Orders for the 1940 
Cadillacs and LaSalles had passed 
the 14,000 mark at the end of Oc- 
tober, according to D. E. Ahrens, 
general sales manager. He said the 
level is higher than any compara- 
tive period in recent years. 

“This volume of orders is all the 
more impressive when you con- 
sider that it was registered less 
than a month after the introduc- 
tion of new cars to dealers,” he 
said. 

According to Ahrens, the total 
14,057 orders compares an hen 
725 a year ago, 11,080 in the fall of 
1937 and 9,811 the year preceding. 


Test Period Opens 
HARRISBURG, Pa. — (UTPS)—The 


current inspecti 
hicles in pection period of motor ve- 


and will continue until 


h 2e- 
Will totter e® month check-up Period 
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OT and now. This publication, God willing and so 
o wy , & aM long as it is in our charge, will never champion 





the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value—(AN 6-10-1933). 
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Rip Out the Roots 


SP eapy 4 of present labor difficulties at Chrysler 
plants is a development which we all sincerely hope will 
come about in the immediate future. But even given this 
boon, the industry can look for little permanent relief. The 
Chrysler trouble itself, in our estimation, is an effect rather 
than a cause. Peace now, no matter how satisfactory to all, 
would be no more lasting than the relief obtained by apply- 
ing a hot-water bottle to an infected tooth. 

Basically Chrysler’s troubles, and the troubles of industry 
as a whole, so far as labor relations are concerned, will not 
be permanently abated until the cause has been removed. 
This cause, we believe is, and has been, centered in the 
language of the National Labor Relations Act. Only a re- 
vision of this act to reinject commonsense into employer- 
ar relations can bring us permanent peace. Any 
thought along these lines, in our opinion, can lead to no 
other conclusion. 

Chrysler in its present trouble is not alone. 

ployers in this and other industries are bein 
a onal A survey by the New York State Chamber of 
Commerce reveals that in the three years prior to the en- 
actment of the Wagner Act, 1932 to 1934 inclusive, there 
were 4,392 strikes. the three years following its enact- 
ment, 1936 to 1938 inclusive, there were 9,684 strikes. Both 
these periods were comparable from the standpoint of busi- 
ness improvement or business decline. Therefore, it would 
seem that only one real reason can be put forward for the 
increase in labor strife—and that reason is the Wagner Act 
itself. 
This law, designed primarily to protect honest workmen 
in their right to organize and bargain collectively with un- 
scrupulous employers was a hand-built, plush-seated, gravy 
train for every racketeer (many of who were seeking new 
fields following the downfall of prohibition) and was quickly 
recognized as such, by them. The enactment of the law was 
construed by these racketeers as an acceptance by the gov- 
ernment of the premise that all employers are crooks. 
Language and provisions of the act loaned themselves to 
such construction. Peaceful workers were exhorted to excise 
this enslaving group of business barons from their midst. 
The result has been chaos since with a lopsided law on the 
side of the racketeers. 

For 40 years the automotive industry had been outstand- 
ingly devoid of labor troubles. Can it be possible that the 
same leadership which enjoyed friendly relations with its 
workers for so long a period has suddenly become the ogre 
that union leaders charge it is today? Is it possible the men 
for 40 years would consent to the heinous treatment these 
labor leaders charge exists, even during periods when pros- 
perity was general throughout the land? These questions 
can deserve no other than a negative answer. 

Hence, we must come back again to the cause of present 
disturbances. Employers and employes have not changed. 
Working conditions have improved rather than retrogressed. 
Pay is higher and working hours shorter. Then only some 
artificial condition must constitute the root of our trouble. 
Diagnosis points to the Wagner Act as the root. We will 
not have real relief until we rip out the roots. 

















DETROIT— Like a stalwart young 
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THE man in his prime at- 
PATHETIC! tacked by a malig- 
nant disease — “De- 
troit—the Dynamic!” is today 
the victim of vicious outside in- 
terests. At the very time when 
our automobile plants should be 
running to capacity with every fit 
man happily employed and recoup- 
ing the losses of the depression 
years, we find all divisions of 
Chrysler, one of “the big three,” 
prostrate, with no wheels turning 
and the tall chimneys smokeless. 
* * * 


What has happened to this mir- 
acle industrial city, which led the 
world in setting new standards of 
living for its working men, by pay- 
ing the highest wages ever paid in 
any industry? What has happened 
to the fine spirit of co-operation 
between the men in control of our 
factories today and those who 
worked beside them at the lathe 
or in the foundry only a few years 
ago? Many of these “executives” 
bear to this day the physical proof 
in scars or missing fingers which 
show the hard-road they traveled 
to win their success long before the 
days of modern safety equipment. 
They themselves demonstrate the 
freedom and independence which 
gives every American boy the 
chance of being president of the 
corporation for which he works— 
or for that matter the President of 
— country whose flag he cher- 
ishes! 


* * * 


T’ll tell you what happened to 
Detroit, and it is no secret to any- 
one who has lived here since 1906 
as I have. Union organizers came 
to this city under the guise of get- 
ting better working conditions for 
our factory laborers. They chose 
for their time to come here a pe- 
riod when the whole country was 
in the throes of a _ depression 
which had thrown millions of men 
out of work in every line of in- 
dustry, including the automobile 
business. For years they had tried 
to get a toe-hold in the automobile 
industry but it is pretty difficult 
to stir up unrest among men who 
are employed at good wages, who 
are buying their own homes, rais- 
ing happy families and driving to 
work in their own automobiles. 


* * * 


When at first the depression hit 
this industry, many of our leaders 
attempted to maintain employ- 
ment by paying wages out of their 
capital to keep old employes at 
work. As the depression wore on 
it was this industry that continued 
to improve its product and lower 
its prices to increase sales, so that 
it could give greater employment 
even though the profits to the 
manufacturer were not what he 
would like. It was this industry 
that ordered new machinery, built 
new buildings and spent millions 
in advertising and sales promotion 
to increase the production and 
thus give more man hours of work. 
The thanks which these harassed 
“bosses” received from an un- 
worthy minority of the workers 
was a welcome to Detroit of these 
labor organizers and the false doc- 
trines which they have preached 
ever since. 

* * * 


If today the radical labor leader 
could be eliminated from the De- 
troit scene there is no question but 
what the two groups of Detroit 
citizens could get together and re- 
store to this city its once proud 
title of “Detroit—the Dynamic.” 
So long as these outsiders domi- 
nate labor unions in Detroit with 
their Communistic influences, this 
city is going to suffer, because 
thousands of our citizens will be 
continually “on strike,” out of 
work, and great plants here will 
lie idle. 


* * * 


Our heart bleeds when we 
realize that someone today might 
well label this once proud city, 
“Detroit—the Pathetic!”—G. M.S. 
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A New High in Double-talk 
“We are using the tactics of a strike, but we call it a lockout’ 


Richard Frankensteen, CIO-UAW. 


In This Corner— 


Outstanding 


mm 





Quality 


The views expressed in this column are those of our readers. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 





Human Element 


Being a Chevrolet dealer I 
naturally know Mr. Holler. In ad- 
dition to this I have had the 
privilege of knowing him _inti- 
mately to the extent that I can 
truthfully say I would not hold the 
Chevrolet franchise in Portland if 
it wasn’t for the faith and con- 
fidence that Mr. Holler had in me 
during a very strenuous period 
when I took over my business 
through a bank who had decided 
to close it up on account of former 
mismanagement. All this leads to 
the reason behind my writing you 
this letter. 

In all the good things Chris 
Sinsabaugh says about Bill Holler 
in the Oct. 30 issue of Automotive 
News he has, in my opinion, over- 
looked the biggest and most out- 
standing quality he has, and that 
is the “human element” which 
most assuredly exists between Mr. 
Holler and his dealers. Without 
this great asset and the deep feel- 
ing of friendship that exists be- 
tween Mr. Holler and his dealers, 
he could not possibly be number 
one in the industry year after year 
with fewer dealers than his two 
biggest competitors. The reason 
this can be done and is accom- 
plished consistently is, “Bill Holler.” 
These are not only my personal 
thoughts or feelings, but exists in 
the minds of thousands of Chev- 
rolet dealers throughout the United 
States. 

This “human element” which so 
surely exists in the makeup of this 
great salesmanager is represented 
in so many things this man does 
for his dealers. If you are honor- 
able and honest in your dealings 
with him, he will more than make 
up for it in co-operation. I have 
been a Chevrolet dealer since 1931 


and have laid before Mr. Holler 
great number of problems and 
each and every instance my let 
has always been answered wi 
48 hours, straightening things 
to my entire satisfaction and g 
ing me sound advice on said pr 
lem. Hundreds of dealers have t: 
me the same thing, that he n 
neglects or puts aside any op} 
tunity to co-operate with or ¢ 
advice to any of his dealers. 
fact more than anything else 
responsible for Chevrolet’s posit 
in the industry today.—S. E. 
mer, president and manager, 
est City Motor Co. (Chevrol 
Portland, Me. 
P.S.—I am reading with a grt 
deal of keen interest Mr. Sin 
baugh’s autobiography and 
you please now reserve one 
these books for me wth his @ 
graph. The last few instalme! 
have been especially interest 
considering they have been bi 
around the great Indianap 
Speedway. I formerly was with t 
Marmon factory and _ lived 
Indianapolis and was closely id 
tified and acquainted with How 
Marmon, Fred Moscovics, 
many others who had so much 
do with Marmon’s prominence 
the speedways. As stated, ple 
reserve an autographed edition’ 
me and oblige. 


Coming Events 


NOVEMBER 
4-12—Chicago. Automobile show. . 
6-11—Syracuse, N. ¥Y. Automod! 


show. 
7-12—Omaha. Automobile show. 
8-16—Chicago. National Motor 
ow. Navy Pier. 
30-Dec. 3—Sioux Falls, 8. D. Aut 
bile show. 


DECEMBER 

4- 5—Butte, Mont. Montana Auli? 
bile Dealers “Assn. annual ° 
ave. 
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BIRTH of a Sensation! 


O say that canda cloth is a 1940 new-car 











sensation in no wise inflates the facts. We 


say it’s the most luxurious and comfortable 


upholstery fabric ever created for car interiors, 


and we gladly leave the decision up to you, 


your salesmen—and your new-car customers.* 


*The public has heard rumors about 
canda cloth. They'll be looking for 
it in the new cars. Seems like it 
would be smart for you to capital- 
ize this public interest by having 


canda 


your new cars come through up- 
holstered with this fine new fabric. 
You know, sort of get the jump 


on the fellow across the street who 


may forget! 


clot 


a new type of “Breathing Back” upholstery 


COLLINS & AIKMAN CORPORATION 


200 Madison Avenue 


New York City 
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Business’ Upward Trend Continues on Wide Front 


Retail Sales Now Parallel 
Rise in Industrial Output 


Special to Automotive News 


look for a brisk autumn selling 


WASHINGTON.—There has| season is unmistakably good. 


been no interruption in the steady 


These reports, it is said, are par- 


upward trend of business and in- | ticularly gratifying to official ob- 
dustrial activity in recent weeks,| servers in Washington who recog- 


and reports flowing 


into Wash-/ nize the fundamental 


importance 


United States and representing | "tion's economic set-up. 


every sector of the trade front, are 
almost uniformly favorable. 

From those communities, in 
which automobile shows have been 
held, have come particularly op- 
timistic statements and _ these 
statements are backed up by sales. 
Elsewhere, dealers also report that 
interest in the 1940 models is re- 
markably high and that the out- 


Tex. Automotive 
Men Guests at 
Alemite Meeting 


HOUSTON, Tex.—A large group 
of East Texas automotive jobbers, 
car factory representatives, oil 
company executives and their rep- 
resentatives were guests of C. Jim 
Stewart and Stevenson, local dis- 
tributors for the Alemite division 
of the Stewart-Warner Corp., at a 
meeting at Hotel Ben Milam here. 


The chief speaker was A. F. 
Haber! jr., of Chicago, sales man- 
ager for Alemite, who outlined his 
company’s position in the lubrica- 
tion industry and described its 
growth from the time Alemite in- 
troduced lubrication by high pres- 
sure methods. 

The meeting here heralded the 
introduction of the new “Master 
Line” of service station equipment 
and the seventeenth anniversary of 
the Houston firms. 


Simpson’s Firm Leases 
Bigger Houston Quarters 


HOUSTON, Tex.—Central Pon- 
tiac Co. here has taken a _ two- 
year lease on the three-story build- 
/ ing at Milam and 

Pease Sts, and 
will occupy their 
new location 
about Dec. 1. 
Krieger Motors, 
new Dodge and 
Plymouth agency, 
will occupy the 
space at Milam 
and Calhoun, now 
occupied by Cen- 
tral when the 
latter move out. 


C. P. Simpso 


Co. is headed by C. P. Simpson, 
formerly general sales manager 
for Pontiac Motor division of Gen- 
eral Motors. 





Ramco Enlarges Plant 


ST. LOUIS.—Increase in demand for 
Ramco piston rings has made it neces- 
sary for the Ramsey Accessories Mfg. 
Corp. to enlarge its factory. Work has 
already begun on the two floors which 
are to be added to the south annex 


of the main plant, to provide 20,000} 


square feet of additional space. 


' 


Central Pontiac | 


That the forward movement 
which is taking place in the U. S. 
is on a very broad scale is proved 
by the fact that the advances in 
industrial production now are be- 
ing paralleled by retail sales. For 
example, the rate of increase over 
1938 levels in department store 
sales has expanded to 11 percent 
from 9 percent for the country as 
a whole, while in certain large 
communities, such as New York, 
Philadelphia and Chicago where 
demand has been lagging, gains 
have been most important. 


New orders received by the 
manufacturing industry in Sep- 
tember jumped 61 percent over 
August, the greatest advance in 10 
years, according to a survey by the 
National Industrial Conference 
Board. The board finds that the 
volume of new orders was nearly 
double that of September a year 
ago. 


Autosleeper Sets 
Chicago Display 
Of Its Seat-Bed 


NEWARK, N. J.—Autosleeper 
Corp.’s seat-bed, introduced at the 
recent New York automobile show, 
will again be displayed at the Chi- 
cago automobile show this week. 
The unit is designed for installa- 
tion in any 1940 sedan model Plym- 
outh, Chevrolet and Ford. 


The Autosleeper seat-bed is con- 
vertible into a full-sized 6 feet 4- 
inch double bed or a full sized 6 
feet 4-inch single bed and two re- 
clining chairs. 

The unit will be sold only 
through dealers representing the 
three cars named, in various terri- 
tories, and no sales will be made 
through accessory dealers, depart- 
ment stores or mail-order houses, 
it is announced. The Autosleeper 
Corp., with home offices here, is 
conducting a newspaper advertis- 
ing campaign on its new product. 

Other Autosleeper equipment in- 
cludes vanity, wardrobe, washing, 
cooking and camping - facilities. 


Metro Body Pushing 
Output of New Units 


BRIDGEPORT, Conn.— Mass 
production of all-steel, double ca- 
pacity truck bodies of a stream- 
lined design is well under way at 
| the plant of the Metropolitan 
Body Co. here. 

Production has reached 16 a day 
of the big units, and orders are 
on hand from Venezuela, Norway, 


Australia and the Philippines. 
Four trucks, bearing the new 
Metro bodies, have also been 


shipped to France. 





SHOWING HOW Autosleeper Co 
modet Pl 


automobile show this week, 


8 new seat-bed operates in any 1940 sedan 
outh, Chevrolet or Ford, The unit is being shown at the Chicago 
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| How Packard's Air-Conditioning Works . . . 
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DIAGRAMMATIC VIEW of Packard’s new refrigerating unit which is an extra-cost, factory-installed accessory for 


1940. In the photo (A) means heater hose line; (B) compressor take-off i 
Ee ; (E) Liquid tester; (F) Blower lead wire; (G) Damper control; ( i 

nch diameter low pressure gas line; (K) Condenser shut-off valve; 
line; (M) Blower ground line; .(N) Vibration eliminators; (P) Extra length cylinder head studs; ( 


meter high pressure liquid line. 
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and is driven by the fan belt. 


FORT WAYNE, Ind.—Construc- 
tion of a modern proving ground 
near here for the testing of motor 
trucks produced by the _ Inter- 
national Harvester Co., is an- 
nounced by C. M. Harrison, super- 
intendent of the company’s Fort 
|; Wayne works. The program will 
| consist of an extensive moderni- 
‘zation and expansion of the prov- 
|ing grounds which the company 
has maintained in Fort Wayne for 
; some years. 
| A contract for construction of 
'the track has been let to the In- 
diana Engineering & Construction 
Co. of Fort Wayne. The contract 


calls for completion of the prov- | 


ing grounds by Nov. 15, 1939. 

The new track, 6,200 feet—ap- 
proximately 1% miles—in length, 
will be located about % mile be- 
yond the city limits. The track 
will be about % mile south of the 
Harvester company’s Fort Wayne 
works. 

The principal part of the new 
proving grounds will consist of an 
oval-shaped concrete pavement 
corresponding to the highway 
pavements of the United States. 
Two straightaways will be paved 
25 feet in width, while the banked 
turns will be 35 feet 


oval, as well as_ two. steering 
courses. The entire concrete sec- 
tion of the track will be equipped 
with luminous road markers, for 
driving tests will be carried out on 
| 24-hour schedules. 

Extending nearly halfway around 
the concrete pavement, and _lo- 
cated just inside of it, will be a 


stretch of highway paved with/| | 


Belgian road blocks. This type of 
special pavement will 
International trucks on _ rough 
pavements similar to those often 
encountered in large cities and 
especially in the older European 
cities. 





COMPRESSOR for Packard’s new refrigeration unit is mounted on the engine 


International is Constructing 


New Truck Proving Grounds 


in width. | 
Three turning circles will be lo- | 
cated around the track, inside the | 


be to test | 


(C) Receiver shut-off valve; (D) Fusib 
) % inch diameter high pressure gas line; (Jj) 
(L) % inch diameter high pressure Hauid 
¢) % inch dia- 


Packard 


(Continued from Page 1) 


Packer, vice-president of distribv- 
tion for Packard. 

“The refrigerating coils,” said 
Packer, “are located back of the 
rear seat in an air duct with heat- 
ing coils in another compartment 
of the same duct. An electrically- 
driven fan forces air _ through 
either set of coils at the will of 
the passengers, the filter operating 
as air travels through the duct 
It has been found in tests that this 
filter removes practically all dust 
from the air in the car. It also s 
largely removes pollen as to be 
helpful to hay fever victims. 

“The treated air follows along 
the top of the car so that it doe: 
not blow directly on any of the 
passengers. It returns along the 
floor, passing under the rear seal 
to the coils for recooling, or re 
heating, and is then recirculated 
by the fan. Humidity is lowered 
by the operation of cooling the air 
The compressor is mounted on top 
of the engine and is driven from 
the radiator cooling fan. 

“Refrigerating plants are rated 
in accordance with the equivalent 
quantity of ice they are capable 
of producing in 24 hours. It is 
interesting to note that the new 
car cooling system offered by 
Packard has a cooling capacity of 
1% tons at 60 miles an hour ané 
two tons at 80 miles an hour. 

“There has been much _ talk 
about giving automobiles the red 
cooling, filtering and dehumidify- 
ing of modern air conditioning 


A mud, water and sand bath will 
be built as a section of the con- 
|crete: road. In the large area in- 
| side the oval concrete highway, a 
| gravel road will be used to test 
trucks on a type of surface com- 
mon in rural highways. 
| Near the center of the space in- 
| side the oval a unique truck test- 
'ing feature will be built, a so- 
| called “twist course.” The surface 
i< this section of road will con- 
sist of deep corrugations built at 
| about 45-degree angles across the 
road. This is said to provide the| Systems. Development of a syste” 
most difficult test engineers have| for motor cars, however, was n0 
| been able to devise for the testing| finally accomplished without long 
of stresses and strains on truck| 2nd intensive engineering effort 
chassis. The four wheels of the | during which many problems wert 
truck meet the recessions and pro-| €ncountered and successfull} 
trusions in the twist course at dif- | solved. 
ferent times and at different! eae s 
angles, thus providing a maximum, | ‘‘Dealers Tell Me,”’ by William ¢ 
of punishment for the truck’s! Callahan, is an open forum for the ex 


= | pression of dealers’ opinions. It a> 
chassis. pears weekly in Automotive News. 














Chev- 





EXHIBIT TELLS OWN STORY. Sponsored by the Fisher Body and © d 
| rolet at the Chicago show, the above exhibit graphically tells the otery 
| canda cloth, a new upholstery fabric introduced in this year’s cars. On ist 
| end of the exhibit are full-color photographs of Chevrolet interiors shows) 
how the colors and patterns of the new cloth blend with interior trim eo 
of a seesaw covered with canda cloth, ©, 
back and forth over the friction- 









fixtures. The center piece consists 
which a wooden model of a boy slides 
surface of the fabric. 
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Wayne County Sets the Pace in the 
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PRICE CLASS . . . NEW EIGHT (America’s Lowest Priced Straight Eight) and 
SUPER-SIX ... NEW COUNTRY CLUB SEDANS (Luxury Sensations of the Year) 


CAR 





Rate of Increase In October Nearly 3 Times That 
of Industry ...In Nation’s Most Motor-wise Market 


Detroit, Michigan ... where motor-wise 
buyers most quickly recognize the year’s 
best values, and establish trends for the en- 
tire nation . . . Hudson sales are 6 times 
those of a year ago, as against an increase of 
between 2 and 3 times for the industry as a 
whole! This is the biggest increase recorded 
by any car that was in substantial produc- 
tion a year ago. 


The Wayne County record is typical of 
what is happening across the country. 
Retail sales for the month of October were 
the best of any October since 1929! 


In the first 11 weeks of production, 
Hudson shipped more than half the volume 
of cars produced during the entire 1939 


season! 


In the few short weeks since Hudson 
introduced these spectacular new models, 


Car shown is new Hudson Six Touring Sedan, $763*, delivered in Detroit. . 


 , a 


378 outstanding dealers have changed over 
to Hudson—169 since October 1! 


378 Dealers Join Hudson 


These men have switched for just one 
reason—they’re convinced that they can 
make more money with Hudson! They 
have heard the complete story on the 1940 
Hudson franchise . . . fairest and squarest 
set-up ever offered to automotive retailers. 
They have seen and driven the new 1940 
Hudsons . . . they have wakened up to the 
opportunity presented by this one fast- 
moving line that covers every popular price 
class, including the lowest! 


If you would like to see all the facts that 
swung these 378 men over to Hudson, write 
or wire the factory today. Your inquiry will 
be answered immediately and confidentially. 
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GM Defense Calls 


Judge’s ‘Silent Witnesses’ 
Ruling May Shorten Case 


(Continued from Page 1) 


who will testify they were not co- 
erced.” 

Government counsel refused to 
stipulate that the 15,000 would 
testify if called, that they had not 
been coerced. 

Robert E. Griffin, Lansing, dis- 
tribution manager of Oldsmobile 
division of General Motors Sales 
Corp., took the stand Thursday to 
detail the intricacies of scheduling 
and distribution of cars. He testi- 
fied that in 1935 and 1936 dealers 
at the end of the selling season 
had but an average of one car on 
hand of the old models and in 1937 
they had an average of slightly 
more than two. He told the jury it 
was possible with a line of 14 Olds- 
mobile models to produce 500,000 
entirely different cars. 

W. J. Mougey, Pontiac Chicago 
zone manager, took the stand to 
make blanket denials to all charges 
in the indictment and refute testi- 
mony of two government wit- 
nesses, Carl Phillips, of Chicago, 
and V. E. Dollahan, Urbana, III, 
who had testified that non-use of 
GMAC had figured in the cancel- 
lations of their franchises. Emer- 
son A. Mosby, branch manager of 
GMAC at Decatur, Ill, also re- 
futed testimony given by Dolla- 
han. 

Tells of Cancelation 

Hugo Wehmeyer, Chicago, vice- 
president and general manager of 
Community Motors, Inc., Pontiac 
distributors in Chicago, testified 
that he canceled Phillips’ contract 
because of his overallowance on 
used cars and his giving large dis- 
counts on new cars although he 
had been warned many times over 
a two-year period. Wehmeyer 
also testified that Phillips’ contract 
was with Community Motors and 
not Pontiac. 

William F. Hufstader, general 
sales manager of Buick, made a 
blanket denial Friday morning of 
all charges of the indictment and 
refuted testimony of three prose- 
cution witnesses. He produced a 
copy of a speech he had given and 
which a government witness had 
testified he urged dealers to use 
GMAC. In answer to another gov- 
ernment witness’ testimony that 
he could not get cars in 1937, Huf- 
stader said that strikes put pro- 
duction so far behind that it 
never caught up. 

Allen Wright, Chicago regional 
manager of Pontiac and former 
Buick zone manager in Texas, tes- 
tified that he did not tell a dealer 
to go along with GMAC as the 
dealer had testified for the prose- 
cution. 

The fourth week of the case 
opened Oct. 30 with John J. Ras- 
kob, New York, a member of the 
corporation’s board of directors, as 
the first witness: He has been a 
director of the corporation since 
its organization and declared that 
GMAC was formed in 1919 when 
“it became very apparent that to 


produce cars at low cost it was 
necessary to have a large volume.” 

“It was difficult in those days 
for buyers to get cars by obtain- 
ing loans from banks since the in- 
dividuals seldom had enough col- 
lateral,” he said. “I have always 
felt poor men and women have as 


much right to buy automobiles as | 


rich men. There were few finance 
companies then and their rates 
were exorbitant. After a study of 
the situation I recommended form- 
ation of our finance company.” 
Purposes of the new company 
(GMAC) were listed by Ras- 
kob as “supplying credit for deal- 
ers at reasonable rates and mak- 
ing it possible for men and women 
of ordinary means to buy cars on 
the installment plan at rates lower 
than those then in existence.” 


Lower Rates Possible 

The reason it was possible for 
GMAC to have lower rates was 
that it was a recourse company, 
Raskob said. He pointed out that 
non-recourse companies—w hich 
meant that dealers were not liable 
for unpaid balances on repossessed 
cars—charged such high rates that 
losses were covered. 

Raskob said there were three 
bankers on the GMAC board and 
“they were always very nervous 
about this sort of credit and it 
annoyed me a good deal since I 
was the supporter of the plan.” 
He said he suggested a study of 
installment buying and secured E. 
R. Seligman, professor of political 
economy at Columbia University, 
New York City, to make an in- 
vestigation. He said Seligman’s re- 
port was favorable toward the fi- 
nance plan and recommended re- 
tention of the recourse phase. 

GMAC then went further into 
the financing end of the business, 
Raskob said, and set up a dealers’ 
reserve to cover losses from re- 
possession of cars, and established 
the so-called “Three-C” fund to 
take care of losses through con- 
fiscation, conversion and collision. 
He said he had “no recollection of 
any finance charge being less than 
that of GMAC.” 


Tells of Coast Trip 

Raskob then told of the 1925 trip 
to Los Angeles when he, Alfred P. 
Sloan jr., Fred Fisher and Donald- 
son Brown, all General Motors ex- 
ecutives, were called there to set- 
tle financing difficulties among 
dealers. Government witnesses had 
testified that out of this conference 
came an order requiring all Gen- 
eral Motors dealers on the coast to 
use GMAC exclusively in financing 
time sales. He said the origin of 
the trouble was that many com- 
petitors were giving unusually 
long-term finance arrangements 
and General Motors dealers wanted 
the same privilege. He said the 
conference decided that GMAC 
would not deviate from its finan- 


cial plan and that dealers must use 


UAKER 
STAT 


MOTOR 
OIL 


MAKES CARS RUN BETTER 
..»LAST LONGER 


Most service problems can be avoided by 
regular lubrication with Quaker State 
Motor Oil and Superfine Lubricants. 











100 Witnesses in Anti-Trust Trial 





es 


GENERAL VIEW of the Concourse of the Mount Royal Hotel, Montreal, in which Chrysler Corp. displayed its 191 
models last week. General Motors exhibited its 1940 cars in the Windsor Hotel during the same week. 





finance companies whose rates 
were at least as low as GMAC. 

Donaldson Brown, of New York 
City, vice-chairman of the General 
Motors board of directors, testified 
that the action taken in November, 
1925, requiring all General Motors 
dealers to use finance rates at least 
as low as those used by GMAC was 
taken because of “malpractice by 
dealers on the Pacific Coast then.” 
He said many automobile dealers 
on the coast had “packed” finance 
charges to compensate for over- 
allowances on used cars taken in 
trade-ins. So excessive was this 
“packing,” Brown said, that fre- 
quently “retail buyers were paying 
$130 for a $270 accommodation in 
financing. 


Had Continual Shortage 

Joseph M. Hendrie, Detroit, dis- 
tribution manager of the General 
Motors Sales Corp., Chevrolet di- 
vision, was the first witness Tues- 
day morning and told of the dis- 
tribution of cars. He said the cor- 
poration had an almost continual 
shortage of cars in 1935, 1936 and 
1937. 

Federal Judge Lindley may have 
shortened the anti-trust trial when 
he refused to permit a General 
Motors dealer to testify concerning 
his treatment by the corporation 
and, more specifically, whether he 
was forced to use GMAC in finan- 
cing time sales paper. 

‘Judge Lindley sustained an ob- 
jection raised by Holmes Bald- 
ridge, chief government counsel, 
to questions concerning whether 
A. B. Connelly, vice-president of 
the Noyes Buick Co., Boston, had 
been coerced into using GMAC. 
The government has presented 
many former dealers who have 
testified they were coerced into 
using GMAC. 


May Shorten Trial 

Judge Lindley’s ruling is appar- 
ently based on the theory that, 
while certain dealers may testify 
that they were not coerced, the tes- 
timony in no way detracts from or 
affects previous testimony that 
other dealers were coerced. The 
ruling may shorten the trial as it 
is believed the defense had planned 
to put on a great number of con- 
tented General Motors dealers who 
would testify they had not been 
coerced. 

Connelly was permitted to testify 
that prior to 1932 his company had 
carried most of its time sales itself. 
Connelly was connected with the 
Studebaker Corp. for seven and 
one-half years, part of that time 
in South Bend. He also testified 
that, as a result of dealer council 
sessions, dealers were treated more 
liberally by the corporation in re- 
gard to purchase of parts and that 
Sloan had said the corporation 
would not force all General Mo- 
tors dealers to use GMAC. 
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Production Efficiency Boosted 


By New Cummins Building 


COLUMBUS, Ind.—Efficiency of 
production of fuel pumps and in- 
jectors, which comprise the fuel 
system of the Cummins diesel en- 
gine, has increased materially as 
the result of the transfer of the 
manufacture of these _ precision 
parts to a new one-story rigid 
frame building here. 


Although the new structure, 
equipped with specially designed 
machinery, has been in use only 
four months, rejection of fuel 
pumps and injectors due to ex- 
treme limits has been reduced 25 
percent, it is reported. 


The new building, designed and 
erected by the Austin Co., features 
an even distribution of daylight 
through saw-tooth monitors, con- 
tinuous side wall sash and clear 
glass partitions. An installation of 
combination mercury vapor-mazda 
lighting units insures a minimum 
of 70 foot-candles at the working 
plane. 


Pumps and injectors are as- 
sembled in a sealed room where 
filters at the air-intakes are said 
to insure the cleanliness required 
for this precision work. Other de- 
partments are similarly equipped. 


Machining and grinding opera- 
tions are concentrated in a large 
area where dust collectors have 
been installed. Plating is accom- 
modated in a special glass-enclosed 
room in the center of the machin- 
ing and grinding area. Louvres in 
the lower walls and a ventilator 
hood, which completely caps the 
room and extends up through the 
building roof, provide circulation 
which quickly disposes of vapors 
from the plating tank. 

Facilities for testing of fuel 
pumps and injectors have been im- 
proved and simplified to such an 
extent that each individual testor 
can now handle four times the 
number of units tested in a day 
in the old plant. 

The entire building is light and 


airy, due partly to the use of tree- 
form, saw-tooth structural mem- 
bers which have eliminated cross 
members and which provide a 40- 
foot span with unobstructed clear- 
ance ranging from 14 feet at the 
column to 27 feet at the peak of 
the saw-tooth roof. As a result, 
there are no trusses to obstruct the 
even distribution of daylight or 
catch the dust. 

A tool room, strategically placed 
between the machine shop and the 
grinding area is compactly nested 
with the job-time office. Both are 
enclosed by wire mesh partitions. 

A complete service department 
is situated at one end of the new 
structure. This department _in- 
cludes independent service offices, 
large and complete stores of re- 
placement parts and a_ drive-in 
entrance and overhead crane to 
facilitate removal of engines from 
diesel trucks or tractors brought 
in for service. Pumps and injectors 
are serviced in a _ special room 
where air is also filtered to re 
produce the high precision work- 
ing conditions maintained in reg- 
ular production. 

Electric current for power ani 
light in the building is generated 
with a 500 h.p. Model VL-12 Cun- 
mins diesel directly connected to 4 
250 KW generator. 


Glass Center to Operate 


At N.Y. World Fair in °40 

NEW YORK.—The _ million-dol- 
lar Glass Center at the New York 
World’s Fair, sponsored jointly by 
the Owens-Illinois Glass Co., the 
Pittsburgh Plate Glass Co. and 
the Corning Glass Works, will 
again be a feature of the New 
York World’s Fair in 1940. 

Highly pleased by the large at- 
tendance at the building, which 


has exceeded 6,408,000 persons, the 
glass companies plan innovations 
to add to the present show for the 
coming season’s activities there. 
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GENERAL MOTOBRS played host to Los Angeles newspapermen at the closing 


of the San Francisco Fair last week. While restin 


an Francisco the bos 


in 
listened to the Notre Dame football game before on to the fair. Left to right 


George Wheeler, automobile editor of Hollywoo 


of Ro 


ey Boone Organization; Danny O’Brien, manager 
the General Motors exhibit at Treasure Island; Herschel 


Citizen News; Slim Barns ; 
ublic relations - 
lewett, automobl 


| editor of Herald Express; and Herb Preeg, automobile editor of Los Ang¢ 


Daily News. 
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The selling 


1s Over— 





before the shopping — gu - . 


starts — 






nent . . . Some time in the third year of ownership, the impulse to buy a 
ex| new car occurs... The prospect thinks it over for seven weeks, reduces the possibilities to three cars, gets 
ust’! demonstrations on two... It’s only nine weeks from impulse to the dotted line, according to the industry’s 
ro! own findings! ... So you have to do your selling before the prospect does his shopping! ... And with most 
ratell cars looking alike this season, you have to sell what’s under the hood more than ever before! . . . THE NINE WEEKS 
of a prospect can be any nine weeks of the year! . . . You can’t keep him constantly covered—but we can!... And 
nit! the Journal-American can sell where it counts for most... reaching a majority of the best prospects in the 


” sai! New York market . . . reaching the women and the young people . . . giving your advertising extra value in 
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ge «| ¢xtra visibility on fast moving pages... bringing your story to a huge prospect list kept new car conscious 


ab ging? al til Sig 
mae aes 


tis! by a sustained editorial program which recognizes the motor car as news . . . and covers as news every 


9, 


important make of car, every new feature ... With more than 600,000 circulation daily, and more than 800,000 
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ty and suburban on Sunday ... at $1.00 a line, the Journal-American is mighty cheap but mighty effective 


tales insurance in the best potential new car market in this country. . . Start selling now for a better 1940! 







new vorK Journal-American 


cosa Represented nationally by: RODNEY E. BOONE ORGANIZATION . .. Detroat Office: 12-226 General Motors Bldg. 
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State Elections 





Nation to Watch as Idaho, 
Nevada, S. Dakota Go to Polls 


Special to Automotive News 

NEW YORK.—An index to fu- 
ture trends in the battle to curb 
highway fund diversion will be of- 
fered by the state elections Nov. 7, 
during which proposed state con- 
stitutional amendments outlawing 
the diversion practice will be sub- 
mitted by referendum to the voters 
of Idaho, Nevada and South Da- 
kota. Results of these three refer- 
endum votes will be watched 
closely by other states, particularly 
those in which diversion looms as 
a 1940 legislative issue. 


The legislatures of Iowa and 
Wisconsin this year also adopted 
resolutions initiating similar con- 
stitutional amendments banning 
diversion, but approval of subse- 





New Directory Lists 


Akron Manufacturers 
AKRON.—The Akron chamber 
of commerce has just issued a di- 
rectory of manufacturers in the 
Akron district. 

A copy of the directory will be 
mailed without charge to any bona 
fide purchasing agent requesting 
it on his business letterhead, ac- 
cording to H. G. McGee, acting 
executive vice-president of the 
chamber. ' 





More deal 
State than any 
use and recomm 


ers use an 


end all °o 


quent legislatures is required be- 
fore the electorates of these two 
states will vote upon the proposals. 
Such amendments previously have 
been adopted by seven states— 
California, Colorado, Kansas, 
Michigan, Minnesota, Missouri and 
New Hampshire, while some other 
states prohibit misuse of automo- 
tive taxes by statute. 


In addition to the progress thus 
far achieved in the movement to 
ban diversion by state constitu- 
tional amendments, there have 
been other evidences of waning 
resort to the practice. Attempts to 
divert highway funds to unrelated 
uses were rejected this year by the 
legislatures of several states, in- 
cluding Connecticut, North Dakota, 
Vermont and Washington. Di- 
version in Maryland was elimi- 
nated. Proposals to increase di- 
version in Florida and Georgia 
failed. 


But the practice continued in 
many states this year with the re- 
sult that the referendums Tuesday 
in Idaho, Nevada and South Da- 
kota will attract widespread in- 
terest as an indication of how 
public sentiment may be expected 
to affect the diversion issue in the 
future. 

Although records for the current 


- ie almost as many as 


ther oils put together. 











REMEMBER To Talk About Motor 
Temperature Control with Dole 
at International Amphitheatre 
during the Chicago Show. 


Seah a cha eae ae ed 
ance in original equipment thermostats 
—plus a complete range for replace- 
ment--plus models for installation with 
LMA Lil amilt Lien eM eh od 
heater fittings—all by the makers of Dole 
Thermostatic Bi-Metal, furnished as raw 
material or fabricated parts ready for 


assembly. 


THE DOLE VALVE COMPANY 


1901-1941 Carroll Aven 





BI-METAL and 


ve, ¢ atia@e loom ninnalole 


THERMOSTATS 
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Hold Fate of Ban on Diversion 


year are not yet available, it is 
estimated that the total amount of 
motor vehicle tax money diverted 
by the various states last year ap- 
proximated $160,000,000. 

Statistics based upon data of the 
U. S. public roads administration 
reveal that last year Rhode Is- 
land spent the greatest percent- 
age of the highway users’ tax dol- 
lar for non-highway purposes, a 
total of 57 cents from each auto- 
motive tax dollar in that state be- 
ing diverted to unrelated uses. 


The amount of the highway 
users’ tax dollar diverted to non- 
highway purposes in other states 
resorting to the practice last year 
was calculated as follows: New 
York, 39 cents; District of Co- 
lumbia, 34; Louisiana, 33; Florida, 
31; New Jersey, 26; Texas and 
Ohio, 17; Illinois, California and 
Pennsylvania, 16; Wisconsin and 
Georgia, 15; Tennessee, 13; New 
Mexico, nine; Nebraska, eight; 
Massachusetts and Kentucky, 
seven; Indiana and South Dakota, 
six; Washington, five; Alabama, 
four; Maryland and North Caro- 
lina, three; Utah, two; Vermont, 
South Carolina and Minnesota, 
one. 


In the remaining 21 states, no 
portion of the highway users’ tax 
dollar was used last year for en- 
tirely unrelated purposes. 


Dealers in Neb. 
Report Shortage 
Of 1940 Models 


LINCOLN, Neb.—Dealers in the 
South Platte region have urgent 
need of new cars in every line. 
Demand has increased fully 10 per- 
cent over the same time last year. 

O’Shea- Rogers (Ford - Mercury- 
Zephyr) reports deliveries lagging 
while customers are waiting for 
new cars. Reconditioned car stocks 
had been reduced to about two- 
thirds of the usual supply. 

Mowbray-Lyon (Dodge-Plym- 
outh) complained of slow deliv- 
eries with the used cars pretty 
well cleaned up. Fred S. Sidles 
Motor Co. (Buick and Pontiac) 
awaited deliveries with a brisk 
used car turnover and a rush of 
tradeins expected when new cars 
arrived. 


Deteau Chevrolet Co. reported 
satisfactory business. DeBrown 
Auto Sales Co. (Studebaker) had 
an increase in sales, especially in 
the Champion. Lord Auto Co. 
(Graham) and Earl Hamilton 
(Hudson-Packard) had _ increased 
sales in both Hudson and Packard 
models. Lew Polsky of Lincoln Mo- 
tors Co. reports satisfactory busi- 
ness in Oldsmobile sales. 


Cummings Resigns Post 
At Ohio Automotive Assn. 


COLUMBUS, O.—J. Hoyt Cum- 
mings, who has been associated 
with the Ohio Automotive Assn. 
for the past seven years as execu- 
tive secretary and manager, has 
tendered his resignation effective 
Nov. 1. 

Cummings will be associated 
with a publicity campaign of a 
nationwide character, the nature 
of which has not been disclosed. 
His successor has not as yet been 
selected. 

















PREPARING TO LAUNCH Nash’s new retail sales training program, a b 


system of sales instruction designed to boost the earnin 


capacity of all Nat 


salesmen, Nash sales officials discuss an itinerary that will take them to every 


corner of the United States. Preliminar 
key points. The program itself will begin officially Nov. 13. S 


meetings are oueeey - ak way x. 
own discuss t 


the scope of the project ~~ left to right: W. J. Rutledge, Nash assistant 


merchandising manager; . F. C 
Ray Fussell, retail merchandisin 


manager, 


ampbell, also of merchandising department; 


d M. M. Roberts, director of 


an 
retail sales training, who is in charge o the program. H. W. Kramm, Great 
Lakes regional merchandising manager, is also one of the supervisors of the 


project. 


Nash Sets Training Program 
For Dealers’ Retail Salesmen 


DETROIT. — Retail salesmen 
from Nash dealerships in every 
part of the United States will be- 
gin participation Nov. 13 in the 
latest development in Nash Mo- 
tors’ expansion program—the com- 
pany’s modernized retail sales 
training program. 

Under the direction of specially- 
trained supervisors, who will uti- 
lize the latest in modern sales 
training equipment, Nash _sales- 
men and dealers will meet at scores 
of key points to discuss and study 
merchandising methods. 


Basic material for the meetings, 
according to M. M. Roberts, direc- 
tor of retail sales training, will be 
provided by a series of sound slide 
films that were prepared especially 
for the new Nash program. Sales- 
men will be given the opportunity, 
Roberts said, to watch and ana- 
lyze the selling methods of master 
salesmen, not only in the automo- 
tive field, but in all the major 
fields of selling. 


The series of films, he declared, 
will cover the fundamentals of 
successful salesmanship, with each 
film driving home a particular 
sales fundamental. The opening 
presentation, for example, is titled 
“Let Me Live!”, and is a compre- 
hensive study of customer’s buy- 
ing motives; the second film is 
called “Those First Few Minutes,” 
and dramatizes the best procedures 
to follow in opening sales success- 
fully. The final film is a study of 
personal sales management and 
shows how star salesmen manage 
themselves to produce more sales 
with maximum efficiency and 
profit. 


According to Roberts, the project 
reaches a new high in sales train- 
ing effectiveness not only because 
of its dramatic appeal, but also 
because of its basic simplicity. The 
retail sales job, he said, is sifted 
down to three main problems: (1) 
direct competition, with other 
makes of cars; (2) direct competi- 
tion, from such things as furni- 
ture, home appliances, clothing, 
luxuries, investment; (3) the most 
formidable, fear—which he de- 
clared results simply from a lack 
of knowledge of selling funda- 
mentals. 


After analyzing and exposing 
these basic problems, the program 


CROWN IMPERIAL for 1940, largest and most luxurious car 
1 tks ae This car has a wheelbase of 145% inches and an eight-cylinder en- 


gine, with 
Fluid Drive is standard equipment as is 
drive). The body has been completel 
in price, the reductions ranging up to 

six-passenger sedan, 


aluminum head as standard, delivering 137 horsepower. Chrysler’s 


the Cruise and Climb transmission (over- 
redesigned, but is considerably lower 
. This car comes in three body styles, 


eight-passenger sedan and eight-passenger sedan limousine. 





portrays the positive means of 
overcoming them, he said. 


The plan of organization calls 
for four retail sales training meet- 
ings to be held in distributor and 
branch territories, and held one 
week apart during the weeks of 
Nov. 13-18; Nov. 20-25; Nov. 21- 
Dec. 2; and Dec. 4-9. Two types of 
meetings will be held: (1) primary 
meetings in all distributor and 
branch territories; (2) secondary 
meetings at centrally located points 
to cover territories without re 
quiring long trips by dealers or 
salesmen. 


Sales, Attendance 
At Detroit Show 
Set New Records 


DETROIT. — With a total of 
129,857 paid admissions, the annual 
Detroit automobile show broke all 
records for a seven-day show here, 
according to H. H. Shuart, show 
manager. 


From a sales standpoint, exhibi- 
tors declared it the second best 
show ever held in Detroit, being 
exceeded only by 1928’s exposition 
Sales ran from two to three times 
as high as in 1938. 

Among the features at this 
year’s show were an_ ice-skating 
revue and the awarding of a new 
car each day during the week. 
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OUTBOARDS 


K.0. CORROSION WITH N.C.I. 





How modern materials of con- 
struction contribute to comfort of 
sportsmen is well illustrated in the 
design of Evinrude outboard mo 
tors widely used by fishing et 
thusiasts. Reinforcing excellent 
design and manufacture, Evin- 
rude’s insistence upon high grade 
Nickel cast irons assures long life 
and trouble-free service. First, su- 
perior corrosion’ resistance 0° 
Nickel cast iron reduces deteriora 
tion of water jackets when the 
motor is used in salt water, and 
also lessens corrosion of cylinder 
bore by products of combustion 
Evinrude cylinders are made of 4 
special high test cast iron contain 
ing 2.00% Nickel, 0.50% chromium. 
In addition to special properties 
mentioned above, Nickel alloyed 
iron can be cast in thin sections 
of uniform quality. Adding Nickel 
to cast iron facilitates fast and 
accurate machil- 
ing with result 
ing fine finish. 


THE 
INTERNATIONAL 
NICKEL COMPAN! 
INC. New York, W.¥. 
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N ADDITION to the above, Stude- 
baker offers you the Champion in the 
N.C lowest price field—starting at $660 
+ cor| *elivered at the factory, plus the Stude- 
in the| ker Commander and the Studebaker 
ne cS President for those who want larger cars. 
grait| You also have the full Studebaker 
rat, su line of commercial cars, medium and 
teriene| Meavy duty trucks. 


ylinde And, best of all, you ride forward on 
pus 


» the momentum of one of the most sen- 
omium. 


poerties] “tonal success records ever set by any 
allo 

bections ° . ° 

‘Nicel| “Omotive organization. 


nh Studebaker sales are up 121% to date 
pish. | this year while the industry as a whole 
has been advancing 46%. 
Line up with Studebaker—the head 








ONAL 
PAN! 
ork, N.Y. 
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on just one friendly 
Studebaker contract... 


That’s all it takes to give you the sweetest set-up in 
| town on passenger cars, commercial cars and trucks 





—f/ii| 


line of the automotive world for 1940. 
Good territories are available to top- 
notch distributors and dealers. Write 
me or, if more convenient, mail the 


coupon alongside today. 


T, PRESIDENT 


STUDEBAKER CORPORATION 
SOUTH BEND, INDIANA 


PRICES BEGIN AT 


for a Stude- 
baker Cham- 
pion coupe 
S delivered at 
factory, South 
Bend, Indiana 


11 











Paul G. Hoffman, President 
The Studebaker Corporation, 
South Bend, Indiana 


I am interested in the profit 
possibilities of the complete 
Studebaker line. 


=. rE a a a 
n= see ~~ 


Oe Teer 
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A Jarre OLDS Dealers Get 


HypDRA-MATIC 
DRIVE ! 


THE MOST IMPORTANT 
ENGINEERING ADVANCEMENT 
SINCE THE SELF-STARTER ° 














AN EXCLUSIVE 
OLDSMOBILE FEATURE 
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(ye again Oldsmobile dealers have the biggest 
and most convincing selling story in the indus- 
try to attract prospects and clinch sales. Not only is 
Oldsmobile the best-looking car on the road for 1940 
not only does the Oldsmobile line cover the entire 
automobile market from the low-price field to the 
fine-car custom class — but Oldsmobile offers the 
one big, exclusive engineering advancement for 
1940... Hydra-Matic Drive! This spectacular 
new method of car control combines all the advan- 
tages of a liquid flywheel and a completely auto- 
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the, Jurnp on Competition. 


13 


Ps was 


Wo Cette Pedal! 


Hydra-Matic Drive completely eliminates the clutch pedal and all 
clutch parts. You can set the direction lever for “Hi” and drive all day 
without shifting gears and without using your left foot at all. You'll 
experience getaway without a rival in the industry—smoothness and 
quietness hitherto unknown —ability to step out, climb hills, and to 
maneuver in traffic that no other car can offer. Oldsmobile’s Hydra- 
Matic Drive is the one BIG spectacular advancement in the 1940 cars! 


matic transmission. It is not an extra tacked onto 
the car, but actually replaces both the conventional 
clutch and the sliding gear transmission. And it 
isn’t just a talking point! It’s something the driver 
can see—feel—and enjoy! It’s easy to get a 
prospect behind the wheel when you can promise 
him a spectacular new thrill—an experience he 
has never known before. And it’s easy to sell 
him, once he has driven this new, easy way—and 
once he learns how little Hydra-Matic Drive 
costs to buy, and how much it saves through 


economy in the use of gas and oil. You can 
judge the importance of this sensational new 
development by the fact that General Motors has 
invested over $3,000,000 in a plant and equipment 
just to build Hydra-Matic Drive. Oldsmobile’s 
Hydra-Matic Drive is optional at extra cost on 
all three series—the big, handsome low-priced 
Sixty—the stunning new popular-priced Seventy— 
and the luxurious, medium-priced Custom8Cruiser. 
Go BIG with Olds in 1940! Make money 
by selling America’s Biggest Money’s Worth! 


OLDSMOB 
j BIGGER ann BETTER w ooylieng / 


er eS ee 
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Prominent Speak 





Ford Louisville 


Branch Is Given 
Bigger Territory 


LOUISVILLE. — Transfer of 14 
Tennessee counties to the Louis- 
ville branch of Ford Motor Co. 
territory will result in an approx- 
imate 5 percent increase in the 
Fords assembled here annually, 
according to E. D. Bottom, man- 
ager. 

The 17 dealers, including those 
in Knoxville, transferred from the 
Cincinnati branch territory, bring 
the Louisville branch additional 
sales of 2,500 to 3,000 cars annu- 
ally. Bottom explained the plant 
turns out 48,000 to 60,000 units 
yearly. The transfer occurred be- 
cause service is expedited by rea- 
son of the assembly plant and the 
branch hopes to add additional ter- 
ritory soon. It serves 163 dealers 
in 141 counties in Kentucky, In- 
diana and Tenressee. 





GETTING LOWDOWN 
are Commissioner Heinric ffic Director Fred W. Juergens, left, 
and Police Supt. Fred W. Frahm, all of Detroit. Official reports on the improve- 
ments are — y L. D. Cosart, Plymouth general sales manager, right, 
and W. W. Romaine, advertising manager. 


B all d t vi n I 8 El ecte d Automobile Dealers Assn,: Curtis Bald- 


win, Skyland Motors, president; Newt 
_ ASHEVILLE, N. C.—The following 


bees ail mews ionneon ie oes 
resident; R. E. Matthews, Ma ws 
Have been elected by the Asheville - 


on new traffic and safe-driving aids on 1910 models, 
h Pickert, Tra 





otor Saies, secretary-treasurer. 
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ers are Listed for AFC Convention 





Finance Problems, Policies 


Will Get Major Attention 


Special to Automotive News 

CHICAGO.—Announcement of the 
program for the sixth annual 
American Finance Conference 
convention, to be held in the 
Palmer House here Wednesday and 
Thursday, reveals the identity of 
a number of nationally known 
speakers. 

The meetings will be divided 
into three groups, one on general 
business, another on problems and 
policies of the finance industry and 
a third on internal operating 
questions. 

Listed as headliners of the con- 
vention, together with subjects to 
be discussed, are: Elliott Roose- 
velt on “America Looks Ahead;” 
Dr. Melchior Palyi on “What the 
War Will Do to American Busi- 
ness;” Dr. David Friday on “The 
Outlook Regarding Insurance 
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_ . +», Published by The Christian Science Publishin 
DETROIT OFFICE: 


469 


“We are receiving much business I could put my finger on the 
results obtained from every ad 
that we run as from those which 
appear in the Monitor. The actual 
proof of purchases that reach us 
is more than surprising.” 

“We are more than pleased with 
the results from our advertising 
in the Monitor,” said another 
national advertiser of Chicago, 
“since we have plenty of evidence 
that this advertising has made sales 


from our advertisement in the 
Monitor,” wrote one Chicago ad- 
vertiser. “Individuals and business 
firms as well have responded to 
our advertising.” 

An exclusive Chicago gown shop 
reported, “It has been a pleasure 
to serve Monitor readers, who 
have come to us from all over the 
United States.” 

Chicago concerns advertising 
nationally also find that advertis- 
ing in The Christian Science Moni- 
tor pays. One wrote: “I wish that 


(Names of advertisers quoted will be given if requested) 


for us.” 





A DAILY NEWSPAPER FOR ALL THE FAMILY 






San Francisco, Los Angeles, Seattie . . . 


3-101 General Motors Bldg 


retailers of Chicago advertise in 
The Christian Science Monitor 


Any Monitor office will gladly 
give you the complete story." 




















RISTIAN SCIENCE MONITOR 


g Society, One, Norway Street, Boston, Massachusetts 


ita ‘ ces: rk, Chicago, Miami, St. Louis, Kanses City,” 
THER BRANCH OFFICES: New Yo . London, Paris, Geneva , 
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Rates,” and Barclay Acheson op 
“We Think...” 


General problems and policies of 
finance companies will be handleq 
by Arthur Newton from the bank. 
er’s viewpoint; Stanley Horner 
president of the National Automo. 
bile Dealers Assn., from the stand. 
point of the motor car dealer. 
George W. Omacht from the ip. 
surance angle and E. M. Morris 
from the legislative side. Fred y. 
Chew, executive vice-president of 
the association, will also talk on 
general policies. 


Internal operating problems wil] 
be handled by Owen L. Coon, 
AMA president; Clarence L. Lan. 
den, National Assn. of Sales 
Finance Companies, president; Al 
Blasco, and John H. Lander. A 
novelty will be the appearance of 
“Sales T. Robot,” otherwise des. 
cribed as “talk-pix.” 


Advance reservations, it is 
stated, point to the largest turnout 
in the history of the organization. 


3,180,000 Persons 
SeeGM Futurama 
During N. Y. Fair 


NEW YORK.—When the General 
Motors Futurama came to a halt 
last week at the close of the 1939 
New York World’s Fair, the 5; 
180,000 persons who toured the 
“world of the future” had traveled 
a distance of approximately 1,700- 
000 miles, it is disclosed by A. J. 
Schamehorn, general manager of 
the exhibit. 


While this was the aggregate 
mileage traveled by visitors during 
the 185 days of the fair, it was 
pointed out that since each trip 
through the Futurama represents 
approximately 1,500 miles of cross- 
country travel by airplane, actu- 
ally more than seven and one-half 
billion “miniature miles” were 
covered by Futurama guests dur- 
ing the fair period. 


In addition to the 5,180,000 per- 
sons who viewed the Futurama 
from moving sound chairs, it was 
estimated that about 8,000,000 saw 
additional other attractions and 
exhibits in the building, Schame- 
horn said, bringing total attend- 
ance to more than 13,000,000. 


The General Motors Highways 
and Horizons exhibit will be in 
operation again next year, Alfred 
P. Sloan jr., chairman of the cor- 
poration, announced several weeks 
ago. 

A maintenance staff will be re 
tained in the exhibit building dur- 
ing the winter months and heating 
equipment has been installed to 
facilitate work which will be done 
on the exhibit before the reopen- 
ing of the fair next May, Schame- 
horn said. 


SAE Honors Johnson, 
Father of Body Design 


DETROIT.—Andrew F. Johnsot, 
85, credited with being the father 
of body design in the automotive 
industry, will be awarded a life 
membership in the Society of 
Automotive Engineers at the De 
troit Section’s dinner meeting here 
tonight (Nov. 6). 


Johnson has had as his pupils 
some of the most prominent eng! 
neers in the industry, including 
three of the Fisher brothers (Al 
fred, Edward and Fred); 
Graebner, chief engineer, Murray 
Corp. of America; Everett Lund: 
berg, chief engineer, Briggs Mfé. 
Co.; Carl B. Parsons, president of 
Parsons Co.; John Votypka, chief 
engineer, Fruehauf Trailer ©. 
and I. Louis Carron, a_ national 
vice-president of the SAE. 


Sales Top 1938 


RICHMOND, Va.—(UTPS)—Sales, of 
new automobiles in September _in ‘i 
Fi ederal Reserve district droppee 
from the August level, while prospe’ 
tive buyers awaited new models, a 
were 60 percent ahead of sales 
September, 1938. 
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War Gives Added a to J arerany Tire Sales 





Snow Cruiser 
Is Powered by 
Diesel Engines 


CHICAGO.—Designed as a com- 
bination traveling base, scientific 
laboratory and survey unit for the 
United States government’s forth- 
coming Antarctic expedition, the 
$150,000 snow cruiser will depend 
upon two diesel-electric units for 
both motive and auxiliary power 
needs. 

The snow cruiser, designed by 
the staff of the research founda- 
tion of Armour Institute of Tech- 
nology under the guidance of Dr. 
Thomas C. Poulter, second in com- 
mand of the last Byrd antarctic 
expedition, was built in the shops 
of the Pullman-Standard Car Mfg. 
Co. here. The cruiser is now en- 
route under its own power, to Bos- 





HUGE SNOW CRUISER, which Admiral Byrd will take on expedition to the 


ton from where it will be shipped | six-cylinder, 
to Antarctica for a _ three-year | gines. 
stay. 


The two Cummins diesels are 


la 


@ The new U.S. Royal Foam Sponge Seat 
Cushion offers an entirely new kind of fatigue- 
reducing riding comfort to motorists .. . new 
salability to the makers of today’s fine cars. 


The Foam Sponge rubber 
in this new-type seat cushion, 
developed by “U. S.”, is sag- 
proof—insuring against per- 
manent “set.” It is odorless 





Comfort-Proved BY PULLMAN 
OVER 2 YEARS ON FAMOUS STREAMLINERS 


U.S. ROYAL =, ope 


“SELF-AIRING” 


Go 
SL eee States WJ eee. 


DETROIT o® 


NEW YORK @¢ 


U. S. ROYAL FOAM SPONGE 
PRODUCTION ADVANTAGES 





Antarctic, is powered by two Cummins diesel engines. The cruiser cost $150,000 





150 horsepower en- 


Keep abreast of current truck legisla- 
tion in Automotive News’ truck section. 





-|Truck Fleet Owners Buying 
Freely to Avoid Shortages 


By Roy Carmichael 
Start Correspondent 

MONTREAL.—While the Cana- 
dian tire trade is now entering the 
“quiet” season, November-to-April, 
when Canadian weather conditions 
mitigate against motoring, busi- 
ness was above-normal in Octeber. 

Dealers report that owners of 
both cars and’ trucks, anticipating 
shortages and increased prices, 
have been stocking up. This fact 
is notably the case of the opera- 
tors of truck fleets, who have 
bought freely since Oct. 1. 

An impetus to tire buying is the 
expectation that prices will go 
higher, owing to increase prices of 
raw materials, possible labor 
shortage, and difficulties attending 
shipping, for the duration of the 
European war. 


IT’S SAG-PROOF! 





and, through its remarkable “breathing” 
quality, constantly self-airing. Its extreme 
comfort, conclusively demonstrated by com- 
pletely satisfactory installations in both buses 

and trains, is due to its abil- 


fatigue. 









) ODORLESS 





LOS ANGELES 


ity to absorb energy... thus 
reducing the shock and vi- 
bration which induce driving 





Wear-Proved 8Y GREYHOUND 
FIVE YEARS ON TRANSCONTINENTAL BUSES 


SEAT CUSHIONS 





Dealers and jobbers alike gaiq 
that the past summer and ear 
fall trade had been better than 
the same period last year. Some 
houses have discouraged advance 
buying, believing that the better 
policy is toward a sustained de. 
mand throughout the winter rather 
than heavy stocking now and a4 
lack of orders to follow. 

Then, too, while credit condi- 
tions are fair, any heavy com- 
mitments would necessarily have 
to be on extended time payments, 
and it is felt that collections must 
be watched carefully during war 
days or the situation might easily 
get out of hand. 

One pleasing feature of this 
year’s trade is the growing de. 
mand in the tractor lines. A spe. 
cial effort has been made this 
summer to educate Quebec Proy. 
ince farmers to the use of the 
rubber-tired tractor wheel rather 
than the use of the old iron one 
that has been found so universal. 
As a result, the future is bright 
for the rubber-tired tractor to be 
in general use in a year or more. 

Among the large tire houses, 
advantageous penetration has 
been made by sales forces into new 
fields somewhat removed from the 
old settled districts along the St. 
Lawrence. There has been increas- 
ing demands for both trucks and 
buses in the new and growing 
districts in the north, where set- 
tlers have been going for the 
past 10 years or more. 

With the average tire shop here- 
abouts the demand has been, and 
still is, for the 600-16 passenger 
type, which is now used for about 
20 different automobile makes. 
Naturally, some of the larger 
grades are selling, but the over- 
whelming demand is for the 600-16 
as types of cars seen on the streets 
of Montreal run largely toward the 
medium-priced vehicle. 


Penna. Officials 
Studying Effect 
Of New Lights 


HARRISBURG, Pa. — (UTPS).— 
State officials are studying the 
probable effects of the new Sealed 
Beam headlamps for automobiles 
on the enforcement of highway 
laws and safety regulations. 

Although no law requires it, the 
state motor police have endeavored 
to educate motorists to carry extra 
headlamp bulbs so that there 
would be no need to prevent the 
operation of motor vehicles be- 
cause bulbs burned out. Under this 
arrangement motorists were per- 
mitted to pull to the side of the 
road, replace bulbs and continue 
their travel. The law prohibits the 
operation of motor vehicles with- 
out two lighted headlamps. 

With the installation of Sealed 
Beam headlamps on new models, 
there arises a new problem be- 
cause the units are almost as large 
as a headlamp. 

State officials concerned with 
highway safety indicated that the 
ban on the operation of cars with 
a darkened lamp may be eased to 
permit motorists to drive to the 
nearest garage for replacement of 
the unit. 


CIO Mechanics Union 


Affiliates With AFL 
MILWAUKEE.—George B. Kieb- 
ler, regional director of the UAW- 
AFL, has announced that mem- 
bers of the CIO Automobile Me- 
chanics’ and Auto Body Rebuild- 
ers’ union have voted to secede 
from the CIO and affiliate with 
the AFL United Automobile Work- 
ers’ union. 

According to Kiebler, a majority 
of the union’s membership of 
about 300, voted to make the 
change. The AFL has an automo- 
bile mechanics’ union here af- 
filiated with the International 
Assn. of Machinists. Jurisdictions 
disputes between the CIO and the 
AFL locals followed the organiza- 
tion of the CIO group more 
two years ago. 
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C.1.0. UNION EXTENDS THE 
‘SLOW DOWN’ STRIKE 





HE “SLOW DOWN,” blood relative of the “sit 


down,”’’ is a strike under an assumed name. 


It is the latest technique for organized sabotage and 
striking production. 


It strikes plants and throws men out of work. 


It is organized as a strike, enforced as a strike, 
carried on as a strike. 


When a “slow down’”’ strikes a plant, it takes on 
the outward forms of a strike. 


‘“‘We are picketing and using the tactics of a 
strike,” says R. T. Frankensteen, C.I.O. strike director, 
**but we call it a lockout.”’ 


‘Slow downs,”’’ like other strikes, are organized 
and enforced. 


Plants can no more operate with ‘‘slow downs” in 
progress than they can without men and machines. 


* * * 


How the “‘slow down’”’ strike inflicts upon a plant 
a creeping paralysis of production is illustrated by 
what occurred Tuesday at the Dodge Truck Plant. 


It has now been almost four weeks since the ‘‘slow 
down”’ strike, organized and enforced at the Dodge 
passenger car plant by the C.I.0O. union, stopped 
practically all production of Chrysler Corporation 
passenger cars, but not the Dodge Truck Plant. 


On Tuesday, the C.I.O. union struck that plant. 


The “‘slow down’”’ strike technique which dis- 


rupted operations at the Dodge passenger car plant 
was used again—this time to stop truck production 
and put the plant on a strike basis. 


For two weeks flying squadrons of C.I.O. union 
pickets have been stopping interplant and vendors’ 
trucks taking materials to the truck plant. Due to 
threats of violence, many of the drivers were forced to 
turn back with their loads. Some of them feared to 
continue operating their trucks because of these 
threats, and in one instance a driver was injured and 
a picket arrested. 


Before Tuesday’s ‘‘slow down’”’ strike began at 
the truck plant, the men maintained steadily normal 
production of heavy duty trucks. About ten o’clock 
Tuesday morning the ‘‘slow down’’ process began. By 
two o’clock in the afternoon production on the line 
was slowed down thirty to fifty per cent of normal. The 
accompanying table shows clearly what happened. 


On the three preceding working days, the average 
production per hour was about what was scheduled. 


Compare that with the sixth hour Tuesday when 
the ‘‘slow down”’ had its intended effect—to strike the 
plant and close it down. 


About the same time, Mr. Frankensteen was 
announcing to the conference where new contract 
negotiations were going on that he had ordered a 
picket line at the plant gates to prevent all shifts from 
going to work. 


Events clearly indicated that the ‘‘slow down’’ 
strike at the truck plant was organized and enforced 
in the same way as the ‘‘slow downs’’ were organized 
and enforced at the Dodge passenger car plant 
beginning with 1940 production. 
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When the ‘‘slow downs” were started at the truck 
plant the management attempted to get the men in 
the various departments affected to do their work and 
turn out the output they had been producing hereto- 
fore, but without success. 


The ‘‘slow down”’ had become so pronounced at 
11:15 that Mr. O. E. Zimmerman, President of the 
Local, and four members of the Plant Shop Com- 
mittee were called in and informed that notwith- 
standing that the plant had orders and materials to 
keep the heavy duty truck line operating, ‘“‘slow 
downs’’ had cut normal production in some depart- 
ments as much as fifty per cent. Mr. Zimmerman 
accused the management of bringing in trucks and 
materials protected by the police of Macomb and 
Wayne Counties, and said that the union would not 
tolerate such ‘‘strike breaking’’ activities. 


The efforts of the management were fruitless and 


when the conference broke up Mr. Zimmerman said 
he would be on the picket line in the morning. 


* * * 


Chrysler Corporation dealt with the C.I.0O. union 
under a contract for two and one-half years, and is 
trying to negotiate a contract with them now. 


It is very apparent that this ‘“‘slow down’”’ strike 
technique is timed to exert pressure on the Company 
to yield to the C.1.0. union demands that would allow 
them to reduce the production of these plants and get 
a closed (union) shop, or the same thing under a 
different name. 


The ‘‘slow down’”’ is a strike for control of pro- 
duction and the closed (union) shop. 


CHRYSLER CORPORATION 


HOW A STRIKE BY “SLOW DOWN” WORKS 


CAB ASSEMBLY AND 
METAL FINISHING 
Normal Production ]] & cabs per hour 


Worked 


October 25, 1939 


October 26, 1939 


(average per hour) 


Actual 
Production 


(average per hour) 


October 30,1939 18 


FINAL ASSEMBLY 
Normal Production QO) jobs per hour 


Hours Actual 
Worked Production 


te . 
(average per hour 


CAB TRIM 
Normal Production QQ) jobs per hour 


Actual 
Production 


Hours 
Worked 


October 31, 1939 


Ist hr. 
2nd hr. 
3rd hr. 
4th hr. 
5th hr. 
6th hr. 


Ist hr. 
2nd hr. 
3rd hr. 
4th hr. 
Sth hr. 
6th hr. 


Ist hr. 
2nd hr. 
3rd hr. 
4th hr. 
Sth hr. 
6th hr. 





At the end of the 6th hour production was so disrupted by “slow down” strike that the plant had to shut down, 


mm 
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Md. to Strengthen 
Law on Coverage 


Of Car Insurance 
BALTIMORE. — A new ruling, 


relative to insurance coverage on | 


motor vehicles sold on conditional 
bill of sale through finance com- 
panies, has been promulgated by 
John B. Gontrum, Maryland insur- 
ance commissioner. It will become 
effective Nov. 15 as drawn unless 
changes are made on the basis of 
objections submitted in the _ in- 
terim. 


Gontrum, in announcing the rul- 
ing, said it has come to the atten- 
tion of his department that pur- 
chasers of automobiles on condi- 
tional bills of sale through finance 
companies have not always been 
fully advised as to insurance cov- 
erage, and in some cases may have 
been discriminated against because 
of the method by which coverage 
was written. 


The new ruling provides that 
when an automobile is insured for 
the benefit of the purchaser under 
a financing plan, he is to be 
given possession of a policy or 
certificate, or if a master policy 
is used to cover cars sold through 
a common vendor or finance com- 
pany, he is to be given a certifi- 
cate. In either event, the cer- 
tificates are to contain an accurate 
statement of the premium paid for 
the insurance, policy period and a 
non-technical statement indicating 
coverage given. 


It is also ruled that automobile 
dealers acting as agents or repre- 
sentatives of finance companies in 
placing insurance on financed cars, 
shall be licensed by the state 
insurance department as insurance 
agents or solicitors. 
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in a new core and your tire valve will be as 
good as new. You see, with this type valve 
you can fix it without ripping the whole 
tire off. There, I’ve fixed it while 1 was @ 
talking. You can go now... just a nickel 
each for the new cap and core.” 


A. SCHRADER’S SON 


“You're lucky, Mister, it’s a 
Schrader Valve so I can seal it with a cap 
or, if you can give me just a minute, I'll put 


BROOKLYN, N. Y. 
Division of Scovill Manufacturing Company, Incorporated 


Schrader 


TIRE VALVES 
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HAILED BY MEXICAN PRESS, the formal o 
Mexican S.A. de C.V., Hudson distributors for the are of Mexico, was 


attended by many well-known political personalities, bus 


ning of Auto-Distribuidora 


ness men and bankers. 


Photo shows a corner of the spacious salesrooms located in Mexico City. 


Milwaukee Show 
On Par With 1937 


MILWAUKEE. — Milwaukee’s 
earliest automobile show in _his- 
tory closed its eight-day run Oct. 
28 in the Milwaukee Auditorium 
with a total attendance of 79,532 
persons. 


Many sales were made on the 
floor of the show and prospects in 
most instances were reported bet- 
ter than in 1938 and on a par with 
1937. In the low-priced field, cars 
selling from $654 to $885, reports 
were that 50 such cars had been 
sold on the floor and that indi- 
rectly, as a result of the show, 
dealers in this field should sell 300 
cars in the next few weeks. 


A district manager of a make 
selling in the $690 to $878 class 
reported sales 60 percent ahead of 
1938; 20 actual sales on the floor 
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and many first-class prospects. In 
the high priced division, where a 
particular make ranges upwards 
from $1,700 to the custom built 
class, eight sales were reported 
with the prospect list said to be 
good. 


Syracuse Show Opens; 
Used Cars on Display 


SYRACUSE, N. Y. — The 32nd 
annual show of the Syracuse Auto- 
mobile Dealers Assn. will open to- 
day in the State Armory and 
continue through the week. A fea- 
ture of this year’s show will be 
the exhibition of late model used 
cars in the rear hall of the armory. 

Frank G. Revoir, president, and 
James D. Hayes, secretary, of the 
association, predict that attend- 
ance at the show will exceed last 
year’s total of around 30,000. 
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TRADE ADVANTAGES 


The interchangeability of 
Schrader Tire Valve parts 
reduces delays in tire and 
vehicle servicing and sim- 
plifies the inventory problem 
for the entire trade. 


THE STANDARD FOR EQUIPMENT AND REPLACEMENT 











Sv Pete 
Bell-ringer 
Nash (Geyer, Cornell & Newell) 
rings the bell three times this 
week: 


First gets this year’s palm for 
best directed dealer advertising 
(see Automotive News’ back cover, 
Oct. 30). Titled “Why fight for a 
slice when a whole cake is wait- 
ing?”, ad follows general makeup 
and style of company’s current 
“fun of driving” consumer copy. 
But — here’s the diff —it’s written 
precisely for the trade (something 
woefully lacking in trade-paper 
advertising in the automotive 
field). 

Second bell-ringing is Nash’s 
spiffy 1940 catalog, tagged “To 
the young in heart” and follows 
“fun” idea throughout. Color job 
is a honey. 

Third, Nash’s 1940 instrument 
panel wins one of principal awards 
in the transport section of the 
fourth annual Modern Plastics 
Competition, conducted by Modern 
Plastics mag. 


Halted 

Ford Sunday Evening Hour 
(CBS and CBC) has been dis- 
continued over Canadian §sta- 
tions, according to Wallace R. 
Campbell, prez Ford Motor Co. 
of Canada, Ltd. 

Canadian Broadcasting Corp. 
has ruled that intermission talks 
by W. J. Cameron, of Ford Mo- 
tor Co., come under CBC’s new 
regulation forbidding broadcasts 
by foreign commentators on 
commercial programs over Cana- 
dian stations during the war. 


Hearing 

Hearing is set for Nov. 10 in 
New York City, wherein creditors 
of Judge Magazine, bankrupt, will 
consider $750 offer made by Mar- 
garet More for right, title and 
interest of the bankrupt. 

Court order would also perma- 
nently enjoin Samuel Rudner from 
instituting any suit against the 
trustee or from making claim to 
proceeds of sale. 


Signs 

Buick (Arthur Kudner, Inc.) 
turned in a nice job on its side- 
light bally in connection with 
automobile shows. 

Two standouts were signs 
posted in hotels and clubs—one 
reading “Do Not Disturb—even 
to talk about Buick”; the other 
“When calling up your ear, 
please specify which Buick.” 


Campaign 

Nu-Blue Sunoco gasoline was 
announced last week by Sun Oil 
Co. in 350 newspapers from Maine 
to Virginia and west to Michigan, 
and also on Lowell Thomas’ news 
broadcasts over 22 stations. 

The campaign, being handled 
through Philadelphia office of 
Roche, Williams & Cunnyngham, 
pointed out that Nu-Blue gasoline 





th Dimension 


NT 
The News of Automotive Advertising 





Wemhoftf 
is made by a “revolutionary ney 
| process *** for cars with the ney 


| high compression motors” and that 
|“every Sunoco dealer is ready tg 
supply it at regular price.” 
Sunoco is resuming newspape; 
advertising after an absence of 
several months. Maine was added 
to its distribution area this year 


Another 


In furthering its educational cam. 
paign in behalf of highway haul. 
age, Fruehauf Trailer Co. (Schip. 
per Associates) recently inserted 
another of a series of ads in New 
York Times, Wall Street Journal, 
Christian Science Monitor, United 
States News and Chicago Tribune. 

Extra copies of ad reprint, plus 
large poster carrying same mes. 
sage, are being made available to 
state trucking associations, et aj. 


Named 


H. B. LeQuatte, Inc., New York, 
has been named advertising and 
merchandising counselors for Edi- 
son-Splitdorf Corp., West Orange, 
N. J., manufacturers of spark 
plugs, magnetos and coils. 

Appointment is in addition to 
advertising of the Emark Battery 
division of Thomas A. Edison, Inc. 
placed with the LeQuatte agency 
some months ago. 


Wisconsin Assn. 


To Work With 
New State Depts. 


MILWAUKEE.—Board of direc- 
tors of the Wisconsin Automotive 
Trades Assn. last week adopted a 
co-operative program with the di- 
vision of consumer credit, the 
state banking commission and the 
new motor vehicle department of 
the state. 


It is the aim of the association 
to map a co-operative program 
with the banking commission to 
the end that the automobile re- 
tailing industry in Wisconsin will 
conform to the highest advertising 
and merchandising standards 
which will lead to consumer-dealer 
confidence. 


According to Louis Milan, execu- 
tive secretary of the group, dealers 
feel the creation of the new motor 
vehicle department at Madison was 
one of the most constructive ac- 
complishments of the legislature 
because it consolidated functions. 

The association, Milan said, plans 
to give the new department its 
full co-operation, including the 
drafting of any highway safety 
program which may be undertaken 
by the department. 

The meeting was held in connec: 
tion with the annual automobile 
show in the Milwaukee Auditorium 
here last week. 


Fourth Dimension, a regular feature 
by Pete Wemhoff, offers news of auto- 
motive advertising. 
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Mahes Cars Run Better... Last Longer 


If you can get your customer to keep his 
present car properly lubricated with 
Quaker State, his next car is half soJd. 
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The big, roomy De Luxe Ford V-8 
Fordor Sedan. Read the list of 22 
important improvements for 1940. 


IN LESS THAN ONE MONTH after the introduction of the 1940 Ford cars 
more than 100.000 have been built—with dealers reporting approximately the 


same number of orders received. 

THIS NEWEST and finest edition of the only 8-evlinder car in the low-price 
field is “hitting on all eight” when it comes to public acceptance. 

THE REASONS aren’t hard to find. 

FORD VALUE has moved ahead all along the line. 

LAST YEAR’S STYLE LEADERSHIP is emphatically renewed, in a finer. 
even more modern form. 

BUYERS ARE SAYING that the improved riding quality matches the smooth- 
ness of the famous V-8 engine. 

THE NEW STANDARDS of convenience. comfort. quiet operation—all the 
22 important improvements for 19 10—add up toa value that American motorists 


have been quick to recognize. 


MANY OF THE ORDERS, dealers say. are from people who have not driven 
a Ford for some vears. and are amazed to discover what a fine car can now 


be obtained at such a low price. 


NO MATTER what hind of car you are driving now—or what your previous 


ideas of value in the low-price field may be— 


DRIVE THE 1940 FORD V-8 before you decide to buy any car. 


FORD V8~1940 


The famous final assembly line at the Ford Rouge Plant—final step in the quality 
methods that are Piline off the finest Ford values ever offered. Here new Ford 





cars are “rolling off the line” to meet a great and growing demand. 


22 IMPORTANT 


FOR COMFORT 

1. More room inside 2. New Con- 
trolled Ventilation 3, New torsion 
bar ride-stabilizer* 4, Improved 
spring suspension* §, Self-sealing 
shock absorbers 6. Two-way adjust- 
able driver's seat 7. New-type 
resilient front seat backs 8. New 
“Floating-Edge” seat cushions 
FOR CONVENIENCE 

9. New Finger-Tip Gearshift 
10. Engine moreaccessible 11. Two- 


spoke steering wheel 12. Battery 
Condition Indicator on all models 


IMPROVEMENTS 


FOR STYLE 


13. New exterior beauty 14, New 
interior luxury 15. New instrument 
panel 


FOR SILENCE 


16. Improved soundproofing 17, 
“Easy-shift” transmission 18, 
Curved disc wheels 19. Improved 
drums for big Ford hydraulic brakes 


FOR SAFETY 


20. Sealed-Beam Headlamps 21. 
Dual windshield wipers at base of 


windshield 22. Larger battery and 
generator 


‘On 85-hp mudels only 
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Progress Reported in Chrysler-CIO Strike Parleys 





Mo. Of, 


fficial Denies State’s 


Truck Fees Are Too High 


Special to Automotive News 

ST. LOUIS.—Truck fees collected 
by Missouri are but half of the 
estimated cost chargeable to 
trucks for maintenance of high- 
ways and streets used by them, 
according to J. D. James, chair- 
man of the Missouri Public Service 
Commission. 

James said his figures were ob- 
tained from a survey of highway 
costs, made by the Missouri state 
highway department, and although 
he declared he had no intention of 





applying for higher rates, he said 
complaints by truckers that fees 
were prohibitive were not justified. 

James gave a resume of bills to 
revise truck regulations, including 
a new provision for reciprocity 
with states which agree not to tax 
Missouri trucks, which were de- 
feated in the last session of the 
legislature. He said the commis- 
sion has been attempting to en- 
force the law for collection of fees 
in municipal areas since its en- 
actment in 1931, but that the com- 





mission had been restrained by 
numerous suits. 

Since the enforcement began 
several months ago, James pointed 
out the commission had received 
applications for common hauler 
and contract hauler permits from 
400 firms. He said that when ap- 
plications were granted it would 
place more than 2,500 trucks, oper- 
ating within the St. Louis com- 
mercial district under PSC regu- 
lations. 

James added that during 1939 
the commission will collect ap- 
proximately $700,000 in truck and 
bus fees, part of which is dis- 


tributed to cities for maintenance 
of streets used by carriers. 






More than a new truck... it is 
“Tomorrow's way to deliver goods 
today,” at less cost...in less time 
...in better condition. It’s the 
reason new Dealers are signing up 


@ The most revolutionary develop- 
ment at this year’s Auto Show is 
THE WHITE HORSE for 1940... 
America’s first air-cooled rear en- 
gine drive vehicle. Now adapted for 
use with all types of bodies for all 
kinds of business! 


DEALERS!> Don't Miss Seeing 
America’s First Air-Cooled 


Rear Engine Drive Truck at 
The Auto Show! 


with White at the fastest rate in his- 
tory. It’s the Car Dealer’s Golden Opportunity for steady, 
year ’round profits in conjunction with any line of passenger 
cars. THE WHITE HORSE does not call for a truck merchan- 
dising set-up. There are no complicated specifications .. . no 


technical selling 


required. 
















Don’t miss seeing THE WHITE HORSE for 1940... at the 
Chicago Auto Show, International Amphitheatre, Stock- 


yards, or write or wire the factory. 


THE WHITE MOTOR COMPANY » CLEVELAND 


FOR 40 YEARS THE GREATEST NAME IN MOTOR TRUCKS 





Full Committee to Resume 
Its Conferences on Monday 


(Continued from Page 1) 


peared, was to bring the state la- 
bor board back into the meetings 
which it had not attended since 
Oct. 25. Only the union officials 
favored such a move, with Chrys- 
ler representatives and Conciliator 
Dewey making no request for the 
state to participate. Dewey re- 
mained with the governor and 
Chairman Raab, of the state board, 
after the meeting had broken up. 

Later K. T. Keller, of Chrysler, 
and R. J. Thomas, of the union, 
were recalled. An agreement was 
reached. under which Raab would 
sit in on the Friday sessions with 
the understanding that the meet- 
ings were to be under the auspices 
of the federal government. 


Basis for Chrysler’s reluctance 
to have its case adjusted by arbi- 
tration under the jurisdiction of 


Goodrich Claims Record 
For Tire Demonstrations 


NEW YORK.—An industry 
record of 20,000,000 personal tire 
demonstrations is believed to have 
been set by the B. F. Goodrich Co. 
at its World’s Fair arena and in 
dealer outlets during the past six 
months, according to Guy Gun- 
daker jr., director of the company’s 
Fair activities. 

More than 5,000,000 persons have 
been registered on electric-eye 
counters at 1,159 demonstrations of 
non-skid tires and _ self-sealing 
tubes by Daredevil Jimmy Lynch 
on the arena’s wet, banked tracks, 
Gundaker stated. An additional 
15,000,000 personal tests have been 
given in company stores and dealer 
outlets with the aid of a specially 
designed gadget using a glass run- 
way and water to test skid resist- 
ance, he estimated. 


Krammer Elected Head 


Of Northwest Jobbers 


MINNEAPOLIS.—The North- 
west Automotive Wholesalers 
Assn., comprised of jobbers in 
Minnesota, North Dakota, South 
Dakota and western Wisconsin, 
elected the following officers at its 
annual business meeting: 

President, J. H. Krammer, Schef- 
fer & Rossum Co., St. Paul; vice- 
president, H. L. Schwan, Clemons 
Auto Supply Co., Eau Claire, Wis.; 
secretary, A. C. Pouilet, National 
Bushings & Parts Co. Minne- 
apolis, and treasurer, J. Wolters, 
Wolters Bros. Auto Supply Co., St. 
Paul, Minn. 


Stations Installed 


ATLANTA.—UTPS).—Four weighing 
stations for trucks and b h 


fic a ge The pits 
ocated near Alban ys Cartersville, 
Savannah ‘and “Swainsbo 


STAT 


MAKES CARS 
..» LAST LONGER 


the state labor board was, per. 
haps, summed up by Nichola 
yl Chrysler attorney, when hy 
sa 

“The suggestion that we give up 
our responsibilities and the union 
give up its responsibilities to , 
third person, however inexperj. 
enced in business, is a way of 
clouding the real issue instead of 
getting the issue settled.” 


Ohio Dealers Set 
Meeting Date In 
Columbus, Dec. 5 


COLUMBUS, O.—Meeting at the 
Mansfield-Leland hotel in Mans. 
field Nov. 1, the executive com. 
mittee of the Ohio Automotive 
Assn. selected Dec. 5 as the date 
for the sixth annual convention of 
the association which will be held 
at the Neil House in Columbus 
The meeting was presided over by 
Lynn B. Timmerman of Lima, 
president of the association. 

In addition to selecting the date 
for the convention, the executive 
committee named Miss Verna P. 
Conner as acting secretary of the 
association to temporarily fill the 
vacancy occasioned by the resigna- 
tion of J. Hoyt Cummings which 
became effective Nov. 1. Miss Con- 
ner has been assistant to Mr. 
Cummings. 





Keep abreast of current truck legisla- 
tion in Automotive News’ truck section. 


in BOSTON 











HOTEL KENMORE 


Commonwealth Avenue at 
Kenmore Square 


Where you will meet the men in 
the industry —the KENMORE is 
located on Automobile Row. 


@ Rates from 3.50 
@ All rooms with tub and shower 
@ Ample parking space 


7 |e Cozy lounge bar 
& 


L. E. Wrrney, Managing Director 





MOTOR 
OIL 


RUN BETTER 


Most service problems can be avoided by 
regular lubrication with Quaker State 
Motor Oil and Superfine Lubricants. 
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HEN you look this honey- 

pot over, a shiver is going 
to shoot deliciously right up your 
spine. 


This is your kind of automobile 
—the one you’ve always wanted— 
not just to sell but to own! 


Here’s the wheel and gearshift 
patterned to your hand, the in- 
struments tipping you the wink, 
the long graceful thrusting nose 
pointing the way to someplace 
where there’s fun! 
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iver been Homesick 
for a Steering Wheel? 


And when you step on this earth- 
bound comet’s tail »>s-a-a-y> 


It starts when you want it to start, 
moves through the gears like a 
warm knife through butter. 


It pours out power in a tide that 
sweeps up both you and the car 
in a heart-startling thrill of sen- 
sational action. 


And now this matchless Dyna- 
flash straight-eight engine is elec- 
trically balanced after assembly 
to micropoised perfection, its 


velocity smoothed to velvet. 


No wonder you like this Buick. So 
do we! Finer, stronger, smarter, 
steadier—in all our 36 years it’s 
the greatest car we’ve made. 


Come drive it, see for yourself. 


Maybe we ought to warn you 
that once you’ve tried it you'll 
never be quite content to sell any 
other automobile! There’s too 
much fun in handling Buick—not 
to mention the money to be made! 


EXEMPLAR OF GENERAL MOTORS VALUE 
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Survey Shows Strikes 


Doubled Under NLRB 


Special to Automotive News 

NEW YORK.—More than twice 
as many strikes occurred in the 
United States during the first three 
years of operation of the National 
Labor Relations Board than in 
the three years which preceded 
signing of the Wagner act, accord- 
ing to a survey by the New York 
State chamber of commerce. 

The survey stated that while the 
Wagner Act was adopted in July, 
1935, its influence on the volume 
of strikes in that year was neg- 
ligible because the National Labor 
Relations Board was not organized 
until October. The committee 
therefore disregarded 1935 in mak- 
ing its comparisons. 

“In the three calendar years pre- 
ceding the enactment of the Wag- 
ner law, 1932-34, there were 4,392 
strikes in the United States,” the 
survey said. “In the three calendar 
years following its enactment, 
1936-1938 there were 9,684 strikes, 
or an increase of 120 percent. The 
number of workers involved in- 
creased 12.7 percent and the man- 
days idle increased 9.6 percent in 
the latter period.” 

Analyzing the outcome of the 
strikes in the two periods, the 
survey showed that in 1936-38, 


Safety Service 
Program Lauded 
By Nash Dealers 


DETROIT. — Now in its tenth 
month, the Nash safety service 
mailing program has proved itself 
to be one of the most effective 
direct mail campaigns ever used 
by the service departments of 
Nash dealers, according to Karl 
M. Greiner, parts and_ service 
manager of Nash. 

Each month the four-page mailer 
illustrates a typical automobile 
accident and offers $50 in cash 
prizes to car owners who send in 
the best answers to the question 
“What Would You Have Done?”. 
An attention-winner, this contest 
is then tied into timely service 
specials offered by the dealer, 
Greiner said. 

The latest series of mailers, 
which covers the winter service 
season, are now being sent to 
Nash dealers for mailing to cus- 
tomers. As in the preceding series, 
each mailing piece has a strong 
seasonal appeal, with particular 
emphasis being laid currently on 
servicing cars for winter driving. 

The program is set up on a 
year-round basis, and covers every 
essential automobile service in a 
logical and timely sequence, 
Greiner declared. It thus serves as 
an accurate service guide and re- 
minder to owners, as well as pro- 
viding dealers with a hard-hitting 
means of increasing service vol- 
ume and profits. 


Fond du Lac to Govern 


Dealers in Used Cars 
FOND DU LAC, Wis.—The com- 
mon council last week adopted an 
amendment to the ordinance lic- 
ensing and regulating junk dealers 
to provide for licensing and regu- 
lation of dealers in used automo- 
biles and automotive parts aside 
from other junk. 

The measure provides that no 
person shall accumulate or store 
any junked automobiles or parts 
outside of any building except on 
a permit issued by the council. The 
permit shall specify the quantity 
and manner of storing such junk 
and shall be revocable. The appli- 
cation for the permit must be ac- 
companied by a $25 fee. 

Violation of the ordinance is 
punishable by a fine of not less 
than $10 nor more than $50 for 
each offense, or, in default of pay- 
ment of the fine, by imprisonment 
in the county jail for not exceeding 
30 days. 


Light to Manage 


CANTON, 0O.—W. H. Light has been 
named manager of the Stark County 


Automotive Trades Assn. He has been 
identified with the automobile busi- 
ness for years. He was previously 
associated with the George P. Ma- 
loney, Botor Co. and the Cadillac-Olds- 
mobile Co. 


when the labor board was in full 
operation: 


“The percentage of strikes settled 
by compromise between workers 
and employers decreased to an 
average of 28.4 percent compared 
with an average of 31.7 percent in 
the earlier period. 


“The percentage of strikes won 
by workers increased to an aver- 
age of 44.1 percent compared with 
an average of 30.8 percent in the 
earlier period. 


“The percentage of strikes in 
which employers were victorious 
decreased to an average of 23.4 
percent from an average of 33.8 
percent in the earlier period.” 


The survey pointed out that the 
percentage of strikes for union 
organization, which the Wagner 
act was expected to reduce, had 
materially increased since the la- 
bor board was in operation. 


White Loses Plea 


ST. LOUIS.—A motion to dismiss a 
suit_of the Gasifier Co. of Clayton, 
St. Louis County, asking for $3,000,000 
damages of the White Motor Co. for 
alleged patent infringement, was over- 
ruled last week by United States Dis- 
trict Judge John Caskie Collet. He 
= the case for trial Nov. 20 before a 
ury. 
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Trucking Volume, Payroll 
Are Far Ahead of 1938 


WASHINGTON. — “Interstate 
truck operators are riding high, 
business is definitely on the up- 
grade, there have been marked in- 
creases in employment and there 
is a lot of new equipment rolling 
over the highways,” exults the 
American Trucking Assns. as the 
result of a business survey it has 
just completed. 

This survey disclosed that dur- 
ing the first eight months of this 
year the volume of freight handled 
by motor carriers was 25 percent 
greater than the tonnage hauled 
during the corresponding period of 


THIS L*OrF 


last year. This entailed the use of 
18 percent more equipment, AT, 
says, and resulted in 23 percen; 
increase in employment. 

The ATA survey covered the re- 
cent operations of 15 representa. 
tive trucking companies in 4} 
parts of the United States, Whose 
gross business last year totaled 
about $25,000,000. It is stated, how. 
ever, that net revenue is not ex. 
pected to show an improvement 
commensurate with the tonnage 
rise over last year. This is because 
operating expenses also have been 
on the climb. 





‘PLATE ’’ MARK 


OF QUALITY IDENTIFIES THE 


NEW GLASS 
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32 Dealer Sons Graduate 


From Chevrolet’s School 


DETROIT.—M. E. Coyle, general 
manager of the Chevrolet, was the 
rincipal speaker Friday night at 

graduation banquet in the Grand 
failroom of the Book-Cadillac 
ponoring 32 young men who have 
t completed courses in the 
gventh Post-Graduate School of 
Modern Merchandising and Man- 
agement. 

Attending the commencement 
panquet were 25 sponsors of the 
students who closed their eight- 
week course. The sponsors repre- 


sented 23 dealerships in the United 
States and Canada. 


Toastmaster at the banquet was 
William E. Holler, Chevrolet gen- 
eral sales manager and founder of 
the school. Diplomas were pre- 
sented by T. O. McLaughlin, direc- 
tor and chief instructor. An honor 
guest was J. E. Johnson, vice- 
president and director of sales for 
General Motors of Canada, Ltd. 


Each graduating student ad- 
dressed the group. G. L. Hall, of 
the Hall Chevrolet Co., Inc., Mil- 


waukee, was president and valedic- 
torian. Other officers were H. L. 
Hosford, Anderson Motor Co., Bal- 
timore, vice-president of the U. S. 
group; T. J. Trapp, Trapp Motors, 
Ltd., New Westminster, British 
Columbia, vice-president of the 
foreign division; E. J. Fronk, 
Fronk Chevrolet Co., Tremonton, 
Utah, secretary; H. G. Nieburger, 
Nieburger Chevrolet Co., Chicago, 
treasurer, and W. C. Felhofer, Fel- 
hofer Brothers, Sturgeon Bay, 
Wis., sergeant at arms. 


A. Dewey Byers 
ST. LOUIS. — A. Dewey Byers, 38, 
manager of the Fisher Body Co. plant 
here, died last week in the Missouri 
Baptist Hospital following an appendi- 
citis operation. 
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Equipment Sales Index 
Shows Rise in Sept. 


NEW YORK.—Shipments to ve- 
hicle manufacturers for original 
equipment and service parts ship- 
ments to wholesalers advanced in 
September, according to manufac- 
turers reporting their monthly 
business figures to the Motor and 
Equipment Manufacturers Assn. 
Service equipment shipments to 
wholesalers remained steady while 
accessories declined. 

The grand index for all branches 
of the industry in September rose 
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to 128 percent of the January, 1925, 
base as compared with 117 per- 
cent for August and 104 percent 
for September, 1938. 

Shipments to vehicle manufac- 
turers for original equipment in 
September increased to 133 per- 
cent of the base, which compares 
with 96 percent registered in Au- 
gust and 91 percent for September 
last year. 

Service parts shipments to 
wholesalers for September ad- 
vanced to 173 percent of the base 
as compared to 166 percent in Au- 
gust. In September, 1938, the in- 
dex stood at 161 percent. 


Accessories shipments to whole- 
salers in September declined, 
standing at 94 percent of the base 
index, which compares with 104 
percent in August and 136 percent 
in September, 1938. 

Service equipment shipments to 
wholesalers in September remained 
steady at 106 percent of the base, 
which compares with 91 percent in 
September, 1938. 


U. S. Gets Ready 
For 1940 Census 


Of Manufacturers 


WASHINGTON. — Secretary of 
Commerce Harry L. Hopkins last 
week announced general questions 
to be asked in the 1940 biennial 
census of manufacturers begin- 
ning Jan. 2, bringing the nation 
up-to-date on the size, scope and 
condition of its nearly 200,000 
factories of all types and sizes. 

The census of manufacturers will 
cover a field employing more than 
eight million factory workers, pay- 
ing wages of more than ten billion 
dollars annually and manufactur- 
ing products worth more _ than 
sixty billions of dollars annually. It 
will not include factories with an 
annual production of less than 
$5,000. 

Information will be gathered on 
the number of _ establishments; 
number of employes; amount of 
payrolls; costs of materials; use of 
power equipment; consumption of 
fuel and electric energy; expendi- 
tures for plant and equipment; in- 
ventories, and value and kind of 
products produced. 


In addition to the general sched- 
ule, there will be 147 special 
schedules covering specific prod- 
ucts of more than 400 different 
types of manufacturing. These will 
differ from the general question- 
naire only in the section reporting 
products of the particular indus- 
tries canvassed. 


Denver’s Car Show 


Committee Announced 


DENVER— This city’s annual 
automobile show gets under way 
at the City Auditorium this week 
and lasts until Nov. 9. The event 
is being sponsored by the Denver 
Automobile Dealers Assn. and the 
following committee is in charge: 


Harry B. Leeman, Leeman Auto 
Co., (Plymouth-De Soto), chair- 
man; A. S. Broadhead, Tom Bot- 
terill (Hudson); O. L. Davis jr., 
Mountain Motor Co. (Packard); 
Alston McCarty, McCarty-Sher- 
man (Ford); M. B. Mahoney, Mur- 
phy-Mahoney Motor Co. (Chevro- 
let); L. A. James, James Motor Co. 
(Plymouth-Dodge); E. Jack Beatty, 
Hoskins-Beatty Motor Co. (Olds- 
mobile; Lou Cohan, Denver Buick 
Motor Co.; Archie J. Davis, Davis 
Motor Co. (Ford); Al Hickerson, 
Hickerson-Thomas Motor Co. 
( Plymouth - Dodge) ; Dean Gilles- 
pie; John Layton, Wells Little- 
field (Hupmobile); Sam Marcus, 
Marcus Motor Co. (Studebaker), 
and Charles Sherman. 


Fuel Sales Set Record 


ALBANY, N. Y.—State gasolin 
revenues totaled $7,184,733 ye ong 
ust on a record sale of 180 825.689 
gallons, according to State Tax Com- 
missioner Mark Graves. The month's 
gasoline sales were reported to be 
are gallons greater mean in Aug- 

, gallons 
greater than in the Vv reco 
high month of July. siete = 
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THE Slandaid 
THERMOSTAT 





Millions of motorcars 
have proven the de- 
pendability of Sylphon 
Thermostats. 


Made by the origina- 
tors of the Sylphon Bel- 
lows and the pioneers 
and world leaders 
in the manufacture of 
self-contained temper- 
ature control devices 
—the Sylphon Ther- 
mostat is the simplest, 
most rugged, most de- 
pendable device that 
can be produced. 


Developed through 
years of research, in 
close cooperation with 


‘automotive engineers, 


theSylphon Thermostat 
has become a vital fac- 
tor in the improvement 
in performance of to- 
day's highly efficient 
motor car engines. 


Use Sylphon 
Thermostats! 


THE FULTON SYLPHON 
ee ia 
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| ‘‘wide-awake”’ 
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‘Dame Fashion’ 
Musical Melange | 
Is Central Theme 


(Continued from Page 1) | 


ward Beck, as a “musical me- 
lange,” “Dame Fashion” requires 
a cast of 100, all but the 19 
“nationality queens” being  pro- 
fessionals. “Dame Fashion” her- 
self is Lola Fletcher, prima donna 
of the Chicago City Opera Co., and 
the co-headliner is Sigrid Dagnie, 
premiere danseuse. 

Elevated to a height of 18 feet 
and wearing hoop skirts 16 feet 
wide as they skim the floor, “Dame 
Fashion” presides as the mistress 
of ceremonies. 

She first presents the Bennett 
Singers, eight women and eight 
men. Next come the 19 “queens” 
in their native costumes of Lithu- 


ania, Hungary, Holland, Ukraine. Wear Stimulates Motor Sales — 
In Western Part of Canada 


way, Greece, Italy, Denmark, | 
France, Belgium, Ireland, Syria, | 
Switzerland, Sweden, Finland, Po- | 
land and Germany. 
The third act of the show' 
brings in the Virginia O’Brien 
ballet, engaging 16 performers. 
As a= grand climax, “Dame | 
Fashion” with the aid of a male 
voice over the public address sys- 
tem, introduces the 22 makes of 
1940 cars which appear, one by 
one, from under the folds of her 
hoop skirts. | 
Cars Are Presented 

In order of presentation and | 
description of their features, the | 
makes of cars are Chevrolet, Ford, | 
Plymouth, Buick, Dodge, | 
Oldsmobile, Chrysler, Packard, 
Studebaker, Cadillac, 
Soto, Hudson, Nash, Nash-LaFay- | 


; : | i 
ette, Lincoln, Lincoln-Zephyr, Mer- | Persons of automobiles which they | only in Vancouver but throughout 


cury, Willys, Graham and Crosley. | 

The cars stand on their own at 
this show without competition or 
assistance of human models step- 
ping out and back into them. All 
attention, as a consequence, is fo- 
cused upon the automobiles while 
they appear, revolve and disappear 
from the spotlight. 

Up to this time, there has been 
artistry on a high plane, fascinat- 
ing yet dignified. Then suddenly, 
the performance veers literally 
from the sublime to the ridiculous 
as 12 pairs of “jitterbug” dancers 
burst upon the scene. 

og come the “nationality 
queens,” but they’re now Ameri- 
cans in evening gowns to typify 
the United States as the melting 
pot of the world. The effect is in- 
tensified as Miss Fletcher sings 
the patriotic melody, “Glory.’ 

The entire “Dame Fashion” show 
is staged to the accompaniment 
of orchestral music under direc- 
tion of Ralph Foote, by contrast 
with the employment of sym- 
phonic bands in former years. 

10,000 at Preview 

In advance of the public open- 
ing, 10,000 members of the trade 
packed the seats about the main 
arena Friday night to witness a 
preview of “Dame Fashion.” 


The formal inaugural ceremonies 
were conducted by George W. 
Fleming, general secretary of 
Mayor Kelly’s Keep Chicago Safe 
Committee. After officially declar- 
ing the show open, he presented 
plaques to winning high school 
students in a traffic poster and 
slogan contest. 

Chrysler, Dodge, Oldsmobile and 
Packard started the opening day 
of the show with breakfasts for 
their dealers and salesmen in this 
area. 

On Monday’s schedule of fac- 
tory-dealer events are a luncheon 
to Pontiac officials by Community 
Motors, Inc., Chicago distributor, 
in the Saddle and Sirloin Club, 
and another by Buick to its deal- 
ers in the Palmer House. 

Ford has arranged a press 
luncheon at the Drake for Tues- 
day; General Motors a reception 
at the Chicago Club for Wednes- 
day; Oldsmobile a cocktail party 
for dealers at the Drake and 
Dodge a dinner at the Drake for 
Thursday. 





Chris Sinsabaugh’s sparkling 
“Sparks’’ column is read by 
in the industry. 
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ELECTRIC EYE at Goodrich’s New 
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York World’s Fair arena winked at the | 


five-millionth visitor recently when Mrs. Eugene Tarr, of Lincoln, Neb., entered | 


the exhibit, settin 
for personal tire 


what company officials believe to be a new industry record 
emonstrations. Pinning an attendance record ribbon on Mrs. 


Tarr is Col. David M. Goodrich, right, chairman of the board of B. F. Goodrich 


Co., and looking on is Harvey D. 
Co. and of the World’s Fair. Col. 


Special to Autumotive News 

VANCOUVER, B. C.—With the 
outbreak of war there was general 
feeling that sales of cars might be 
retarded in Western Canada, but 
it is now evident that the hostili- 
ties will result in very material in- 
creases in both new and used car 
purchases. 


While wages will not increase as 
rapidly as costs of living, the war 
has already created new payrolls 
and relieved unemployment. It has 
thus established a sense of tem- 


LaSalle, De porary economic security which | 


has led to the purchases by private 


have long contemplated but had 
not previously completed. 


In the business world, war-time 
activity has forced the purchase of 
new cars and trucks by a number 
of firms in Vancouver. 


The situation generally through- 
out Canada has increased interest 
in automobile buying and experts 
who have studied the records of 
the 1914-1918 period point out that 
during the last war sales of auto- 
mobiles reached a new high record 
in both Canada and the United 
States. 


In Vancouver, dealers report that 
stocks are clean and that prices 
have been well maintained and are 
firming. In fact, so much confi- 
dence is felt that the Vancouver 
Automobile Dealers Assn. has been 
carrying on an advertising cam- 
paign to the public, stressing auto- 
mobiles as an investment. It is 
pointed out that new and used car 
prices are both on the upward 
trend and that purchase at the 
present time can be regarded as a 
gilt-edge investment. 


In the Vancouver used car mar- 
ket the continued use of the of- 


Chicago Show 
Facts 


EVENT—40th Annual Chicago 
Automobile Show. 


PLAC E—International Am- 
phitheater, Halsted & 43rd Sts.; 
225,000 sq. ft. of exhibit space; 
free parking under protection 
for 8,000 cars. 

DATES—Daily to November 
12, inclusive. 

HOURS—11 a. m. to 11 p. m. 

PRICE OF ADMISSION—55 
cents, including tax; children, 
25 cents. 

SPONSORSHIP — Chicago 
Automobile Trade Assn. 

EXECUTIVE SHOW COM- 
MITTEE—M. J. Lanahan, chair- 
man; V. C. P. Dreiske, H. T. Hol- 
lingshead, K. K. Kenderdine, L. 
S. Snow, ex-officio, S. B. Sha- 
piro, manager. 

EXHIBITS—Com plete dis- 
plays of 1940 passenger cars, 
trucks, parts and accessories; 
late model used cars; educa- 
tional features. 
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| ficial handbook of trade-in ee | 
| published by the local association, 
has greatly stabilized the oat 


| Importation of cars to British 
| Columbia from other provinces, 
| where the freight rates are less, 
has continued a problem. It is esti- 
mated that about 1,200 automobiles 
arrive in British Columbia an- 
| nually for re-sale from other parts 

of Canada. These are mainly 
| driven in from the western prov- 
| inces, although an occasional ship- 





load from Montreal is received via Rubber Co. as 


the Panama. 


Truck sales are also reported to 
| be considerably increasing, not 


British. Columbia as a whole. A'! 
| number of units have of necessity | 
| been called into service in govern- 

ment work, and the increasing 
tempo of ordinary business has 
ealled for immediate replacement 
of these units in regular opera- 
tions, by new equipment. 


Camden Asen. 
22 Years Old 


CAMDEN, N. J.—Twenty-second 
anniversary of the Camden Auto- 
mobile Trade Assn., one of the 
oldest dealer groups in New Jersey, 
was observed at a banquet at 
Black Horse Farms, Mt. Ephraim. 


William G. Rohrer, association 
president, emphasized that crea- 
tion of a standard of ethics among 
dealers in the area has been one 
of the group’s accomplishments. 
This has brought about favorable 
relations with the public, he said, 
with the result that a spirit of 
confidence prevails. 


Other officers of the association, 
include Edward Fisher jr., vice- 
president; John H. Gardner jr., 
treasurer; C. B. Richardson, sec- 
retary; Stewart C. Holman, John 
S. Ingram, Henry S. Vomer, Mor- 
ris Puro and H. Morgan Hatch, 
board of governors. 


| manufacturing manager, 





40th Chicago Show Opens Nine-Day Ru 
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Buick Officials 


Attend Chicago 


Dealer Session 


CHICAGO.—Virtually the entire 
executive and manufacturing staff 
of Buick has evacuated Flint to at. 
tend the annual Chicago automo. 
bile show which opened Saturday, 

Attending a dealer session Fri- 
day, preliminary to show activities, 
were Harlow H. Curtice, president: 
W. F. Hufstader, general sales 
manager; C. A. Chayne, chief ep. 
gineer; C. W. Jacobs, parts and 
service manager, and A. H. Belfie, 
director of merchandising, while 
more than 85 factory superintend.- 


ibson, chairman of the Manufacturers Trust |ents and other members of the 
Goodrich also presented Mrs. Tarr with an | 
order for tires and merchandise on the Goodrich Silvertown store at Lincoln. 
———_—— SS Secciamanse on the Soodricah Silvertown store at Lincoln. 


manufacturing and engineering 
staffs attended the show opening 
Saturday. The large group was 
headed by O. W. Young, general 
and J. 
G. Hammond, superin- 
tendent. 


Additional Buick activities dur- 
ing Chicago show week include a 
luncheon Monday for dealers from 
the Midwest and a number of busi- 
ness sessions during the week. 


Goodyear Ups 


Wolfe, Dinsmore 


AKRON.—Appointment of W. §. 
Wolfe, former manager of the 
development department of the 
Goodyear Tire & 


general 


factory manager 
of all its factor- 
ies in the United 
States; and the 
appointment of 
R. P. Dinsmore, 
former assistant 
to the factory 
manager, as 
manager of the 
development and 
research depart- 
ments, is an- 
nounced by P. W. Litchfield, pres- 
ident. Wolfe is responsible to C. 
Slusser, vice-president. 

Wolfe joined Goodyear in 1912 
in the experimental department. 
He later left the company to be- 
come vice-president of the Seiber- 
ling Rubber Co., but returned to 
Goodyear in 1934 in the tire sales 
department. Dinsmore joined the 
company in 1914 in its experi- 
mental department, following 
which he was made assistant 
chemist at the Goodyear company 
in Canada from 1916 to 1919; and 
was appointed chief chemist of 
Goodyear, California, in 1919. 








Ww. Ss. Wolfe 
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TWO NEW 


LASALLES 


WITH PRICES STARTING AT 
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r HAPPENED at the New York Auto Show. It is happening 
again at the Chicago Show, and at every other new-car ex- 
hibit the country over. The highest praise of auto show crowds 
is reserved for Cadillac and LaSalle. Even more significant 
—these superb motor cars are frequently used as yardsticks 
to measure the worth and the progress of other cars on display. 

This spontaneous public reaction tells better than any 
list of engineering achievements the high position of Cadillac 
and LaSalle. Again, in 1940, Cadillac and LaSalle are the 
acknowledged leaders of the industry. 

To Cadillac-LaSalle dealers this approval, plus Cadillac’s 


present complete .coverage of every price-field above a 


CADILLAC MOTOR CAR DIVISION ° 


SHOW CROWDS AGREE.. 


CADILLAC sw» LA SALLE 





FIVE NEW 


CADILLACS 


WITH PRICES STARTING AT 





NAT 


*And up, delivered at Detroit. Transportation based on rail rates, state and local taxes (if any), optional equipment and accessories—extra. Prices 
subject to change without notice. 


thousand dollars, foretells the biggest year they have ever 
enjoyed. And that is something to look forward to—because, 
during the past year, Cadillacs and LaSalles comprised 
approximately half of all cars built in the field above $1300. 
Moreover, Cadillac and LaSalle sales for this period netted 
dealers a collective profit more than ten times greater than 
for the previous year. 

If you want full information about the opportunity pre- 
sented by the 1940 Cadillacs and LaSalles, you are invited 
to write directly to the sales manager’s office at the Cadillac 
factory in Detroit. Your correspondence will be regarded as 
strictly confidential. 


GENERAL MOTORS SALES CORPORATION 
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ANN ARBOR, Mich.—Transpor- 
tation, its past and future effect on 
civilization, has been one of the 
chief topics among the 200 fore- 
most scientists and technicians of 
America who have been in session 
during the last half of the week, 
participating in a conference spon- 
sored by the University of Michi- 
gan and Life magazine. 

Charles F. Kettering, General 
Motors research director, was the 
bellwether of the flock in the early 
sessions. 

The conference encompasses the 
entire field of transportation, high- 
ways, steamship, railroad, automo- 
bile, aviation and even the trans- 
portation of information by wire 
and radio. 

Kettering deprecated the idea 
that limits were near in any field 
of technological advances. 

“There is enough power in a 
single gallon of gasoline, if all 
could be utilized, to drive a mod- 
ern car from Detroit to St. Louis,” 
he said. 

“There will be enormous de- 
velopment in aviation in years to 
come. We know much now about 
flying essentials. But we don’t 
know yet about how much power 
can be gained from a basic pound 
of fuel.” 

Merrell R. Fenske, director of 
the Petroleum Refining Labora- 
tory of Pennsylvania State College, 
directed attention to oxidation of 
lubricants as one of the problems 
engineers are attacking. He blamed 
it for sludging, ring-sticking, var- 
nish formation, bearing corrosion, 
viscosity increase and acidity. He 
pointed to progress in chemical 
treatment of lubricants to counter- 
act oxidation. 

During the Thursday session 
Fred M. Zeder, vice chairman of 
the board of the Chrysler Corp., 
scored the demagogs such as the 
“ham and eggers and $30 every 
Friday boys.” He said work was 
the only solution to our current 
problems or any problems. 

Zeder shared speaking honors 
with Otto S. Schairer, New York, 


NAPA Pushing 
Plans for Its 
Annual Meeting 


CHICAGO. — Plans are nearing 
completion for the annual meeting 
of the National Automotive Parts 
Assn., to be held at the Knicker- 
bocker Hotel here, Dec. 18-19, ac- 
cording to Henry Lansdale, vice- 
president and general manager. 

On the first day of the meeting, 
separate sessions will be held by 
the owners and managers of the 
38 NAPA warehouses, and by the 
manufacturers’ council, composed 
of the makers of the various lines 
distributed by the NAPA. The 
second day will be devoted to a 
general meeting of all NAPA ware- 
housemen and manufacturers, con- 
cluding with a dinner in the eve- 
ning. 


Alberda Will Head 


Grand Rapids Dealers 


GRAND RAPIDS, Mich. — New 
officers of the Grand Rapids Pas- 
senger Car Dealers Assn. are as 
follows: 

President, Fred Alberda, of Al- 
berda Shook Chevrolet Co.; vice- 
president, L. S. Dykstra, Universal 
Car and Service Co.; secretary, C. 
A. Gauthier, A. B. Johnson Chev- 
rolet Co.; treasurer, Walter Rebin- 
tisch, Rebintisch Motor Sales Co. 





New Alloy Developed 

COLUMBUS. O.-A new, high- 
strength, silicon-brass, die-casting al- 
loy has been developed by _ research 
engineers at Battelle Memorial Insti- 
tute here. It was explained at the 
National Metal Congress in Chicago 
last week by Battelle metallurgists, A. 
U. Seybolt and B. W. Gonser. 


Lake Shipments Up 


BUFFALO, N. Y.—The number of 
automobiles carried by the Great 
Lakes Transit Cosp. of Buffalo this 
ear has jumped 1 recent over 1938, 
ier -ompany reported. Twelve of the 
Great Lakes Transit’s fleet of 16 avail- 
able boats are now in service. 
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Transportation Gets 
Conference’s Attention 


vice-president of the Radio Corp. 
of America, whose discussion of 
developments in the radio field, 
was a prelude to a demonstration 
of television. Electronic facsimile 
apparatus which will transport 
newspapers, pictures and other 
records for the home or business 
was his idea of a future develop- 
ment in the transportation field. 

Technical discussions Thursday 
revealed the steady progress of 
transportation technology. 

Dr. Gustav Egloff, research di- 
rector of Universal Oil Products, 
asserted that recent processes for 
high octane fuel have given Amer- 
ica a 900,000,000-gallon supply of 
gasoline above 100 octanes. It is 
enough, he said, for all the world’s 
airplanes. 


Prof. George G. Brown sug- 
gested that the anti-knock experi- 
ments with gasoline may be on the 
wrong track, and that possibili- 
ties existed in harnessing the de- 
tonation power of the explosive if 
pressure could be equalized. Higher 


Bill Would Divorce 


Financing, Insurance 
AUSTIN, Tex.—Legislators 
comprising an insurance in- 
vestigating committee have an- 
nounced that they will recom- 
mend a bill to the next legis- 
lature that would divorce auto- 
mobile financing from the in- 
surance business. 

Such a bill, according to 
Committee Chairman Alfred 
Petsch, would make it essential 
in transactions involving in- 
stalment buying that the in- 
surance be written by an agent 
established in the county where 
the purchase is made. 





compression might then be pos- 
sible, he said. 

Super-smooth finishes on bear- 
ings, D. A. Wallace, president of 
Chrysler Sales Corp. urged, offer 
much promise in greater lubrica- 
tion efficiency. He discussed me- 
chanical processes using bonded 
abrasives at low surface speed and 
light pressure and explained a 
testing equipment to standardize 
results. 

Edward A. Stalker, of the Uni- 
versity staff, similarly discussed 
superfinish for airplane wings. 








Diamond T Now Offering 


Guarantee of 100,000 Miles 


CHICAGO. — Diamond T Motor 
Car Co. has announced a new war- 
ranty on all super-service trucks, 
guaranteeing every super-service 
Diamond T for 100,000 miles or @ 
full year. This includes standard, 
cab-over-engine and cab-forward 
models, all of which carry the 
Diamond T super-service engine. 

The warranty is made, accord- 
ing to C. A. Tilt, Diamond T presi- 
dent, to focus public attention and 
to make truck buyers fully aware 
of Diamond T’s program of engi- 
neering development, designed to 
make the motor truck a better, 
less expensive and more service- 
able vehicle. 

These efforts have been directed 
with especial intensity upon en- 
gine and chassis details, according 
to Tilt. The Diamond T super- 
service engine, which is the main 
factor in making this longer war- 
ranty possible, embodies as_ its 
most important feature a cylinder 
block of electric furnace alloy 
iron, not only harder than grey 
iron and consequently less subject 
‘to wear, but due to its metallurgi- 


cal formula and electric furnace 
molding, extremely stable in char. 
acter and free of tendency t 
warpage and distortion in use. 

The super-service engine also 
carries a seven-bearing counter. 
balanced crankshaft. This, with 
the use of the high-efficiency Zo}. 
ner light alloy pistons, reduces 
bearing loads considerably, it js 
said. “Tocco” electric hardening of 
shaft journals and precision- 
bearings of highly heat-resistant 
cadmium-nickel, appreciably ip. 
crease the already high factor of 
bearing safety and facilitate ac. 
curate, quick renewals in the field, 

All other Diamond T mechanica] 
features characterize the current 
chassis designs, which will be con. 
tinued in the 1940 models with 
little or no alteration. 

Diamond T’s compression-rubber 
spring shackle bushings are cited, 
This feature is said to eliminate 
all lubrication and other servicing 
operations from 12 vital chassis 
points—banishes wear, rattling, 
squeaking and prevents spring 
breakage due to frozen shackles, 
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Average Vehicle Tax 


Vital 


In Buffalo Economic Picture 


Automotive News 

B ; Y. — Automobile 
uring and servicing has 

sane into one of the Niagara 

ieratier’S giant industries--a $75,- 

yrs rib in the industrial frame- 

; of the area. 

ousands of families depend 


special to 


wor 


fot their livelihood on continued 
: ration of local automobile pro- 
oe units, motor and axle 
aoe radiator factories and 
assembly lines. Another great 


up is concerned with selling 
Promobiles; a third with servicing 
en with gasoline and oil and 
service. 

Through its purchases, the auto- 
nobile industry exerts a continu- 
‘4g pressure on such other lines 
4g steel, rubber, metals, hardwood, 
plastics and fabrics—lines repre- 
—— eiceteatansticiatnats 


N. J. Buys Equipment 





senting paychecks for thousands 
of other Buffalo workmen. 
Approximately $25,000,000 _—-will 
probably be distributed in payrolls 
alone throughout the Buffalo area 


|by the automobile industry this 


year. Approximately 16,500 jobs in 
the Niagara Frontier are directly 
traceable to the automobile in- 
dustry. Eighteen manufacturers of 
motor vehicles employ some 8,500 
men with a payroll total of close 
to $12,000,000 a year. 

One-fourth of the local steel 
production is used by automobile 
plants both here and in other 
cities. New car dealers employ 
about 1,350 men, paid $1,755,000; 
used car dealers 46 men at $53,000 
and automobile accessories and 
tire dealers 465 men at $569,000. 

Wholesale automotive products 
require 415 workers at wages of 
$906,000. Garages have 218 em- 
ployes being paid $234,000. Miscel- 
laneous automotive establishments 
account for 25 workers at $23,000. 


TRENTON, N. J.—Purchase of ‘‘stop 

to be attached on 200 trucks ‘om aa refining employs 416 
ith snow-plows, has been |men w w 
the state highway depart- ages of $906,000 and 
nent to promote greater Manwey | 


there are 1,175 filling stations with 
a payroll of $1,150,000. 


Monsrus AGO—WHEN the first 1940 Pack- 
ards came off the line—we knew we had the 
makings of a pretty big success story. 

But we didn’t realize how big a story we had. 

For the most optimistic Packard man would 
scarcely have dared to predict the almost 
unbelievable sales jump which Packard has 
taken. 

The swing to Packard has snow-balled into 
the biggest demand that we have ever known 
—the greatest in Packard’s history. 


Sales more than double 


Here are the strides which Packard is taking: 

Since the 1940 model Announcement in 
early August, we have delivered to customers 
19,862 cars! During the same period last year, 
we delivered 9,271 cars. 

That means Packard sales are up 114% this 
year—more than double what they were a 
year ago! 

Astonishing? Yes—but this gain of 114% is 
even more impressive when you compare it 
with the industry’s last reported gain of 54%. 
In other words, Packard has outgained the 
industry more than two to one. 

And the picture ahead is even prettier. 
Packard orders piling up for future delivery 
show an even greater increase. 

Last year at this time we had orders for 
6,151 cars on our books. This year, 13,420! 
Again, over double . . . up 118% to be exact! 
And this, despite the fact that daily ship- 
ments have been stepping up to a point now 
nearly twice the total a year ago! 


1940’s prettiest picture 


We believe that we can label this 1940's pret- 
tiest sales picture. And it wasn’t painted by 
the fickle brush of “luck.” 


| E 


Used Car Dealer Gets 


Prison Term in Fraud 


ST. LOUIS.—Walter Plough, a 
used car dealer, was sentenced 
to two years in federal peni- 
tentiary last week by United 
States District Judge Charles B. 
Davis on charges of using the 
mails to defraud in connection 
with the purchase and sale of 
used cars. Postoffice inspectors 
estimated that used car owners 
who dealt with Plough had suf- 
fered a loss of about $6,000. 


His scheme was to offer in 
newspaper ads to pay top prices 
for used cars but before buying 
would persuade the owners to 
turn over the title of their ma- 
chines, explaining that about 10 
days would be required to check 
the ownership. In exchange for 
the title, Plough gave a promis- 
sory note which he represented 
was a receipt for the automo- 
bile. Plough would then resell 
the car, sometimes for $100 less 
than he had offered the owner. 
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Ranges from $30--$78 


Special to Automotive News 

NEW YORK.—Wide variance in 
automotive taxes in different sec- 
tions of the country, ranging from 
a total average per vehicle levy of 
$78.83 in Florida to $30.40 in North 
Dakota, is revealed by a statistical 
comparison made by the American 
Petroleum Industries Committee 
from data of the U. S. public roads 
administration and the U. S. 
bureau of internal revenue. 


The national average per vehicle 
levy came to $48.14, according to 
the figures, which covered 1938 and 
included state and federal gasoline 
taxes, state registration and mis- 
cellaneous fees, and federal auto- 
motive excise taxes. If taxes on 
motor vehicles as personal prop- 
erty and bridge and tunnel tolls 
(not distributable by states) are 
included, the national average 
rises to $51.14 per vehicle, and in- 
creases also are shown in the 


Tulsa Show to Open 


TULSA, Okla.—The Tulsa Automo- 


It is the direct result of one of the most 
thorough and extensive revisions this business 
has ever seen. It is the outcome of a 4-year 
plan, completed last May—a plan which has 
made possible a new and permanent price-and- 
value policy for Packard. 

Packard, gentlemen, to a great, great group 
of motor car buyers is no longer the out-of- 
reach car. 

Car buyers throughout America have dis- 
covered—mighty quickly—that these new 
1940 Packards are not only great cars, incred- 
ibly good, a joy to look at and a thrill to 
drive... 

BUT—they have also discovered that a Pack- 
ard can be bought for little more than the smallest 
and cheapest cars! 


Take a good look at Packard 


If you have never before had a big reason to 
put “Packard” on your window, you have the 
biggest reason in the world for doing so now. 


Packard prices are the lowest in history. 
Packard cars are the finest and handsomest we 
have ever produced. These two factors alone 
are making Packard the outstanding oppor- 
tunity in this business today. We’d like to give 
you some more eye-widening facts. 


For instance: Packard’s price range is from 
$867 to $6300 (delivered in Detroit, State 
taxes extra)—a price range that gives you the 
bottom, middle and top of the motor car 
market. Packard’s dealer policy is no split 
franchises—you get the whole line. And Pack- 
ard’s expansion program says “‘no crowding” — 
you’re given room enough to make money. 


If you would like to listen to the whole 
story—just tell me so by wire, collect. Take a 
good square look at 1940’s finest—take a good 
look at Packard! 


on dey 


Vice President of Distribution, 
Packard Motor Car Company, Detroit 


various states where such imposts 


bile Dealers Assn. will open its 1939 | 4Fe collected. 
annual automobile show _in the Magic 


re “building Wednesday. The|, ‘ling Florida’s top levy, the 


show will continue through Nov. 11. | total average per vehicle taxes in 


hat widened our own eyes” 


other states were computed as 
follows: Mississippi, $76.96; Louisi- 
ana, $75.30; Alabama, $68.59; Ar- 
kansas, $68.04; North Carolina, 
$65.99; Tennessee, $65.05; Vermont, 
$64.90; West Virginia, $62.56; Del- 
aware, $62.12; Virginia $61.50; 
Georgia, $59.48; New Mexico, 
$58.48; New Hampshire, $56.75; 
Maine, $55.51; Idaho, $55.29; South 
Carolina, $53.06; New York, $52.60; 
New Jersey, $52.59; Pennsylvania, 
$52.57; Arizona, $50.86; Nevada, 
$50.83; Texas, $50.73; Kentucky, 
$49.10; Wyoming, $48.25; Ohio, 
$47.44. 

Maryland, $46.53; Wisconsin, 
$46.32; Oklahoma, $46.17; Rhode 
Island, $46.08; Utah, $45.22; Con- 
necticut, $44.86; Montana, $43.63; 
Oregon, $43.58; Michigan, $43.54; 
Washington, $43.47; Minnesota, 
$43.06; Indiana, $42.98; Iowa, 
$42.63; Illinois, $42.11; Massachu- 
setts, $42; South Dakota, $41.83; 
Nebraska, $39.99; District of Col- 
umbia, $39.56; Colorado, $38.40; 
California, $36.80; Missouri, $34.02; 
aa $33.78, and North Dakota, 


Studebaker Adds 
1,299 New Dealers 
Since Jan. 1, 1939 


SOUTH BEND.—Geo. D. Keller, 
vice-president in charge of sales of 
the Studebaker Corp. today an- 
nounced that Studebaker’s dealer 
expansion program went ahead 
rapidly during October, 196 new 
contracts being completed. Since 
Jan. 1, Keller said, a total of 1,299 
new dealer contracts have been 
signed by the corporation. 

The Studebaker dealer organiza- 
tion now is larger than at any 
time since 1929. Keller said that 
the 2,900 dealers in the United 
States have piled up a record bank 
of orders for 1940 models and that 
capacity operations at the factory 
are assured for the balance of the 
year. 

“Since the introduction of the 
low-priced Champion in April, our 
dealer organization has grown by 
leaps and bounds,” said Keller. 
“We do not anticipate a let-up for 
some time to come. Our goal is to 
make our representation through- 
out the country the largest it has 
ever been in our history.” 


McCaslin Named 
To Willys Post 


TOLEDO.— Appointment of H. 
C. McCaslin as chassis engineer is 
announced by Delmas G. Roos, 
vice-president of engineering of 
Willys-Overland Motors, Inc. 

McCaslin entered the automo- 
tive field in 1920 with the Stewart 
Motor Truck Co. at Buffalo, N. Y., 
as design and contact engineer, 
and has served with several other 
companies, including Oakland Mo- 
tor Co., General Motors, and Du- 
rant Motors, Inc. In 1930, McCas- 
lin entered the service of Willys- 
Overland Motors, Inc., where he 
was employed until 1933. 











U. S. Rubber Issues 


Statement on Prices 


NEW YORK.—L. D. Tompkins, 
president, U. S. Tire Dealers Corp. 
and vice-president of U. 8S. Rubber 
Co., has released following state- 
ment to dealers: 


“We recently made some small 
upward adjustments in prices to 
conform with higher material costs 
in order to maintain the high 
quality of our tires without im- 
pairing the welfare of our em- 
ployes and dealers. We believe car 
owners are willing and able to pay 
a fair price for tires of maximum 
quality and safety. All of our tire 
factories and cord mills are still 
operating at full capacity and ef- 
ficiency with skilled employes and 
most modern equipment.” 


Fourth Dimension, a regular feature 
by Pete Wemhoff, offers news of auto- 
motive advertising. 
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Meet at the Chicago 





Shows 


This is the most complete directory of Automobile, Accessory and Shop Equipment Companies’ 


AC SPARK PLUG Division Generali Motors 
Corp., Flint, Mich. Palmer House—L. C. 
Goad, pres., gen. mgr.; W. 8. Isherwood, gen. 
sales mgr.; Earl McGinnis, adv. mer.; M. W. 
Gotthelf, dir. of public relations. 


ALUMINUM INDUSTRIES, Inc., 2416-38 Beek- 
man 8t., Cincinnati. Headquarters at Alumi- 
num Industries, Inc., 616 8. Michigan Ave.— 
H. J. Hater, treas., gen. mgr.; M. A. Beck- 
mann, chief engr.; C. C. Rensing, asst. chief 
engr.; B. J. Plumley, N. R. Patterson, dist. 
reps. 


AMERICAN BANTAM CAR CO., 


Butler, Pa. 
Congress—Roy 8. Evans, pres.; 


Francis H. 





Announcing the Most Vital 
Book of the Year on 
Selling—Just Published 


STEP OUT AND SELL 


By WILLIAM E. “BILL” HOLLER 
General Sales Manager, Chevrolet 


Everyone in the automobile in- 
dustry knows “Bill” Holler, the 
record-crashing General Sales Man- 
ager of Chevrolet. One of the most 
astute sales executives in the 
United States, Holler has built for 
himself an enviable reputation not 
only as a great salesman, but as 
the creator of some of the most 
far-reaching developments in the 
sales end of the industry. Now he 
has written a book in which he 
shares some of his sales expe- 
riences and philosophies. This is 
no oO book. It is inspiring, 

c and packed from cover to 
cover with sound sales sense. No 
one can fail to read “Step Out and 
Sell’ without getting a great deal 
of benefit from it. Even if you sel- 
dom read, take an evening off to 
spend with Holler in his new book. 
You will not regret it! 


Some of the Inspiring 
Sales Messages 


Sales Symphony in C-Major 

12 Schemas of Selling 

Try the Committee Way 

Never Forget a Customer 

Hannibal’s Sales Offensive 

Using the Talents You Have 

Sell Yourself on Selling! 

” ut and Sell’? in 

ie Sands of everyone of your sales 


d service men. will give them a 
fying start for 1940 


Size hes. 96 pages. 
In ones oo —— ct § 
mes con ° 
Ge =. stinctive gift. 1 sy 
@ 


fact Sul Beller. 


Clip and Mail Coupon 
Now — Today! 


AUTOMOTIVE NEWS, 
2761 B. Jefferson Ave., 
Detroit, Michigan 

Rush .... . copies of Bill Holler’s 


k, “Step Out and Sell.” 
Price M50 each. Includes gift con- 


tainer. 
{ ] Check enclosed [ ]C.0O.D. 
{ } Bill company 
NQMC cncecscccnscessscsrsscnscnscensconscsoncessnsacessneessneene 
POGICION sccncesssessssssssensccrseesscrnesenncessessnesessncen 
| Company ......... 


State. 










Fenn, vice-pres.; Hugh A. Pollock, sales megr.; 
Whiting Hall, adv. mgr.; R. G. Marshall, ex- 
port mer.; M. E. Lenning, serv. mer. 


AMERICAN BOY, 7430 Second Bivd., Detroit. 
Drake—Elmer P. Grierson, publisher. 
AMERICAN CHAIN & CABLE CO., inc., 


Bridgeport, Conn. Headquarters at 400 W. 
Madison St.—William T. Morris, pres.; Wil- 
liam M. Wheeler, secy.; William D. Kirk- 
patrick, gen. mgr. of sales; Harry Williams, 
R. E. Greenwood, dist. sales mers. 


AMERICAN POULTRY JOURNAL, 536 8. Clark 
St., Chicago. Ft. Dearborn.—d. M. Klevay, 
adv. mgr.; Howard McLennan, Detroit mar. 


AMERICAN WEEKLY, Inc., General Motors 
Bldg., Detroit. ODrake—Clay Herbst. Palmolive 
Bidg.—Neil D. McGuin, F. J. McDonough, 
Paul R. Fish. 


AUTOCAR CO., Ardmore, Pa. Headquarters at 
1716 W. Pershing Rd.—E. F. Coogan, sales 
mer.; Adolf Gelpke, chief engr.; J. A. Don- 
nelly, Ray D. Peo, J. O. Warner, vice-pres. 


BENDIX-WESTINGHOUSE AUTOMOTIVE AIR 
BRAKE CO., 5001 Centre Ave., Pittsburgh. 
Congress—R. L. Morrison, gen. mer.; C. A. 
Ohl, dir. of sales and eng.; F. L. Hall, sales 
mer.; D. H. Robinson, prod. service maer.; E. 


R. Fitch, chief engr.; 8. Johnson jr., gen. 
eng.; A. V. Howe, dist. mgr.; R. H. Cas- 
ler, J. V. Ralston, field eng.; W. D. Foltz, 


A. J. Steger, W. B. Smethurst, G. 8. Sarver, 
W. L. Collins, D. H. Seibert, reps. 


BOHN ALUMINUM & BRASS CORP., 1400 
Lafayette Bldg., Detroit. Drake—Chas. RB. 
Bohn, pres.; P. A. Markey, vice-pres.; Emer- 
son Frantz, gen. sales mgr.; O. H. Theleen, 
W. G. Brown, A. W. Butler, Chicago reps. ; 
R. J. Roshirt, mgr., permanent mold div.; E. 
0. Goerke, mgr., bearing div.; T. W. Kuhn, 
div. sales mgr. 


BROOKE SMITH & FRENCH, Inc., 82 E. Han- 
cock St., Detroit. Palmer House—Willard 8. 
French, pres.; Guy C. Smith, exec. vice-pres. 
and secy.; H. H. Ohlmacher, vice-pres.; R. 
Czufin, art dir.; H. B. Selleck, creative; George 
Johnston, acct. exec.; P. V. Fitzgibbon, con- 
tact; A. L. Terry, serv. mgr. 


DO. P. BROTHER & CO., Inc., 8-149 General 
Motors Bldg., Detroit. Drake—D. P. Brother, 
pres.; Carl Georgi jr., dir. of media; L. F. 
Carlson, pub. dir.; Clarance Hatch jr., acct. 
exec. 


BUICK MOTOR division, General Motors Sales 
Corp., Flint, Mich. Drake Hotel—H. H. 
Curtice, gen. mgr.; W. F. Hufstader, gen. 
sales mgr.; C. A. Chayne, chief eng.; O. W. 
Young; E. T. Ragsdale; A. H. Belfie. 


CAMPBELL-EWALD CO., General Motors Bidg., 
Detroit. Headquarters at 1209 Carbide & Car- 
bon Bidg., 230 N. Michigan Ave. 


CAPPER PUBLICATIONS, inc., 3-161 General 
Motors Bldg., Detroit. Stevens—Frank X. 
Gaughen, central mgr. 


L. C. CHASE AND CO., 295 Fifth Ave., New 
York City. Headquarters at 1849 Merchandise 
Mart—C. J. Dyer, mgr. Chicago office; E. 
Fraser, E. P. Owens, J. Y. Cutler, salesmen. 


CHEK-CHART CORP., 624 8S. Michigan Ave., 
Chicago. Headquarters at 624 S. Michigan Ave. 
—Raymond Shaw, pres.; J. Howard Pile, edi- 
torial dir.; Paul W. Webb, managing editor; 
Van Turner, editor Chexall; H. Eldridge, sales 
mgr.; Geo. Williams, asst. sales mgr. 


CHEVROLET MOTOR ODiv., General Motors 
Bidg., Detroit. Headquarters at Wrigley Bidg. 
—G. I. Smith, reg. mgr.; B. J. Brady, zone 
mgr. 


CHICAGO DAILY NEWS, Daily News Plaza, 
Chicago. Bismarck—John J. Jenkins, automo- 
bile editor; H. A. Fletchner, national auto- 
motive mgr.; J. Ray Scolaro jr., mgr. Detroit 
office. 


CHICAGO TRIBUNE, Chicago. Palmer House— 
Cc. 8S. Benham, natl. adv. mgr.; W. E. Bates, 


Truck Show 
7 a 
Exhibits 
Hercules Motors Corp., Trucktor 
Corp., Highway Trailer Co., Ster- 
ling Motors Corp., Fruehauf Trailer 
Co., Four Wheel Drive Auto Co., 
Bendix Products Division, Fred E. 


Cooper Co., Walter Motor Truck 
Co. 


Bendix Westinghouse Automotive 
Air Brake Co., Buda Co., Mack 
Trucks, Inc., Thornton Tandem 
Co., Couse Laboratories, Truckstell 
Corp., Auto Truck Steel Body Co. 


Ford Motor Co., Marmon-Her- 
rington Co., Heil Co., Davis Weld- 
ing & Mfg. Co. and Wm. Powell 
Co., Quaker City Iron Works, Tim- 
ken Detroit Axle Co. 

Deluxe Products Corp., Ander- 
son Co., American Safety Tank 
Co., Continental Motors Corp., But- 
ler Mfg. Co., Waukesha Motor Co., 
Pierce Governor Co., Aetna Auto 
Parts Co. 

Hegeman-MacCormack Corp., 
Clean Oils Corp., Motor State Prod- 
ucts Co., American Bosch Corp., 
Titeflex Metal Hose Co., Warner 
Electric Brake Mfg. Co. 

Midland Steel Products Co., Fleet 
Owner, Gar Wood Industries, Inc., 
Arrow Safety Device Co., Standard 
Steel Works, Hoof Products Co., 
O. F. Brooks. 





PASSENGER CARS—Buick, 
Cadillac, Chevrolet, Chrysler, Cros- 
ley, De Soto, Dodge, Ford, Graham, 
Hudson, LaSalle, Lincoln, Lincoln- 
Zephyr, Mercury, Nash, Nash-La- 
Fayette, Oldsmobile, Packard, 
Plymouth, Pontiac, Studebaker and 
Willys. 

USED CAR EXHIBITS — North 
Wing, first floor. 

COMMERCIAL VEHICLES AND 
TRUCKS — Buick, Chevrolet, Dia- 
mond T, Dodge, Federal, Ford, 
—_ Studebaker, White and 


illys. 

ACCESSORY EXHIBITORS— 
American Plierench Corp., 4611 
Ravenswood Ave., Chicago; Anth- 
ony Co., Inc., Streator, IIL; Auto- 
sleeper Corp., 10 Central Park 
West, New York City; Board of 
Education, 228 N. LaSalle St., Chi- 
cago; Book House for Children, 
360 N. Michigan Ave., Chicago; 
Chicago Better Business Bureau, 7 
S. Dearborn St., Chicago; Chicago 
Park District, Burnham Park, Chi- 
cago; Chris-Craft Boat Sales, Inc., 
1212 S. Michigan Ave., Chicago; 
City Clerk’s Office, City of Chi- 
cago; Enoz Chemical Co., 2480 In- 
diana Ave., Chicago; Fisher Body 
Division, Detroit; Hartford Acci- 
dent & Indemnity Co., 175 W. Jack- 


Representatives, their hotel headquarters while at the show, and their permanent addresses 
recente i 


Chicago Show Exhibits 


son Blivd., Chicago; Hoof Products 
Co., 6543 S. Laramie Ave., Chicago; 
R. Bruce Hutchinson & Co., 515 
Madison Ave., New York City; 
Illinois Division of Highways, 35 
E. Wacker Dr., Chicago; Kane 
Products, Inc. Shelton, Conn.; 
Keep Chicago Safe Committee, 
Hotel Sherman, Chicago; Lumber- 
men’s Mutual Casualty Co., 4750 
Sheridan Rd., Chicago; MoToR, 572 
Madison Ave., New York City; 
National Used Car Market Report, 
Inc., 1815 S. Michigan Ave., Chi- 
cago; Perfect Vision Products, P. 
O. Box 156, Reading, Pa.; Personal 
Loan & Savings Bank, 81 W. Mon- 
roe St., Chicago; Railway Express 
Agency, 817 S. Wells St., Chicago; 
Reclaimo Mfg. Co., 2306 N. West- 
ern Ave., Chicago; Remington Pen 
Co., 216 Anthony St., Fall River, 
Mass.; Scientific Brake Service 
Lab., Inc., 3401 South Parkway, 
Chicago; E. H. Scott Radio Labor- 
atories, Inc., 4450 Ravenswood 
Ave., Chicago; Secretary of State, 
Springfield, IIL; Shwayder Bros., 
Inc., 14-102 Merchandise Mart, Chi- 
cago; Simoniz Co., 2100 Indiana 
Ave., Chicago; Stewart-Warner 
Corp., 1828 Diversey Parkway, Chi- 
cago; Trailer Topics Magazine, 28 
E. Jackson Blvd., Chicago. 





mgr. Detroit adv. office; Phil Hampson, edi- 
torial dept.; L. W. Jacobsen, James Nash, 
automotive adv. dept. 


CHRYSLER SALES CORP., 12200 E. Jefferson, 
Detroit. Orake—D. A. Wallace, pres.; ©. L. 
Jacobson, vice-pres. 


CONTINENTAL MOTORS CORP., Muskegon, 
Mich. Palmer House—C. J. Reese, pres. and 
gen. mgr.; B. F. Tobin jr., exec. vice-pres.. 
secy.; J. H. Ferry, vice-pres.; L. P. Kalb, 
vice-pres. of mfg. and engr.; H. W. Vande- 
ven, treas.; F. H. Coward, comptr.; Geo. 
Winters, dir. of pur.; E. R. Jacoby, chief 
engr.; Earl Ginn, asst. chief engr.; F. Frank 
Schwilk, gen. sales mgr.; O. R. Baird, auto- 
motive sales; H. G. Piper, industrial sales; I. 
A. Homrich, agricultural sales; F. T. Gould, 
oil field and elec. sales; D. A. Andrews, ma- 
chine products sales; P. C. Dolph, serv. mgr. 


CONTINENTAL MOTORS CORP., 205-215 Mar- 
ket St., Muskegon, Mich. Palmer House—F. 
Frank Schwilk, gen. sales mgr.; O. R. Baird, 
automotive sales mgr.; Fred T. Gould, sales 
rep.; Palmer Dolph, serv. mgr. 


CROSLEY CORP., 1329 Arlington St., Cincin- 
nati. Headquarters at 160 E. Illinois St.— 
C. 8. Tay, Chicago branch mgr. 


CROWELL-COLLIER PUBLISHING CO., 4-261 
General Motors Bldg., Detroit. Palmer House 
—E. A. Schirmer, Detroit mgr. 


CURTIS PUBLISHING CO., 10-240 General 
Motors Bldg., Detroit. Palmer House—T. T. 
Allen, D. W. Bay, Saturday Evening Post. 
Drake—C. B. Field, C. C. Hood, F. J. Mullen, 
Saturday Evening Post. F. N. Cordner, La- 
dies’ Home Journal. Stevens—A. K. Lovrien, 
Country Gentleman. 


DE SOTO MOTOR CORP., 6000 Wyoming, De- 
troit. Palmer House—L. C. Peed, vice-pres.; 
J. B. Wagstaff, gen. sales megr.; Rail H. 
Bronson, adv. mgr. (Knickerbocker—R. M. 
Rowland, asst. gen. sales mgr. Wrigley Bidg. 
—E. H. Barlow, Chicago reg. mer. 


DIAMOND T MOTOR CAR CO., Chicago. Head- 
quarters at 4501 W. 26th St.—C. A. Tilt, 
pres.; E. J. Bush, sales mgr.; C. A. Peirce, 
chief engr.; W. S. Baldwin, adv. mgr.; H. 
MacEvoy, serv. mgr., and following district 
managers: R. J. Burns, F. BR. Duggan, H. F. 
Dunn, J. J. Grant, J. H. Hartzell, J. A. 
Hayes, W. H. Klett, L. P. Larsen, W. J. 
Laughlin, E. A. Manning, P. R. McMahan, 
W. H. Miller, W. G. Norris, E. A. Riedinger, 
G. L. Reiss, C. G. Rowan, F. E. Snell, J. 
B. Wharton, Ray Wilson, G. S. Winn. 


DODGE BROTHERS CORP., 7900 Jos. Campau, 
Detroit. Palmer House—F. H. Akers, vice-pres. 
and dir. of sales; F. J. Timmens, gen. sales 
mgr.; E. J. Poag, asst. gen. sales mgr.; W. 
R. Bamford, dir. of serv.; T. W. Moss, dir. 
of truck sales; J. W. Hutchins, asst. gen. 
sales mgr. 


DOLE VALVE CO., 1901-1941 Carroll Ave., 
Chicago. Stevens—John L. Dole, gen. megr.; 
Stuart G. Phillips, adv. mgr.; R. M. Ellis, 
mgr. mfg. sales; T. B. Chase, mgr. bimetal 
dept.; Fred Bell, mgr. Detroit office; J. K. 
Lund, engr.; F. M. Thompson, mgr. jobber 
sales; E. Skobo, sales rep.; Al Toll, sales 
rep.; H. Drapeau, engr.; T. Curtis, sales rep. 


ELECTRIC AUTO-LITE CO., Champlain and 
Chestnut St., Toledo, Palmer House—C. O. 
Miniger, chmn. of board; R. G. Martin, pres. ; 
D. H. Kelly, exec. vice-pres.; J. H. McDutfee, 
vice-pres. battery div.; J. A. Shank, mgr. serv. 
dept.; R. C. Held, mgr. order dept. 


FARM JOURNAL, Washington Square, 
delphia. Stevens—W. B. Wiemers, 
mgr.; C. P. Armitage, Detroit mgr. 


Phila- 
Chicago 


FEDERAL MOTOR TRUCK CO., 5780 Federal 
Ave.,, Detroit. Stevens—R. W. Ruddon, pres. ; 
Joseph D. Burke, vice-pres. in chge. of sales; 
K. M. Schaefer, gem. sales mgr.; 8. Fitz- 
patrick, export mgr.; E. W. Winans, chief 
engr.; S. G. Mitchell, adv. mgr.; J, T. Ott, 
sales promotion mgr.; J. F. Maxwell, service 
mgr.; H. F. Debandt, asst. to gen. sales mgr. ; 
F. N. Finke, asst. gen. sales mgr.; L. E, 
Detrick, reg. mer. 


FLEX-0-TUBE CO., 750 {4th St., 
LaSalle—J. L. Ward, sales mgr. 


FORTUNE, Time & Life Bldg., Rockefeller Cen- 
ter, New York. Blackstone—D. C. Murray, De- 
troit mer. 


GARDNER DISPLAYS, 513 New Center Bidg., 


Detroit. Drake—Hi M. Johnson, vice-pres., 
gen. mgr. 
GRAHAM-PAIGE MOTORS CORP., 8505 W. 


Warren Ave., Detroit. Stevens—J. B. Graham, 
pres.; August Johnson, exec. vice-pres.; H. D. 
Dodge, C. W. Matheson. 


HERRON-ZIMMERS MOULDING CO., 3900 E. 
Outer Dr., Detroit. Headquarters at Merchan- 
dise Mart Bidg.—O. L. Herron, pres. 


HOOF PRODUCTS CO., 6543 S. Laramie Ave., 
Chicago. Headquarters at 6543 S. Laramie 
Ave.—A. C. Hoof, pres.; H. C. Kepner, vice- 
pres.; M. E. Less, export mgr.; C. E. John- 
son, adv.; C. B. Seymour, Carl Hilterman, 
engrs.; D. R. Griffiths, sales dept.; R. I. 
Mirgain, eng. dept.; A. Altenberg, engr. 

HUDSON MOTOR CAR CO., 12601 E. Jefferson 
Ave., Detroit. Palmer House—A. E. Barit, 
pres.; G. H. Pratt, gen. sales mer.; W. A. 
James, adv. and mer. mgr.; C. G. Beeching, 
midwest sales mgr.; W. A. Baker, used car 
mgr.; G. H. Dow, mer. fleet sales; C. R. 
Collins, regional mgr.; T. H. Stambaugh, dir. 
natl. serv. oper.; E. J. Blum, technical mgr. 

ARTHUR KUDNER, Inc., 630 Fifth Ave., New 
York. Blackstone—Frank Chance, J. P. Wines. 
Drake—S. D. Fuson, Frank Webb. 


LIFE Magazine, 8-244 General Motors Bldg., 
Detroit. Ambassador—Robert E. Chaffee, sales- 
man. 


MacMANUS, JOHN & ADAMS, Inc., Fisher 
Bidg., Detroit. Drake—W. A. P. John, pres.; 
James R. Adams, vice-pres.; Elmer Froehlich, 
dir. of media; R. M. Ross, publicity, Cadillac- 


LaSalle; Gerry Schurman, publicity, Pontiac; 
R. C. Sackett, publicity, Pontiac. 
MEREDITH PUBLISHING CO., 1714 Locust 


St., Des Moines, Ia. Headquarters at 333 N. 
Michigan Ave.—J. P. Eves, western mer.; 
Luke E. Miller, H. L. Behlke, Detroit reps. 

MONSANTO CHEMICAL CO., 1700 S. Second 
St., St. Louis, Mo. G. F. Pauley, gen. branch 
mgr., Chicago; J. ©. Nissen, branch mer., 
plastics div.; Gustav Holmgren, branch mer., 
Resinox Corp. 


NASH MOTORS Diviston, Nash-Kelvinator 
Corp., 14250 Plymouth Rd., Detroit. Head- 








Detroit. 





i 


quarters at Nash Sales, inc., 2360 Prairi, 
Ave.—W. A. Blees, gen. sales megr.; 4 R 
Boscow, asst. to gen. sales mgr.; 0. L, Ar 
nold, asst. gen. sales mer.; G. f. Walrath 
regional mer. 

NEW DEPARTURE Division 


General Motor; 


Sales Corp., Bristol, Conn. Headquarters x 
230 N. Michigan Ave.—Frank J. Miller, mer 
NEWSWEEK, 1270 Sixth Ave., New You 


Headquarters at 35 E. Wacker Drive—j, 2 
Rutherford, Chicago mer. Palmer House. 
Robert P. Stewart, Detroit mar. 


NORMA-HOFFMANN BEARINGS CORP., sta, 
ford, Conn. Headquarters at 310 8. Michiga; 
Ave.—O. P. Wilson, pres.; H. J. Ritter, vice 
pres.; D. E. Batesole, chief engr.; T, 5 
Rounds, asst. chief engr.; C. W. Hedler, mgr 
of distr. sales; M. B. Hawxhurst, Detroit mgr. 
T. J. Harley, Chicago dist. mgr.; C. H. Waj 
lace, D. W. Robinson, D. E. Christopher 
sales engrs.; BR. E. Hecker, Cleveland dist 
mgr.; €. H. Huntoon, sales engr.; ©, p 
Kilham, Cincinnati dist. mgr.; L. T. Gordon 
sales engr. 


OKLAHOMAN & TIMES, 4th and Broadway, 
Oklahoma City. Palmer House—Wm. M. Mor 
gan, automotive mgr. 


OLDSMOBILE Division General Motors Sala 
Corp., Lansing, Mich. Drake—C, L. McCuen, 
gen. mer.; D. E. Ralston, gen. sales mgr: 
H. A. Trevellyan, G. R. Browder, asst. gen, 
sales mgrs.; H. T. Youngren, chief engr.; y 
©. Havens, adv. mer.; L. T. Weston, asst 
adv. mgr.; W._0. Lampe, sales prom. mgr.: 
F. J. Walters, asst. sales prom. mer.; W. H 
Loudon, parts, accessories merch. mer. 


OSBORN, SCOLARO, MEEKER & CO., 360 y. 
Michigan Ave., Chicago. Meadquarters 4 
1618 London Guarantee Bidg.—Joseph R. Sw. 
laro, representing, New York Herald Tribune, 
Boston Globe, Baltimore Sun, Philadelphis 
Inquirer, Washington Post, St. Louis Globe. 
Democrat; Minneapolis Star-Journal, Da 
Moines Register and Tribune, Grit (Williams. 
port, Pa.) 


PACKARD MOTOR CAR CO., 1580 E. Grani 
Bivd., Detroit. Drake—Alvan Macauley, chmn 
of board; M. M. Gilman, pres., gen. mgr.; 
W. M. Packer, vice-pres. of distrib.; J. G 
Vincent, vice-pres. of engr.; G. T. Christo 
pher, vice-pres. of mfg.; H. J. Ferry, secy.- 
treas.; H. W. Hitchcock, adv. mgr.; C. RB 
Paton, chief engr.; E. R. Macauley, mgr. 
styling div.; R. W. Carson, asst. sales mgr.; 
H. L. Beecroft, asst. sales mgr., eastern dir.; 
L. W. Slack, asst. sales mgr., western dir.; 
G. L. Logan, asst. of gen. sales mgr.; H. F 
Olmsted, dir. of publicity. 


PICARD ADVERTISING, Inc., 250 W. 57th St. 
New York. Lake Shore Drive—Richard A 
Picard, pres. 


PLYMOUTH Division of Chrysler Corp., Lynch 
Rd. and Mt. Elliott, Detroit. Palmer House— 
D. 8. Eddins, pres.; H. G. Moock, vice-pres.; 
L. D. Cosart, gen. sales mgr.; W. W. Ro- 
maine, dir. of adv. and sales prom.; J. D. 
McCrimmon, dir. of serv.; J. E. Bayne, asst. 
gen. sales mgr.; Ward Barnett, dir. of coml. 
car sales; Neal Nyland, asst. dir. of adr.; 
R. C. Somerville, supervisor of Plymouth field 
activities. 


PONTIAC MOTOR Division General Motors Sala 
Corp., Pontiac, Mich. Drake—D. U. Bathrick. 
gen. sales mgr.; Verne L. Murray, asst. gen 
sales mgr.; L. K. Marshall, serv. mgr. Kniek- 
erbocker—W. K. Braasch, mgr. sales prom 
and group selling; H. G. Hersh, asst. sales 
prom. mgr. 


RODNEY E. BOONE ORGANIZATION, 12-226 
General Motors Bldg., Detroit. Drake—F. W. 
Richardson, mgr., Detroit office. 


RUTHRAUFF & RYAN, New Center Bldg., De- 
troit. Palmer House—Paul J. Watson, westerD 
mgr.; Ellis J. Travers, Detroit mgr.; Georg 
T. Emerson, acct. exec.; Ernest Cales, dit. 
publicity; D. R. Willis, copy chief; John 4 
Robinson, acct. exec.; R. H. Palenske, art dir. 


SPICER MFG. CORP., 4100 Bennett Rd. 
Toledo. Sherman—E. A. Brown. 


ST. LOUIS POST-DISPATCH, St. Louis, Mo. 
Headquarters at 1633 Tribune Tower. E. M. 
Roscher. 


STUDEBAKER CORP., South Bend, Ind. Black: 
stone—Paul G. Hoffman, pres.; H. 8. Vance. 
chair. of the board; Geo. D. Keller, vice 


(Continued on Page 35) 
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Mahes Cars Run Better... Last Longer 


If you can get your customer to keep his 
present car properly lubricated with 
Quaker State, his next car is half sold. 
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SEM! SON, 


built into General ing unmistakably plain. splendid new cars for 1940 now 

Sale Motors cars of ae 
nick. ‘ . on exhibition by General Motors 
gen 1940. They reflect You knowthere is a difference between ° 
niet 2 : 7 dealers everywhere. Examine 
yom | the resourcefulness and authority of the advertised price of any car as ; a 
sale : : - ; : their features. Check their 

one of the leading technical groups in delivered at the factory and the price alit bon te sat 
‘5 | the world of today. you pay delivered in your own a fo oe vo 
ma cnuaieiin Then consider the price 
» | On every count — size, utility, styling ° tag. Thus you appraise 
«| and luxury of finish they are far supe- So that you may know exactly of what for yourself the value 
14 | rior to anything we have accomplished this difference consists and howit may of these new Gen- 

| before. affect any General Motors value, our eral Motors cars of 
dealers are marking each car displayed 1940. 

“| They are definitely larger, abler, hand- _ on theirshowroom floors 

somer. Appointments are richer.Bodies with a‘“‘plainview” price 
ce are bigger. _ are wider. There is _tag pictured here. Pete bo the exmndnnd geiee wa cand be Oe- 
bi more room for both passengers and . ‘ eral Motors dealers to show what makes ° 
— | luggage ° ‘ This tag shows the price up the prices of their new cars delivered F 

. to customers. “PRICE OF CAR” means the i 

y the dealer charges for price the dealer charges you for the car ee 








LEAR and 
impressive 
to even the casual 
eye is the out- 
standing merit 


And you will certainly want to see and 
try the new mechanism destined to 
take the transmission out of the driving 
technique of the car of tomorrow—now 
available in one of the General Motors 
lines, Likewise, you are sure to be in- 
trigued with a special and entirely new 
model—available in several lines—the 
ultra, in both styling and appointment. 


Thus the new values established in 
General Motors cars for 1940 are plain 
0 see—yet value is always relative. 
It necessarily involves not only the 
Price you pay but what that price in- 


CHEVROLET 


PONTIAC 


cludes. And this is absolutely true irre- 
spective of the car you may buy. 


To: enable you more completely to 
measure General Motors values, our 
dealers are making the details of pric- 


the car itself including 
reimbursement for Fed- 
eral Tax and his condi- 
tioning charge. So much 
for a charge for trans- 
portation from the fac- 
tory to you, based on 
rail rates. So much for 
the dealer’s charge for 
any extra equipment or 
accessories that you 
may elect to buy. And 
there is nothing more. 
That is important. 


OLDSMOBILE 








itself including reimbursement for Federal 
Tax and his conditioning ‘charge—“TRANS- 
PORTATION CHARGE” means a charge for 
transportation from the factory to you, 
based on rail rates—“OPTIONAL EQUIP- 
MENT AND ACCESSORIES” means the ‘ ~ MOntyp mn 

dealer’s charge for any extra equipment sat ce - 
or accessories that you may elect to buy. _— : 




































And an itemized invoice clearly 
displaying every item in the total 
price you pay is provided for 
reference. 


We invite you to look over our 
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Weekly Output Climbs Again to 85,760 Cars, Trucks| _ 


AN’s Production Estimate 
WEEKS ENDED NOV. 4, OCT. 28 


Oct. Production 
Is Estimated At 


Passenger Ca 





NINE MONTHS, 1939-1938 








r Registrations 








Jan.1 Jan.1 ' 
a ae i ~ 329,024 Vehicles Sept. an a ie 
Ended Week Ended Total Nov.5 Nov.4 By Pete Wemhoff 1939 Pos. 1939 Pos. 1938 Pos. Gai 
Nov.4 1938* Oct.28* 1939 1988* 1989* Associate Editor ities 24,099 2 448,756 1 337440 1. 1112, 
GEN. MOTORS ..... 43,100 41,708 37,164 136,346 789,587 1,123,674) DETROIT.—Automotive produc- | Forg sess, 18948 8 355,706 2 283148 2 rp 
Chevrolet}; ........ 25,000 25,150 19,000 64,500 533,552  670,310| tion continued its climb toward Plymouth ............... 27,948 1 282 594 3 189.052 3 93.54 
SS 7,000 = 6,408 = 7,413 29,285 124,211 184,085| the 100,000-unit mark last week,|Dodge ................. 10,153 4 149466 4 73,234 5 76 239 
OMG cccsccccesce 5,200 4,510 4,927 19,065 62,585 126,219 as the week’s|Buick ................6. 9,206 5 144,025 5 110,394 4 33,631 
Oldsmobile ........ 4,700 4,630 4,599 18,441 61,371 114,920 assemblies rose | Pontiac ................. 7,248 7 109,407 6 66,595 6 42.819 
Cadillac-LaSalle 1,200 §=61,010 §=1,225 5,055 = 17,818 + —-28,140 to 85,760 cars|Qldsmobile ............. 6369 9 99,647 7% 63,836 7 35.81) 
WO 66606 60 beck ve ve 22,500 14,350 21,965 87,665 471,804 735,647 and trucks. The| Studebaker ............. 7,778 6 58,921 8 26,631 11 32.299 
ee 19,500 12,275 19,200 77,100 453,246 644,707 estimate com-/Chrysler ................ 8,340 14 51,895 9 33,618 9 18.277 
Mercury ........... 2,500 1,550 2,350 8950 3370 72,550 pares with 78,-|Mercury ................ 3307 18 47434 10 ..... i ee 
Lincoln-Zephyr 500 525 415 1,615 15,188 18,390 834 units Pr0-|De Soto ................ 3,620 12 42,291 11 25,786 12 16,505 
CHRYSLER ......... ..... 17,015... 31,540 389,272 617,442 duced in the|Nash ................... 3,770 11 40,146 12 24,590 13 15,556 
Plymoutht ......... $ 10,715 + 19,000 229,788 309,770 previous week. | Packard ................ 6,796 8 38,892 18 35,483 8 3399 
Dodget ............ $ 38,875 $ 17,825 93,304 195,196 However, due|tudson ................ 4,886 10 38,273 14 28,973 10 9,300 
Chrysler ........... + 1,825 + $3,090 39,216 64,901 to continuance | Cadillac-LaSalle ........ 1,493 15 24,838 15 17,372 14 7.466 
re t 1,100 $ 2,125 26964 47,575 of the Chrysler |Qincoln ................. 1,086 16 14,643 16 12,813 15 1,830 
STUDEBAKER} 2,520 1,479 2,886 10,626 38,809 88,297 Corp. labor dif-| Willys-Overland ........ 942 17 8,946 17 9,951 16 1,005" 
EE dead tehakis 3,250 2,500 3,230 13,432 40,628 63,881 ficulties, last|/Graham ................ 225 18 3,410 18 3,237 17 173 
PACKARD ........... 2,750 1,740 §= 2,650 11,600 42,603 55,587 week’s output |/tupmobile ............. 51 19 867 19 873 18 6# 
RRR 2 1490 1,915 2,715 22,241 52,748 dropped below | Miscellaneous .......... 283 2,519 1,121 1,398 
WILLYS-OVERLAND?} 1,305 174 =:11,888 = 4,681 9,417 16,885 the comparable — ———. ries 
GRAHAM ........... + 225 + ¢ 2489 3,289 period in 1938) ‘otal...............00. 141,633 1,962,676 1,344,142 618,534 
AM ........... 85 60 85 219 2,834 2,672 for the first | *Logg 
HUPMOBIELE ........ + $ $ t 265 770 time in many 
MISCELLANEOUS} . 8,250 5,525 8,100 30,700 145,157 218,486 ae - ae O b N e S 
tn ns nnie clans ccumsiunnnees o , uni l 
TOTALS. ........20. 78,884 329,524 1,955,051 2,979,273 were assembled C to er ew ar aves 


85,760 86,266 
*Revised. tIncludes trucks. tClosed. 





Plant Activity 
Bantam....... steady; 85, five days 
Buick...... steady; 7,000, five days 
Cad.-LaSalle steady; 1,200, five days 


Chevrolet. ...rise; 25,000, five days 
Chrysler........... closed by strike 
De Soto.......... closed by strike 
WOES... cscscsecsee closed by strike 
Ford...... steady; 19,500, five days 
kis aciscwiasasensen’ closed 
Hudson..... steady; 3,250, five days 
BD. oss 00kceccssesenssseees closed 
Lincoln......... rise; 500, five days 
Nash....... steady; 2,000, five days 
GEES ss cccess steady; 4,700, five days 
Packard....steady; 2,750, five days 
Plymouth......... closed by strike 
Pontiac....... rise; 5,200, five days 
Studebaker...rise; 2,520, five days 
Willys..  ..steady;1,305, five days 


GMC Reports 
Truck Sales Up 
146% in October 


PONTIAC.—Truck sales to con- 
sumers in the United States by 
General Motors Truck and Coach 
during the second 10-day period of 
October were 146 percent larger— 
or nearly 2% times as great—as 
the second period of October a 
year ago, it is announced by J. P. 
Little, vice-president directing 
sales. 

In addition to this advanced sales 
record, dealers report a bank of 


in the 1938 
period. 
Including the 
first two days 
of last week, 
October’s __ total 
production is 
estimated by 
AUTOMOTIVE 
News at 329,524 
cars and trucks, 
which contrasts 
with 215,276 units in October, 1938, 
and with 192,672 vehicles assem- 
bled in September of this year. 


Increases were noted all down 
the line last week, with Chevrolet 
leading the way. The latter’s 
boost in operations raised the Gen- 
eral Motors group total to 43,100 
cars and trucks, which compares 
with 37,164 units in the previous 
week and 41,708 in the correspond- 





Likely to Top Sept. by 24% 


DETROIT.—R. L. Polk & Co. re- 
ports that early returns from 100 
principal cities of the country in- 
dicate that October registrations 
of new passenger cars will exceed 
September’s volume by about 24 
percent. 

All sections of the country show 
gains over September registration 
volume, with the possible exception 





comparing with 21,965 units in the 
previous week and 14,350 in the 
comparable week last year. Like 
the GM divisions, all Ford plants 
are operating on a five-day week. 

Hudson’s steady operations con- 
tinued to pace the independent 
producers last week, while in- 


unfilled orders on hand which is 
higher than at any other time in 
the last two years, or since May 30, 
1937, Little said. 


ing period of last year. 
Ford divisions again boosted 


schedules slightly last week, the 
total of 22,500 cars and trucks 


creases were noted at Studebaker, 
Packard and Nash. Willys-Over- 
land and Bantam continued at 
previous rates. 








New Commercial Car Registrations by Months, 1939-1938 














of the New England states. Suf. 
ficient returns have not been re- 
ceived to permit preparation of a 
reliable estimate. 

The gains in other sections of 
the country, October as compared 
to September, are as follows: Mid- 
dle Atlantic, 17.86; East North 
Central, 40.1 percent; West North 
Central, 7.20 percent; South At- 
lantic, 15.56 percent; East South 
Central, 57.35; West South Central, 
14.88; Mountain Region, 24.04, and 
Pacific Region, 10.15. 


Industrial Level 
Best in Syracuse 
In Past 2 Years 


SYRACUSE, N. Y. — Industrial 
activity in Syracuse is at the high- 
est level in two years, and plants 
producing materials for automo- 
biles and trucks and parts and 
accessories, constitute an impor- 
tant factor in the upturn. 
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1. SAV 13 THE HUMAN TOUCH THAT SELLS /” 


You demand it in your salesmen . . . why not 
in a magazine? 

I know one magazine in which Editor and 
Advertiser join forces around that human urge. 
They both agree that readers like best the fea- 
tures and fiction that are angled through people 

.. that have the personal touch! 

Human asa hand clasp... timely as tomorrow 
... it’s no wonder The American Magazine rates 
number one with so many up-and-coming folks 
who want to get around ... to see and go and do. 
People whose pulses are quickened . . . whose 
purses are opened . .. by this magazine’s human 
appeal! 

Every four weeks these people express their 
opinion of The American Magazine by spending 
five nickels each for 2,200,000 copies. That 


tells you buyers of advertising plenty about how 
much they want it... how thoroughly they read it 

. tells you even more about the state of their 
budgets and their ability to buy. For quick, 
traceable results ...add them to your audience! 
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—_— 
New Passenger Car Registrations, All States for Sept., 1939-1938 We 


& 
Figures supplied by R. L. Polk & Co., New Jersey Motor List Co., <1 nillnactatae: eect sedi se 
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ial to Automotive News 
sbama 


YORK.—The stock market 
—_ | ustinues to be an irregular affair, 
zona a Wall Street appears to have 

gtled down to a watchful waiting 
ansas | policy: There have been hints, how- 

ger, that such a policy may be 
— |r ded at most any moment. 
ornia gut whether traders and investors 
— | iyo watch the short term trends 
rade | stocks will decide to buy heavily 
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sell heavily remains something 
{a mystery. 

Evidence that Wall Street is in 
gmething of a quandary regarding 
ie current situation, both foreign 
yd domestic, is seen in the fact 
dat both buying rallies and sink- 
ng spells of recent weeks have 
tered out almost before they 
rere well started. 

As in the Street see it, the 
juation is this: It is true that 
gst of the present activity in 
ganufacturing, particularly in in- 
nstries like steel, has resulted 
om buying from domestic 
gurces. There has been a com- 
uratively small volume of war 
ders. But the view is taken that 
such of the domestic buying since 
je war started has been due to 
ars of higher prices and inability 
» obtain quick deliveries in the 
mnt a large war demand de- 


















— |rloped. 
laine} Qn the other hand, there is evi- 
___ Jince that even domestic buying 
land |ys not run greatly ahead of cur- 
___ |mnt consumption. But that is 
setts lymething of a question, and there 
—— ye as yet no reliable figures on 
rigan lie extent to which domestic in- 
——jnntories of some goods have in- 
esots Ineased. That question of inven- 
—— jvries, of course, is important be- 
sippl jause on it depends whether the 
—— |mesent rate of operations can be 
souri Instained without the support of 
—— mr business. 
itams! An official of a steel company a 
— jw days ago expressed the opinion 
asks fiat steel plant backlogs of orders 
___ |mobably would show a decline by 
vads jie beginning of next year. But 
much can happen between now and 
shire |2¢ end of 1939, and it is on such 
evelopments that Wall Street ap- 
zoey wars to be waiting. 
: As to the automobile industry, 
—_ te financial center appears well 
»xic? lutisfied, except for the labor situ- 
— jiton, which is another factor in 
York jmtchful waiting. 
— | Reports of investment trusts for 
lina jie end of the third quarter reveal 
__ |mparatively small changes in 
kots |'tir holdings of automotive stocks 
turing that period. Tri-Continental 
Ohio |tP. increased its General Motors 
tock by 4,300 shares from 6,600 to 
cm (2900 and cut its Chrysler 200 to 
iittinidimeata= 
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15,900 shares. It also reduced its 
Ford of Canada by 2,600 shares to 
a total of 4,900. Capital Administra- 
tion increased its Chrysler by 400 
to 2,600 shares and its General Mo- 
tors by 700 to 5,500. General Share- 
holdings Corp. increased its Gen- 
eral Motors holdings by 200 shares 
to 6,700. Broad Street Investing 
Corp. added 900 shares of General 
Motors to make a total of 4,300. 


Philadelphia Gar Dealers 


STOCK PRICE AVERAGES 


Previous Latest Yea: 
Week Week Change Ago 
0 cee ccccceee 87.93 387.83 —0.10 33.68 
+++-40.23 40.21 —0.02 34.52 
28.28 —0.48 28.66 


4 tire-rubbers .......26.33 25.99 —0.34 29.67 


Earl Brotherton 


DETROIT. — Earl Brotherton, man- 
ager of Borbein, Young & Co., Wich- 
ita, Kan., died Oct. 29. Mr. Brotherton 
was one of the old-timers in the wheel 
business, having started in the earl 
days of the automotive industry wit 
the Imperial Wheel Co. in Flint, Mich. : 


Fourth Dimension, a regular feature 
by Pete Wemhoff, offers news of auto- 
motive advertising. 


So avrowomve ews, ovewnme 6.s999 
Watchful Waiting’ Policy Adopted by Wall Street 


{utomotive Shares Show 
Slight Dip in Price Average, 





| New Jersey Election to Decide 


Fate of Automotive Taxes 


TRENTON, N. J.—Whether new 
automotive tax proposals will be 
buried here for at least a year 
or revived immediately with in- 
creased intensity will be indirectly 
decided at Tuesday’s election, in 
which the New Jersey electorate 
will vote upon a proposed $21,000,- 
000 state bond issue for unemploy- 
ment relief financing. 


in the opinion of observers here, 
would immediately incite legisla- 
tive discussion of new tax pro- 
posals on the basis that insufficient 
existing revenues are available to 
meet unemployment relief costs. 
Higher truck registration fees, 
out-of-state truck taxes, increased 
gasoline taxes and numerous other 
forms of new and additional taxes, 
including general sales and income 


Defeat of the bond referendum, 


levies, would be proposed. 


Discuss New Car Advertising 


QUESTION: 


“If only ONE newspaper were used for new car advertising in 
Philadelphia, which one would you recommend?” 


ANSWER: 


Recommendations for The Evening Bulletin 
Total for all other newspapers 


Note: The 158 mentions of other newspapers are distributed 
among 2 morning newspapers, 2 Sunday newspapers, 1 evening 
newspaper, 1 tabloid newspaper. : 


Survey made by a national research organization by personal interview with 440 owners, 
officers, salesmanagers and salesmen of 225 dealerships including Buick, Cadillac-LaSalle-Olds- 


mobile, 


Chevrolet, 


Write for free booklet 


Chrysler-Plymouth-Dodge-DeSoto, 
Willys, Hudson, Packard, Pontiac, Studebaker. 


describing this survey. 





Ford-Lincoln-Mercury, Graham-Nash- 


“If only one newspaper were used for new car advertising in Philadelphia,” 
HERE'S WHAT CHEVROLET DEALERS SAY: (Out of fifty-eight dealer opinions, thirty-six 


recommend The Evening Bulletin.) “The Bulletin ads are respected. People interested 


in autos would consult The Bulletin.” 


@ “Bulletin — because of authentic advertising 


and news reporting.” @ “Nearly everybody reads The Bulletin. Buyers are more guided 


by Bulletin ads than by any others.” @ “The Bulletin has the finest coverage from a 


buying standpoint.” @ “The Evening Bulletin has largest circulation. People spend more 


time on evening paper.” @ “The Bulletin—because it is the best paper for reaching your 


people with money to spend.” @ “The Bulletin has greater coverage. 


Past experience 


shows best results.” @ “Bulletin—because this paper gets into the income homes that 


buy cars.” @ “Bulletin—because in this area all get and read it, ads and all.” @ “More 


people read The Bulletin ads so you get better results.” 


The Evening Bulletin has led all Philadelphia 
daily newspapers in circulation for thirty-four 
consecutive years—without the use of subscriber 
contests or premiums or prizes to subscribers. 
People buy The Bulletin to read, and read it to 
buy! Consult your advertising agency about the 


extra advertising value and economy of The 
Evening Bulletin’s circulation leadership, built 
solely on merit. Learn how, with The Bulletin 
you can reach the majority of homes* in the 
great responsive Philadelphia territory at one of 
the lowest costs per reader in America. 


*95.3% of The Evening Bulletins circulation is within Philadelphia and its retail trading area (A BC). 
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Actual top and bottom prices on 1939, 1938 and 1937 used 
cars, as advertised in local newspapers of current week. 
SEDAN prices only used in this comparison. News- 
papers co-operating include: Boston—Globe; New York 
—Times, Journal-American, World Telegram; Philadel- 
phia—Inquirer, Bulletin; Columbus—Dispatch; Indian- 


apolis—Times, Star; Detroit—Free Press, Times, News: 
Chicago—Tribune, News, Herald-American; Minneapolis 
~—Star-Journal, Tribune; New Orleans — Picayune 


e s 
Used Car Selling Prices 
States; Tulsa — World, Tribune; Denver — Post; Los || 


(As Advertised, Oct. 16-22) Angeles—Hxaminer, Times; Seattle—Times, Post. 


MAKE Boston N. ¥. Phila. C — 


ol’mbus Ind’polis Detroit Chicago Minnea. N. Orl’ns Tulsa Denver Los.Ang. Seattle Nat. Ay 
Buick “40” 895- 795| 850- 699| 865- 765| 825- 795 | 745| 895- 660| 895- 695| 940- 730 | | 895- 825| 945- 845] | 889-955 
725- 650| 675- 545| 725- 575| 695- 675| 695 | 685- 525| 765- 565 | 565 | 745- 695 | 495| 795- 595| 875- 665| 845- 695| 749- 6 


595- 485] 535- 395| 545- 465| 575- 450| |_525- 355] 575- 430] 525- 475| 585-495) 595- 500| 645- 475| 695- 450] 505 | 581-465 
945 | 985 | 915- 895 | l 790- 775 | 895- 845 | 797 | ] | 1100 l 





















































| | | 930- 828 

690- 500| 775- 675 795 | | 389> eB 
575- 540| 575- 495 525- 445| 595- 495 | 595- 500| 695 590- 503” 
| 1795-1795 


| 
Cadillac “60” | | | | | | 1795 | 
| 


te ene 
995- 946 | 1195 l jl jl [1895- 995 | 1 1195- 979 


















87] +750- 685| 699- 598 595- 535| 795- 595 845- 725| 995 
Chevrolet Master 394 650- 575 | 559| 565- 545 | 575- 460| 665- 575| 649- 585| 645- 497 | | 695 | 795- 695 | 
aah 475- 399| 485- 365| 545- $85 | 495- 435] 495- 380| 545- 425| 519- 425| 575- 400| 495 | 595- 465| 595- 455 | 








’37 425- 325| 395- 250| 420- 275 495- 360| 399- 265| 425- 300| 395- 345| 395- 375] 445- 385| 445- 365| 495- 350| 495- 445| 435- 333 
725- 575| 695- 595| 595- 565 | 645- 499| 595- 550/ 550| 675 l | 675- 685 | | 657- 574 
565- 475 | 525- 395 | iz | 515- 445| 645- 515| 645- 505) 566- 46] 
445 _475- 395 | 527- 445) 454- soy | xEW B 


Chevrolet Master Deluxe 


































































Chrysler Royal l | 845 l 765- 695 | 795- 745 | | 1145- 895 | gel 
645- 465| 599- 538| 505- 485 | 595- 469| 575- 495| 650- 598| 675 - 640| 695- 675 | waive 
495- 445| 495- 395| 475- 385 495- 382| 550- 365| 500- 398| 545 495- 445| 595- 485 450| 675 528- 412 
Chrysler Imperial | 999- 949 | 865 | | | | | | | | 999- 903 
845- 695| 695- 619| 745- 585| 795- 635| 699- 595| 695 | | ] ] | 845- 650 | | 760- 629° 
415| 459 465- 395| 510 499- 445| 445- 395| 495 650 ] 503- 419 
De Soto | 775 ¥ l 729- 675| 845- 765 | | 795 ] l | 965- 845 | | 822- 762 
38] 505 l | 565- 495 | | 645 | 527 | 505- 450\ 595- 497 | | 645- 640| 735 | 665- 595| 798- 725| 637- be, 
37 415| 425- 275| 415- 365| 495 495- $45| 399- 355| 495- 365| 475- 395 540- 495| 495- 425] 575- 440| 635- 475| 495- 995 
Dodge 39] «745-645 | 695 | 795- 615| 699 | 695 | 699- 545| 775- 505| 735 | l | 775- 745| 845 | | 746- 629 













38] 625- 565| 575- 395| 565- 445| 565 | 505- 545| 495- 465| 550- 445| 595- 550| 505 | (545 | 595- 575| 635- 500| 765- 696| 596-52) 
"37 495- 205| S99- 270| 475- 345| | 475- 450| 465- 297| 490- 295| 495-435, | 495 ‘| 


°39] 525 | | | 625 | 495 ; | 


| 465- 395| 585- 415; 595- 565| 493- Si 
l | 695 l | 669- 510 
| 
‘ 




















Ford V-8 “85” 

















































































































88] (545- 425] 425- 345] 470- 385] 450- 395| 469- 365| 489- 429) | 485- 465,  +565| 476- 42 
"37 )| 305- 2 350- 245| 365- 295| 389- 335| 365 | 365- 360! 425- 349| 525- 425| 877- 307 
Ford V-8 Deluxe "394 675- 560 | | 695- 525 | l 595| 645- 459| 595- 545| 560| 695 | | 725- 595| 795- 635| 795 | 702- 589 
"33) (495- 475| 495- 425| 475- 385| 495- 425] 425| 495- 345| 560- 325| 529- 439; | 550 + «#«| 545 | 635- 495| 675- 625| 540- 496 
37] -370- 338) 325 395- 295| 385- 325] 350 375- 255| 385- 265| 325- 239 350| 449- 395; 526- 395| 388- 323 
Graham l l | 845 | | | | | | | 845- 845 
| 695- 595 | | 570- 499| 595- 495| 795 i... | | OO eee 
sy 0Cti“<‘(|””!!T!”!”*~SdUCS!.!LUCUCYC~“‘CCN)OWWWUUC~«dY.CWO#O#~#~#~‘#*CV:S«44@#6- 205/ 425 =| i (tTC”*é‘“‘(CLOUO~C”C#*dLUO~”~#é«”S~C«@S~~S~SSO- as 
Hudson “112” 39] | | 575 | | | | | ] | | | 575- 575 
"38] 549- 425| 375- 345| 525- 375| . | S45- 425] -496- 395| 545 ee 595] 5il- 400 
(Terraplane) *37| 493- 345 275| 425- 385| 445- 425| 395 299- 245| 395- 295 435- 425| 535 ' §39- 525| 440- S61 
Hudson Six 39] | | 675 l | 745- 550| 695- 595 | l | 695 | 895 | 763- 572 
38] 495 | | | | 549- 545 | | 495- 485 | | | 595 | 695- 595 | 583- 513 
374 +449 | 465 395- 299 | 395 |  499- 449| 575- 539| 477- 421 
| 


| 1065- 985 | 





























LaSalle "394 1125- 995 | 1095 | | 995- 940 | 995 | | 1295 | 1245 | 1137- 979 
*38§ 845- 699| 795 | 775- 765 | fs | 795- 5699| 895- 675 | | | 795 | 850- 765| 925- 865| 975 | 850- 728 
"37 =~625- 549| 595- 545| 625- 465| 595 | 575- 495| 695- 485 575| 695- 645| 695 695- 525| 695- 550| 795 | 662- 537 










Lincoln-Zephyr 
ee Te | 895 


"894 1150-1145 | 1095- 899 | 1045 | l 
°38] 795-745 | 695- 650| 785- 745| 895- 700) 


| 1095- 695 | 1195- 895 | 
| 895- 645| 935- 735 | 


l l | 1195-1100 | (1129-947 
| 945- 785| 950- 795 | 1050 | 884- 725 





































°371 535- 460| 525- 499| 575- 425| 645- 575| 645- 665| 520- $99| 505- 395| 575 695- 525) 715 | 608-482 
Nash-LaFayette l | 645 ] | 745 | 695- 695 
| 506 | 575- 415| 595- 445| | | 615 | 613- 490 














465- 325 | 545| 460- 393 
| 1125- 945 | | 836- 745 
| 795 | 613- 489 
| 595- 495] 645- 485| 475- 410 
795 795- 630! | 779-616 
| 650 | 745- 545| 845- 698| 656- 533 
450| 575- 395| 595- 425] 675- 575| 540- 413 |' 
845 | 969 |" Bi2- 735 
| 695 | 634- 580 | ie 


i 


| 

| 

"S70 475-395 | 399 495 465- 350 | | $97- 345| 465- 395 
"39 825- 695 | | 699 Nl | | | 695- 595 | | | 
| 

| 













Nash Ambassador Six 





$8] 675- 525| 495- 465| 565- 495| | 595- 495| 595- 465| 575 l 

37] _495- 465| 295- 285| 395- 325| 425 l | 415- 299| 495- 475| 495- 450| 495 
s - 715 749- 634] 710- G15 

*$8) _675- 545| 679- 475| 625- 565| 639 | 645- 545] 505- 465| 645- 495| 6595- 526| 645- 475| 645 

*Si]__525- 410| 495- 295| 525- 445| 525 | 515- 805| 475- 346| 550- 395| 6545- 398| 485- 425| 

Olds Eight __———~——~—~~—~SCS«CSS 7, : 7 

*38] _695- 650| 619 | 595- 575 | | 625 | B85- 499| 625- 595 | 
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| | 




















































"87 (585- 375 | 468 | 525 ] ] |_ 495 |_ 525-425 | 450 | | | 498 | 625 | | SAT- 448 
ac 5 | | 1075 1050 ~ 
38] «775 | 745 | 765- 595 | | 695- 575| 795- 695| 697- 695| 575 | 875- 845 | | 895- 795 | | 780- 682 
*37] _576- 485| 535- 445| 595- 395| 495 | 495- | 625- 495| 625- 485| 745- 495| 695 | 599- 465 
Plymouth ————~—~ST«7T73}TPSt<CS~S 7. RR RAR 10 RAS. BAS 595 b : 695- 650| 595] 685. | %12- 695] 661- 060 










88] 575- 485| 485- 365| 565- 425 | 
*87) 495- 345] 389- 250 

SO) G45 BAB i 5- 495| 64 B86- 58 
495| 525- 485] 495- 370| 545- 365| 569- 438| 575- 495| 545- 525| 525- 465| 595- 495| 675- 645| 559- 467 
| 495- 365| 400- 260| 397- 360| 465- 365] | 435 | 425- $25] 465- 400| 575- 500| 456- 356 


Rie 54 M- 595 R25. 695 RR. G3: 


| 645- 495 | 495 | 675 | 569- 449 


= 280| 395 | 495- 445 | 395 | 575- 545| 461- 
es ; ra On x 











J POU 








"885 569-415 | 465 | 535- 465 | 
"874 445- 295 | | 445- 295] 465- 


125- 68 5- 645 DB- 625 1IR5- 






DB- 54 BSC 
























































BO ; ; ¢ po BS 
$8] _645- 665| 680- 495| 565- 475| 525 | 545| 505- 485| 695- 495| | 550| 645- 495| 650- 645| 645- 507| 585| 745- 676| @41- Al 
87] _645- 455| 476- 275| 475- 445| 625- 425] 475 475- $30| 495- $75) 465- 425) 575- 495 | 445 | 625- 395| 445| 578- 495| 600- 417 
Sontiac Elk SO] 755 TiB- 615] 19 5 i B75 $45 | 805- 875] | 816-15 
*88] 625- 620| 625- 575| 575- 565 | | 499 | | 595| 768 | 648- 571 
*31)__525- 495| 525 | | 435 ——C«Y | | 465-395 | | | | | | | 500- 445 
Studebaker Commander "39 895-7 745- 67 - 357- 
38] 695-545 | 495 | 505- 495| 695- 695| 675- 625| 665 | 505- 445 | 745 | 645 | 685 | 745- 695| 745- 645| 680- 067 
(Dictator) 87] 495- 835| $15- 205| $95- 385| 495- 460| 475- 365| 395- 375] 450- 295 | 495- 395| 545- 475| 509- 485| 645- 445| 482- 387 


45 | B60- 74 


B95 B25 








S 








Studebaker Presiden 










"33 765- 595 | 595 | 625- 545 | | | | 795 | 728- 578 











| 
545 | 550 |_ 565 
























87) 595- 465 | 395- 845] 425 | | 545 B32- 412 
Wille 3S | 57 5 

38) «345 | 295- 285| 365- 345] | $45- 295| $45- 295) 205| 425- 395 | | 365 | | 355- 318 

"374 265 | 275- 195| 265- 215| 205- 245] 285- 245| 265- 219| 297- 225) 269 | 299 | 205- 275{ $25- 215] 295| 285- 236 





National Average, All Makes, Oct. 22—$668-$56 
National Average, All Makes, Oct. 15—$663-$56! 


advertised in the classified section of metropolitan newspapers nationally, are compiled exclusively by Automotive News as a copyrighted feature 
This eas pg Fn ‘ongwhere that bona fide top and bottom prices have been compiled from published figures to establish the trend of the market and the resulting national in- 





ered during the period covered. Where a single price is quoted, its position in the high or low column 4s d& 
dex. Where no prices are quoted, no car of make and model was —< > Se esauhiae ovioes ta the leseility. ig ene 
Meat, 14 fe 


Used car prices in Pittsburgh, Cincinnati, St. Louis, Atlents, Dallas and San Francisco appeared on this page lest week and will be published egein next week. 
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‘truck Section 


frucks Holding Spotlight in 


940 Truck Offerings . . . 


NEW BANTAM “Super 4” panel trucks, powered by the new Bantam “‘Hill- 


rubber motor mountings, is mounted on a new re-inforced chassis with 
~ 546 | positive radius rod control. 


jobbers. 


FIRST 


mrranty, receives the approval of C. A. Tilt, president and founder of the 
Diamond T Motor Car Co. The new program was announced by Diamond T 


direct 


oe) 


INTRODUCTION of a new series of Dodge 114-ton trucks in conventional and 

ver-engine models, the latter now designed and manufactured by Dodge, 
the company’s line the most complete in history. A feature this year, 
ge cab-over-engine, has new design and is readily accessible for service 
pes. The cab has a2 number of safety features and is easy to enter or 


the Dod 


FEDERAL MODEL 14 forward-contro! 144-2% ton chassis, 152-inch wheelbase, 


at, 4 feet—width, 7 feet 4 inches—height, 6 feet 4 inches. 


Broader Market 
Coverage Shown 


In Dual Exhibits 


(Continued from Page 1) 


these models fits a propeller shaft 
brake instead of operating rear 
wheel brake shoes with the park- 
ing brake hand lever. 

Two large production manufac- 
turers, who have used hypoid 
gears in passenger cars and light 
trucks, have extended the use of 
hypoid gears to heavier duty 
trucks. This does not apply, how- 
ever, to two-speed or double- 
reduction axles. 

A newcomer in the multi-stop, 
house-to-house or package car 
field is a somewhat unconven- 
tional rear-engine design, using a 
four-cylinder pancake-type_ air- 
cooled aircraft power plant which 
hangs from a frame cross member 
and, after a few bolts and con- 
nections have been loosened, can 
be rolled out from beneath the 
chassis and a spare power unit put 
under ready to run in a matter of 
less than an hour. Rear springs of 
this commercial unit, which is of- 
fered by one of the oldest build- 
ers, are of the helical type. 


Better Load Distribution 

Several prominent manufacturers 
have recently announced multi- 
stop panel models with cab and 
body integral and with driver’s 
seat well forward for greater visi- 
bility, better load distribution and 
more loading space in proportion 
to wheelbase. Most of these jobs 
reflect much care in insulating the 
body and in giving a smooth ap- 
pearance inside as well as out. 

Of interest to operators of trail- 
ers is a new dual wheel which per- 
mits independent speed of rota- 
tion to the two mated dual tires 
and which is said to save fuel by 
eliminating the dragging action 
always present to a greater or less 
extent with oonventional duals not 
only when turning but even in 
straight driving and to save rub- 
ber by ending tread wear result- 
ing from the small amount of slid- 
ing that takes place along with the 
rolling. 

Following are highlights of vari- 
ous makes for 1940, arranged in 
alphabetical order: 

American Bantam -— Smallest 
among American commercial cars 
and trucks are the Bantam \%-ton 
panel and the new %-ton pickup. 
A new dispatch tow-bar is avail- 
able to adapt Bantam cars, in- 
stead of motorcycles, for service 
for customers’ car pickup and de- 
livery service by dealers, garages 
and service stations. 

To gain 20 percent power increase 
for 1940 the bore and stroke of the 
little engine have been increased 
from 2.2 x 3 inches to 2.26 x 3.125, 
raising the displacement from 45 
to 50.14 cubic inches. SAE rating 
is 8.172 horsepower. Actual devel- 
opment is stated as 22 horsepower 
at 3,800 r.p.m., giving a high power- 
weight ratio. 

Full Pressure Oiling 

Among the engine features are 
rubber mounting; aluminum 
trankcase; counterbalanced, 
3-bearing crankshaft; aluminum 
uloy pistons in mirror finished 
cylinders; full pressure oiling to 
2rankshaft, camshaft and connect- 
ing rod bearings. 

Tires are 5.00 x 15 for the panel 
and 4.00 x 15 for the pickup. 
Wheelbase is 75 inches; tread is 
40 inch front and 42 inch rear; 
zround clearance 8 inches; weight, 
with body ready for the road, ap- 
proximately 1,200 pounds. 

Panel body dimensions are: Door 
openings 36 inches wide by 31% 
high; width, 46% inches, 34 inches 
between wheel housings; volume 
39 cubic feet. Pickup loading space 
is 35% inches long, 49 wide (34 
between wheel housings) and 15% 
deep. 

Chevrolet announces advances in 
styling, along with mechanical im- 
provements in its 1940 line of 
commercial cars and trucks, which 
includes capacities of “%, %, 1 and 
1% tons. 

Hypoid gears are now used in 
all Chevrolet commercial car and 
truck rear axles, except the op- 


with package delivery body. Inside loading space—length, back of | tional two-speed units, and engine 
(Continued on Page 42, Col. 1) 


engine with three-main bearing crankshaft, dual range springing and 
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DIAMOND T to be sold under the new ‘100,000 miles or one-full-year’’ 


attention to its super-service construction. 
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Chicago This Week 


1940 Truck Offerings .. . 


1 FORD V-8 112-INCH PANEL appears in the styling of the Ford V-8 
peamnaee car. Several improvements are noted. Tongue and greere flooring 
provides additional protection for loads. New rear door checks simplify loading 


and unloading. The fuel tank is now under the floor. 


SHOWN IS THE new heavy-duty cab-over-engine International truck, oper- 
ated as straight truck and equipped with van-type bodies. 


DESIGNED FOR MULTI-STOP deliveries 
which has just gone inte production. 


is this new Mack “Retailer” 


190 STUDEBAKER cab-forward trucks feat h 
greater maneuverability in traffic, easier parking, less a. — . 
Photos Continued on Page 44) 
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Motor Transport 
In Northwest Hit 
By ICC Decision 


SEATTLE.—A serious blow was 
struck at motor transportation in 
the northwest when the interstate 
commerce commission, in its re- 
cent order in the “bulk petroleum 
rate case,” granted the railroads a 
big cut in rates, from coast points 
to Spokane and other inland cities. 

Former gasoline rate from Port- 
land and Seattle to Spokane was 
41 cents per hundred; new rate is 
28% cents. The railroads had asked 
for a 25-cent rate, while the trucks 
presented testimony at the hear- 
ings held in Portland, Ore., that 
they could not survive at less than 
a 32-cent rate on this run. 

Pending an appeal, gasoline 
haulers, with the best equipment 
and a good bank reserve, will con- 
tinue to haul at the new low rate, 
and if certain economies are 
adopted, may “get by.” 

Officials of the Washington Mo- 
tor Freight Assn. fear that the 

bulk petroleum rate decision may 
become a precedent for other cuts 
of rail rates in the fight to recap- 
ture general freight business from 
the trucks. 





Carriers Attack 
New Okla. Rates 


OKLAHOMA CITY.—A charge 
that new rates on trucks approved 
by the state insurance board are 
“confiscatory, discriminatory, and 
not in conformity with known 
facts surrounding the hazard,” has 
been made by Fred M. Cline, sec- 
retary of the Associated Motor 
Carriers of Oklahoma. 

His attack is leveled at the or- 
der, effective Oct. 1, increasing 
rates on long haul trucks, and at 
failure to make greater reductions 
in other rates. 

He points out that motor vehicle 
operators have won the national 
safety award for two years, that 
the insurance companies failed to 
submit complete records of ex- 
perience, and that compositive 
figures which were submitted by 
several companies indicate a most 
profitable experience in Oklahoma. 


“Dealers _ Me,” by William C. 
Callahan, is an open forum for the ex- 
pression of dealers’ opinions. It ap- 
pears weekly in Automotive News. 
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TENDERS USE NICKEL STEELS 


Flying the broad Atlantic involves 
much detail not ordinarily con- 
sidered. Construction and opera- 
tion of huge Pan American flying 
boats is only the first step in de- 
veloping trans-oceanic commercial 
air service. Safe and regular opera- 
tion requires motor tenders with 
facilities for serving flying ships at 
each landing place. First of a fleet 
of such tenders, “Pan Air IV A,” 
now on duty in the Azores, was 
recently completed by the Wheeler 
Shipyard. It’s a 50-foot craft de- 
signed to carry a large passenger 
load on the open sea. Motive power 
to drive this tender at 27 miles per 
hour is supplied by two 12-cylinder 
325 HP engines. Ability to ma- 
neuver with perfect control in ap- 
proaching a flying boat is assured 
by using Joe’s reverse and reduc- 
tion gears, made by The Snow & 
Petrelli Mfg. Co. Trouble-free per- 
‘formance of this well known con- 
trol unit is assured by outstanding 
materials of construction. For ex- 
ample, gears and other steel parts 
contained from 1% to 3% per cent 
of Nickel. Important castings such 
as the housing, drums, brake 
bands, etc. are made of Nickel 
cast iron, providing wear-resist- 
ance, great 
strength, plus 
good machining 
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INTERNATIONAL 
NICKEL COMPANY 
INC. New York, N.Y. 





STATES 


Alabama 
Arizona 
Arkansas 
California 

Colorado 


Connecticut 


Delaware 
Florida 
Georgia 
Idaho 
Illinois 
Indiana 
Iowa 
Kansas 
Kentucky 


Louisiana 


Maryland 
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New Commercial Car Registrations, All States for Sept., 1939-1938] CC 


Figures supplied by R. L. Polk & Co, New Jersey Motor List Co., and for New York City area by Sherlock & Arnold 
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Colorade 
Connecticut 
Delaware 


Florids 


Kansas Be 


Kentucky 
Louisiana fF 


Maine 


Maryland §., ' 











for September 


see eee ET ET ae | ee Ge 0 A Gl ee ee al 


Soilaera2 aoa beed| 2a 817 239] ia34| 3633] ines 1153 


Total 
to Date 


39) ime) 1359 359/127 7341 Sas8 


969|28406| 1071] 81759|15866 


Massachusetts | 33 * 1 et 7 3| Massachusetts 
Michigan os | 7 2| Michigan y 
“Minnesota mm U)tCU«| Ce 2\ Minnesota F 
Mississippi “33 | | | Mississippi 
Missouri a 3| 30 4 | Missouri 
*33 3 280 5 1 
Montana Se | Baia 3 Montana 
Nebraska ‘1 ) a) HI $6} 4 $591'39, Nebraske FF 
Nevada = | | | Nevads gina 
New Hampshire 33 | ;| | New Hampshire 
38 1 
New Jersey = 4 s| New Jersey 
New Mexico 33 | 2| _ New Mexico 
New York 4 is] | 339] sal i| 23 New — 
North Carolina 33 4| 3 i North Carolina 
North Dakota a3 | 3 1| North Dakots 
ons a "i | Ha re 
Oklahoma 2 | 3 | Oklahoma ‘ 
Oregon 331 i Hy : Oregon 
Pennsylvania K = ¢ Pennsylvania 
Bhode Island a | 3 7 Bhode Island § 
South Carolina ‘39 1 4 2 South Carolina 2 
South Dakota 39) | 3| al South Dakots @ 
Tennessee a | 3 4 Tennessee 
a a = 
— | i ‘ — 
Vermont 7 | | | Vermont 
Washington a | im 3\ | Washington 
West Virginia a | | ua | él West Virginis 
Wisconsin 2 | 2 ‘| Wisconsin 
Wyoming = | : 1 3 i | 39 | | 2 i} Wyeees 
Dist. of Columbia 33) 2 s | i 738 Dist. of Columbis 7 
Total All States "391 191 157 157 496 1 a a 165 153| 32983/°39 Total Au States 


to Date 
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3((C Issues Revised Safety Rules for Buses, Trucks 


~ Wow Code, Eff ective Jan. 1, : a hin ae ,| Private Truck 
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Potion of highway safety, 
Fuh ig expected to have a strong 





Owners Council 


Sets Conclave 


NEW YORK.—The annual meet- 
ing of the National Council of 
Private Motor Truck Owners, Inc., 


seen Influencing All Traffic 


By William Ullman of drivers. The first important 
washington Correspondent change, “a very important item” 
4sHINGTON.—The “long-term | according to the ICC, deals with 





W. 7” of safety activities the drivers’ eyesight. Accepting stand- which represents the owners of 
wate commerce commission | ards fixed by the American Medi- about 1,500,000 commercial ve- 
en evolving for nearly three cal Assn. last year, the commission hicles in industry and _ agriculture, 
jen which all bus and truck |tays down the minimum of visual will be held at the Pennsylvania 
ions—either by common or acuity in each eye, the amount of Hotel here, Nov. 27. 
carriers — crossing state | form field to insure the driver can The council was organized a 
A les must participate, will | perceive movements of objects to little more than a year ago and 
into effect Jan. 1 throughout | the right and left when his eyes has been active in the interests of 
Gaited States. are directed ahead, and a certain private owners and operators of 
f the substantially re- | degree of color perception. SALES OF DUCTILOY, National Steel’s high tensile alloy, to the automotive | commercial vehicles. 


0 
Cate ety regulations are being The new code also requires| industry have been expanding at a heavy rate, according to C. W. Laufle, man- President of the council is Wm. 
ted to the 36,000 motor carriers | mental and physical examinations | ager of alloy sales, Great Lakes Steel Corp. Here is an illustration of one of | H, Ott, Kraft-Phenix Cheese Corp., 
come under the jurisdiction (See ICC, Page 40, Col. 1) | Ductiloy’s uses. Chicago. 


ee taken a long stride by 
ral government for the 


fcial effect upon all motor ve- 
“ip traffic through the example 
wreful operation by the 200,000 
, who drive the huge national 
4 of interstate highway carriers 
ns and freight. Equally 
sortant will be imposition of 
dards of mechanical equip- 
nt and accessories on truck and 
line owners. The changes in 
requirements are of particu- 
iy vital interest to the automo- 
industry at large. 
fh making public its revised 
the ICC calls attention to 
y apparent benefits which have 
4 from the first, experi- 
mtal set of rules which has 
m in force for some time. Its 
h is attested, it is stated, by 
fact that last year, when high- 
y fatalities caused by all types 
vehicles decreased only 19 per- 
the deaths in which inter- 
buses or trucks were in- 
ed were cut 31 percent, or al- 
one-third. 
Value of the federal safety 
mlations for reducing highway 
mgers has received wide recog- 
n through adoption of all or 
is of the rules by state legisla- 
or regulatory bodies. Eighteen 
ts have incorporated all of the 
rules into their laws for 
mercial vehicles and 19 have 
ited substantial parts. 
lew Jersey, for example, has 
mle ICC brake requirements ap- 
able to all motor’ vehicles 
msed in that state. New York 
has adopted for intrastate 
wks the federal rules governing 
pment and driver’s duties. The 
argia public service commission 
pted the entire original code 
has informed Washington that 
rill do likewise with the revised 
of rules. 
f direct concern to the auto- 
“ive manufacturing industry are 
mages in the requirements for HIS picture of the 1%-ton Model D-30 In the popular Model D-30, as in every 
Ms and accessories. To rules al- 






































ly in force concerning brakes | doesn’t half do justice to the truck. It gives International Truck from the sturdy %-ton 
Nother mechanical details there you a good idea of the modern streamlined _— pick-ups to the powerful six- wheelers, you 
oo a a beauty of International Trucks, but it doesn’t get International performance. And that’s 
Riment for drive-away oman tell you a thing about the amazing economy the finest thing that can be said of anything 
brakes for trailers and semi- of the trucks on your job. Drivers and owners on wheels. International Trucks are rugged, 

1 and two-bars and fifth can tell you about that. all-truck trucks, all the way through. 
le new code is divided into six * It takes more than just style to deliver In- | They’re made for tough jobs and rough 


ata < wien is entirely ternational performance. Anewline is not just handling, and they’re built to take it. 
een expanded a matter of the calendar with International And throughout your years of Interna- 


Clarified to some ext 
ent. 
ft 1 deals with qualifications Harvester. Constant improvements in engi- tional ownership, the network of Harvester’s 














' mi a neering and construction makeand keep Inter- Company-owned truck- service organization 
wHISSeS Suit national Trucks the standard fortheindustry. _is ready to service your truck at all times. 
Contestin Pa The constant aim of this company is to Talk over your hauling problems with any 

B 5 : ° give you hauling value — to make economical International dealer or Company-owned 
anon Carriers performance your lasting source of satisfaction. branch. Arrange for a demonstration. 
,ZANTON, Pa.—(UTPS).—A HAULING VALUE — plus distinctive beauty I 
* oe was handed down of design that is recognized and admired NTERNATIONAL HARVESTER COMPANY 
urt by Jud ichi 

7 Johnson, anal ae - herever loads are hauled. 180 N. Michigan Ave. Chicago, Illinois 

Nut P sting the constitutional- 

he og eSylvania’s law banning 

te aes of automobiles over ; 


follory Servier. The formal 
an o 
Ned down hace ral order 
ht en ‘Smissal was against the 
my a. by the Baker Drive- 
_" Detroit, against Sec- 
‘milton Ge venue William J. 
ts we Jr. Eight other carrier 
Ne aoe interested in the suit. 
et on J ened to go into 
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Commneretal Cars Highlighted at Chicago Auto Showkix 


Il Makers Showing Wares 
In Well Planned Displays 


By Mel Adams 
Staff Correspondent 
CHICAGO.—The men who buy 
trucks are joining the throngs at 
the Chicago Automobile Show in 
the International Amphitheater, 
and their paths lead to the com- 
mercial vehicle section where 11 
makes are on display. 


Located in the south wing of 
the main floor, the truck section 
at the show includes these makes: 
Buick, Chevrolet, Diamond T, Pak- 
Age-Car, Dodge, Federal, Ford, 
Plymouth, Studebaker, White and 
Willys. 


A great deal of missionary work 
was done in advance by the Chi- 
cago representatives of the trucks 
on exhibit. They were urged to 
visit the show to see the latest 
commercial models, including 
chassis, bodies and attachments. 


The truck exhibitors expect the 
show to bring a large volume of 
sales and prospect listings, due to 
the interest created among buyers 
and the huge number of trucks 
ready to turn in on new models. 


Displays in the truck section are 
as lively and educational as those 
in the other parts of the amphi- 
theater, with space available to 
exhibitors to extend themselves in 
that direction. 


Smart merchandising is likewise 
apparent through the presence of 
units built for specified owners, 


Get Big Order 


MILWAUKEE.—A contract for 1,162 
cargo trailers has been awarded the 
Lavine Gear Co. here, by the quarter- 
masters corps motor dépot in Balti- 
more. The trailers are of the two-wheel 
type and have a capacity of three- 
quarters of a ton. 


livery. 


popular exhibit, 


show. 


TUDEBAKER trucks are popular. Many 

of the greatest truck fleets in America use 
Studebakers by hundreds. Thousands of busi- 
i ness concerns operating only one truck or 
f two, “repeat” on Studebakers again and 
again. Firms of average size are among the 
Studebaker dealer’s fast friends. 

Studebaker reliability is a big reason... 
and Studebaker low price . . . and mainte- 
nance and operating economy. Studebaker 
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all painted up and ready for de- 


In this connection, the owners 
generally are big fleet operators 
whose names are bywords locally 
or nationally. Since business men, 
as other humans, 
the leaders,” the psychology in the 
case is for them to give special 
study to these modern and fre- 
quently massive streamlined ve- 
hicles on display. 

Nor is the spectacular stage show 
in the central arena a drawback 
to the truck section, but quite the 
contrary. The manufacturers and 
their salesmen agree that truck 
buyers and technicians enjoy the 
liveliness of the atmosphere. 

Although the automobile show is 
drawing many thousands who are 
not prospects for motor trucks, the 
exhibitors like that, too. They see 
value in crowds around their ex- 
hibits, and they contend also that 
truck buyers are influenced by the 
reactions of the general public in 
their purchases. In other words, a 
it is contended, 
has power in swinging sales. 

Exhibitors are dividing their ac- 
tivities in the truck section be- 
tween retail selling and the build- 
ing up of their dealer organiza- 
tions, and the wholesale as well as 
retail volume, they state, will be 
stimulated greatly through the 


Another reason for the impor- 
tance placed on the truck displays 
by the factories and dealer forces 
is that it gives an ideal opportun- 
ity to usher in a new year for 
their product, by contrast with the 
procedure of the passenger car 
manufacturers who use more 
drama in introducing new mod- 
els in advance of the show. 





FOREMOST IN TRANSPORT SINCE 1852 


like to “follow 


Diff 


DETROIT.—Fruehauf Trailer 
Co. offers to operators of trailers, 
and also to manufacturers, differ- 
ential dual wheels to reduce both 
fuel consumption and tire wear. 


On the conventional dual wheel 
two rims and tires are rigidly 
fixed to the one hub and there- 
fore compelled both to roll exactly 
the same number of revolutions— 
even on turns where the inner tire 
travels a shorter distance than the 


outer. 
Since the earliest attempts to 
build self-propelled vehicles’ to 


Big business and small business 


PROFIT BY 


STUDEBAKER 


eRe ee eR, 


trucks range up to 20,000 pounds gross rating 


—32,000 pounds gross train rating. They are 
built in both Cab-Forward and Standard 
Series Models. They are sold and competently 
serviced throughout America and foreign 
countries. Consult your Studebaker dealer! 


THE STUDEBAKER CORPORATION 
TRUCK DIVISION 
SOUTH BEND, INDIANA 





NEW SUPPORTS which are used on the Fruehauf semi-trailer to carry the 
load when detached from the tractor unit look like ai 
chief feature of these new supports is the fact that 
mounted. In other words, they are suppo 
the inner side. This type of construction has permitted the use of a lighter, 
hollow axle in place of the solid one formerly used. 


lane landing gears. The 
he wheels are straddle- 
rted on both sides instead of just 


erential Dual Wheels 
Are Offered by Fruehauf 


| travel on highways, inventors and 


engineers have recognized the need 
of an equalizing gear or differen- 
tial to permit application of power 
or turning effort to the wheels at 
the opposite ends of the driving 
axle. With rear wheels spaced 
about five feet apart, the outer 
wheel travels four feet further 
than its mate in making a right 
angle turn. 

When heavier loads to be car- 
ried led automobile and tire en- 
gineers to fit two tires side beside 
on the same wheel they made no 
allowance for differential rotation, 
that is, for difference in speed be- 
tween the two tires. With dual 
tires 12% or 13 inches apart, as 
they are on heavy duty trailers (or 
on trailing axles on six-wheelers 
that have power on only one axle) 
even a right angle turn calls for a 
slipping of 19 or 20 inches—which 
obviously wastes fuel to overcome 
the braking action of sliding rub- 
ber on the pavement and which, 
also, wears rubber from the tire 
treads. 

In a booklet, entitled “Let Your 
Tires Roll,” Fruehauf points out 
also that even in straight driving 
one tire should be permitted to 
turn a little faster or slower than 
its running mate, to compensate 
for crown and irregularity in high- 
ways, for difference in tire diam- 
eters, for unequal load distribution 
and for the constant turning in 
and out in traffic. 


‘“‘Dealers Tell Me,’ by William C. 
Callahan, is an open forum for the ex- 
pression of dealers’ opinions. It ap- 
pears weekly in Automotive News. 















QUAKER 
STAT 


MAKES CARS RUN BETTER 
..» LAST LONGER 


Most service problems can be avoided by 
regular lubrication with Quaker State 
Motor Oil and Superfine Lubricants. 
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ICC 


(Continued from Page 39) 


of all new drivers and provides fo 
the guidance of physicians , 
recommended report form. Th, 











ICC considers these examinatioy Shov 
of utmost importance to the cayg | Chicago 
of highway safety. It was actuatedhw Pier: 


in requiring them by its discove 
recently that in a sample group of 
40,000 drivers employed in inter 
state transportation, 30 percent of 
bus drivers and 73 percent of 
truck drivers had never under. 
gone any kind of physical test }, 
connection with their employmen 


During hearings, held in cop 
nection with revision of the cod 
the commission’s bureau of motos 
carriers proposed speed limitations” 
of 50 m.p.h. for buses and 40 m.p} 
for trucks. Opposition developed o; 
various grounds, particularly ths 
speed control is a local probler 
because conditions vary so wideh 
in different localities. oa . 
the code contents itself with 
rule: 

“No motor vehicle _ shall 
driven at a speed greater than 
reasonable and prudent, havin 
due regard to weather, traffic, in 
tersections, width and characte 
of the roadway, type of motor y 


ks and 
Lot will 
»pments 
 industr 

show 
ee hel 
Nation 
ne, @ CO-O 
wrers @ 
fhe then 
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hicle and any other conditior Os 
then existing.” P the 

Lighting and brake requirementdite As 
are clarified and new provisior Tri- 


are made concerning coupling ded, 
vices and certain other items inka 
Part 3, dealing with “parts and... 
accessories necessary for safe op} 
eration.” Certain distinctions mad 
in the original regulations, as ta” 
the relative width of vehicles” 
operated in combination and as t 
length of vehicles or combinationsif] 
have been eliminated. The ref 
vision also substitutes amber fo f 
green front clearance lights, t Its 
conform with virtually univers 
practice in state codes. Na 1 
Under the revised regulations al CAG 
vehicles will be equipped with CHI 
lighting devices and reflectors of”? _ 
specified color on the front, oo Sh 
and sides, with exceptions only fog’ i. 
pole trailers and for light semig Wee 
trailers and full trailers (grosg Among t 
weight 3,000 pounds or less) fomelcted f 


which the special provisions of tharich con 
original regulations have been requw two- 
tained. “Ww = 


In the new section regulating” 
drive-away operations is included The hor 
this rule: tne is kr 

“No more than one motor veqiree mo 
hicle shall be towed in any com4ih, 5% 3 
bination of motor vehicles in anyjure and 
driveaway operation. This sha deve 
not be so construed as to prohibig? nice aeons 
the carrying on the structure of PS 
the towing vehicle of an additional ight W 
motor vehicle or motor vehicles.” jésign frc 

Opposition that has developed in pene, { 
some quarters over the maximumjt of rel 
hours for drivers  regulationsj The ne 
which went into effect last Marchjiesel eng 
has failed to bring about aNyjame bor 
change in those rules. Actual driv-dnstion 
ing is still limited to 60 hours “Diesel Di 
week and not more than 10 hourSitnes of 
in any 24. 


MOTOR 
OIL 


on truck Section 





AUTOMOTIVE NEWS, NOVEMBER 6, 1939 





41 





>whixth National Truck Show Opens Wednesda 


0 Exhibitors Take Part ~ 
In Transportation Display 


—The National Motor 
' eaicac held for the first time 
chicago, opens Wednesday at 
# pier. About 40 exhibitors of 
and transportation equip- 
Fill display the latest de- 
sments in the highway haul- 
» industry. 

show is the sixth annual ex- 
ition held under the auspices of 
National Motor Truck Show, 
a co-operative group of manu- 
jyrers and operators. 

theme of the show itself is 
ational in character and de- 
to bring home to the in- 
- itself as well as to public 
« business executives and 
general public, the economic 
stance of highway transpor- 
ion, In previous years the show 
peen held in New York and 
Newark, N. J. It is reported to 
a strong possibility that in the 
all bdwre the shows will alternate be- 
than i@..on New York and Chicago. 

Mite occasion of the show in 

Tic, indego, running from Nov. 8 to 
aracts will form the nucleus of a large 



















equipment, and a number of the 
exhibitors have applied for re- 
leases from the war department 
to permit them to show military 
equipment at their booths. A num- 
ber of speakers of national promi- 
nence have agreed to speak under 
the auspices of the show itself in 
the auditorium on the pier. 


Among the exhibits will be the 
Couse mobile airport, which is a 
complete machine shop on wheels, 
capable of making extended re- 
pairs to airplanes, etc., right on 
the field. Engine manufacturers, 
including Hercules, Buda, Wauke- 
sha and Continental, will show 
advanced powerplants. There will 
be several new types of diesels and 
modified-diesel types. From the 
standpoint of new transportation 
equipment of all types, it is ex- 
pected that a new high in interest 
and variety will be achieved. 




























tor vel uy of transportation activities. 
ditions. Society of Automotive Engi- 
ws the American Petroleum In- 
ement#nte, Associated Cartage Inter- 
Vision Tri-State Conference and 
Ng dedier organizations interested in 
M8 itbensportation are planning pro- 
> an@ ms for the period. 
0 


Pi The Illinois National Guard and 
“Gier military organizations have 
‘wn invited to display ordnance 


as 
ehicle 
| as 


atioufforcules Sets Up 
ts dits Exhibit for 
“1 Nat'l Truck Show 


ae (HICAGO. — Hercules Motors 


ors of"?- has arranged an attractive 










shibit for the National Motor 
ly fomuck Show at Navy Pier here 
se ni. is week. 
(gros Among the various diesel engines 
3) fomelected from the Hercules line, 
of thahich comprises 15 diesel models, 
2n requw two-cylinder engine and a 
ww six-cylinder pancake type en- 
latingsine will be featured. 

slude@j The horizontal, or flat diesel en- 
fme is known as the DFX Series. 
r vegitree models are included—5 x 6 
com4mh, 5% x 6 inch and 5% x 6 inch 
1 ar and stroke. These engines 
shalgvre developed primarily for ap- 
ohibitlications wherein limited space 
re ofmqui engines of minimum 
tionaeight. While differing in general 
es.” fesign from the Hercules vertical 
ed ingagines, these heavy-duty models 











install a NoRoL 
AVOID 




















imumjtt of relatively light weight. robably h 11 when car is brought to 
You p tional back-ro t is called a 
tions| The new two-cylinder Hercules Linstal-] matically prevent wee a device is available. I part of the 
larch,Aiiege] i jon shows # NoRoL inst” top on an incline » led, mes & perman 
engine, Series DIX, has the Mlustration Ceually is out of sight as It is easily ins tinuous service. 
any lation - “citer appearance of C@F- NoRoL «+ + ill give years of con inst 
mme bore and stroke and com- Does not er, brake system, and Wil i scot" —doing brake duty se000" 
drivtustion system as the Hercules When ordering @ new sete NoRoL gives you & th ht foot is left free for accel® 
irs @#)iesel DOO and DJX Series en- specify that it come Sable fof  ack-roll on inclines, ee the operation of topped on an 
noursitnes, of four and six cylinders with Oe duty. It does nok elerator After the cor hee Oaown. the NoRoL 
napectivel . new m clute ‘as the clutch pedal proceed UP 
ely, of which many thou ick Nash incline and as long ‘When you are ready send 
unds are in successful operation. Cadillac Cieemese holds the car on Ceee 4 ly and easily as you wom Tt 
wi daring: Sehr ieee Ace Girma’ Pymeat® an incline 70" Auk your desler for « demons 
8. as a large fly- Soto  Pontla ; 
ane and an effective decompres- Bede Studebaker us for d “2 ee 
i Gevice is built into the cyl- White oS ° 
head to facilitate starting. Hugsive and others - r : om 
Pump and governor were many 1936,. Brakes} 
“orporated in the "aaa f th Also available £5 makes and (Manufacturers of Lockheed HST MMe, U.S. As 
glinder block i gn 0 e 1937, 1938 e cars and trucks. 6400 Plymouth Avenue, >" R L 
eee = s ' Send FREE BOOKLET and details on NoRo 
Cars 
Okla, Gov. Backs Repeal for Hydraulic Brake — NAME onv———————— 
* ss. ——————= 
Of Truck Mileage Tax Mary models $ 4D installed =. MAKE AND MODEL OF MY CAR! 
OKLAH' oy witess 4 STATE———— 
‘de alieage Lar ae ; saver cl 
, on trucks an 


ry effective Jan. 1, will result 
4 revenue loss of at least $1,- 
teh” according to J. D. Car- | 
- tax commission chairman. | 
i Bote illips has stated that he 
tat believe the loss would be | 
hy tuch, but added he thought 
Seen Should be repealed even if 
St the state $5,000,000. 


Creates New Post 


» N. Y—Capital District 
Truck Owners’ Assn., with 40 
Operating 1,000 units, has 
8 Dosition of business manager 
me William Kerslake to serve 

'W mpscity. John Vogel jr. 
bined ippresid lent to fill Kerslake’s 
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and convenience-- 


ACCIDENTAL ROLL BACK »+« 
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WILLYS STATION WAGON for 1940. Coincident with the opening of the 
hunting season, this new streamlined safety-glass-enclosed station wagon went 
into production Nov. 1, and will be priced at $779 f.0.b. Toledo before taxes 
and transportation. 





two-day session at the Hotel King 
Cotton here Oct. 26-27. L. T. White, 
of Raleigh, president, and T. P. 
Grasty, Charlottesville, Va., secre- 
tary-treasurer, were in charge. Ap- 
proximately 45 members of the or- 
held a/| ganization were in attendance. 


Wholesalers Attend 


Two-Day Conclave 


GREENSBORO, N. C.—Members 
of the Virginia-Carolina Automo- 
bile Wholesalers’ Assn. 












-HILL STOPS 
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on your car. 


NoRoL 


HOLDS CAR on UP-HILL STOPS 


ferator 
leaves right foot free eae 








be made by installing t 
service . 

























wa | Truck Loadings 


In Sept. Highest 
Since Jan., 1937 


WASHINGTON. — Another 
reliable index of improving busi- 
ness and industrial conditions in 
the United States came to hand 
last week in the .report of the 
American Trucking Assns., cover- 
ing the movement of revenue 
freight by motor trucks during 
September. 


This ATA survey revealed that 
truck loading in September were 
heavier than in any single month 
since January, 1937, when compu- 
tation of national averages first 
was undertaken. September load- 
ings were 6.5 percent above August 
of this year and 28.2 percent larger 
than the total for last September. 


The 210 reporting carriers trans- 
ported 1,110,959 tons of freight in 
September against 1,043,332 tons in 
August and 886,334 tons in .Sep- 
tember a year ago. 


National Advertising Is Creating A Demand for 


NoR o & 






This advertisement reaches 20,000 car dealers in the November issue of Automobile Trade Journal. 


BUT are YOU prepared to supply the demand when 
a customer asks about having a NoRoL installed? 


Get set to handle the NoRolL business that is headed your way 
... We are using national advertising to let the public know 
that there is such a safety device as a NoRoL—many thousands 
of cars on the road today now have this device which contrib; 
utes to safety and convenience, is a proven product and meets 


NoRoL—and you'll enjoy the added volume and easy profits to 


is safety device on the cars ll and 
- » ASK FOR COMPLETE INFORMATIO} NOW 


AUTOMOTIVE EQUIPMENT DIVISION 


If YOU don’t know what a NoRoL is—read every word of the 1 
ad reproduced above. Then get in touch with your car factory 
for details ... Stock NoRoL.., Talk NoRoL .. . Demonstrate 


ION NOW. 


N 39-14 
= 


6400 Plymouth Ave., St. Louis, Mo., U. 8. A. 
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Trucks Holding 


Broader Market Coverage 


Revealed in Dual Exhibits 


(Continued from Page 37) 


mountings have been moved to 
compensate for the 1%-inch lower 
position of the hypoid pinion. In 
the % and %-ton commercial cars, 
an all-helical gear transmission is 
used for quieter operation in re- 
verse and first speed. 

From the side doors back the 
sedan delivery body has _ been 
lengthened to give six inches more 
load length, and the width has 
been increased two inches. Chev- 
rolet stake bodies have been im- 
proved in appearance. Front corn- 
ers of the platform are rounded, 
with sheet steel sign panels avail- 
able to match; a new convex rub- 
rail protects the stake pockets and 
an optional non-skid steel floor 
is optional. Sheet metal skirts are 
also available. 

Mechanical improvements in the 
engine include larger oil pump 
with wider faced gears to increase 
capacity and the making of the 
oil pump distributor body integral 
with the crankcase. A wick-type 
oil retainer replaces the oil 
thrower ring at the back journal 
of the crankshaft. New valve tap- 
pets shorten the pushrods by pro- 
viding a spherical socket joint at 
the top of the tappet, instead of a 
contact in the bottom. Both ends 
of the pushrods and ‘the surfaces 
against which they operate are 
hardened and polished. 

Roller Bearing Type 

The change in engine mounting 
angle applies throughout the line, 
except to the 105% inch wheelbase 
cab-over-engine model, which uses 
Hotchkiss instead of torque tube 
drive. Both universal joints in the 
Hotchkiss drive and the universal 
joint at the forward end of the 
torque tube in other models are of 
the roller bearing type. Axle shafts 
for the %-ton truck have been 
strengthened and both % and %- 
ton axle shafts have _ involute- 


shaped splines for greater 
strength, instead of flat - faced 
splines. 


Diamond T, by adding two new 
cab-forward models brings its 
number of chassis offerings up to 
over 30 models, with capacity 
range extending from light pack- 
age cars up to heavy-duty trucks, 
gasoline or diesel-powered, with 
gross ratings as high as 24,000 
pounds. 

The two new 1%-ton models, 
designated as 306SC and 404SC, 
have gross ratings of 11,000 and 


13,000 pounds and for the same 
length of loading space are said 
to save nearly three feet in wheel- 


base over conventional trucks. 
The result, it is said, is easier 
handling. Extra comfort is pro- 


vided by the deep individual seats, 
and the cab is insulated against 
heat and fumes. 

Cab is mounted with rubber and 
springs to absorb vibration and 
insulate against sound. Steering 
column angle is adjustable. Wind- 
shield and door windows are 
crank regulated. The floor is clear, 
and all cab doors are hinged in 
front. 

Deeper, Heavier Frame 

Wheelbases are offered to use 
standard bodies up to 16 feet. 
Model 306SC has a 221 cubic inch 
engine, developing 69 horsepower 
at 3,000 r.p.m. and 154-pound- 
foot maximum torque, and _ is 
fitted with 10-inch clutch and four- 
speed transmission. Model 404SC 
has deeper, heavier frame, 245 
cubic inch engine developing 70 
horsepower at 2,800 r.p.m. and 170- 
pound-foot maximum torque, with 
ll-inch clutch and four-speed 
heavy-duty transmission. 

Diamond T features common to 
both models include electric fur- 


nace, chrome-molybdenum iron 
cylinder blocks with four-ring 
aluminum alloy pistons; Tocco 


hardened, counterbalanced crank- 
shafts, each supported on seven 
cadmium-nickel lined interchange- 
able bearings. Brakes are Lock- 
heed hydraulic, with vacuum 
booster available at extra cost. 
Spring eyes and shackles are rub- 
ber bushed. Hydraulic shock ab- 
sorbers are standard for the front. 
Dodge Truck offers for 1940 a 
new line of 1%-ton trucks of both 
conventional and cab-over-engine 
design, new diesel-powered three- 
ton trucks and many improve- 
ments in engineering and refine- 
ments in styling, described in de- 
tail in Automotive News Oct. 16. 
Six different engines are used 
to power the seven Dodge lines, 
ranging from % to 3-ton payload 
capacity and from 4,200 to 20,000 
pounds gross rating. Except for 
the 3-ton models, all standard 
single speed rear axles are hypoid 
and all rear axles for 1%-ton and 
larger trucks are full-floating, with 
dual ratio available if specified. 
The 1%-ton cab-over-engine line, 
with Dodge-built cab, has a gross 
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Spotlight in Chicago This Wee 


FRONT VIEW of Marmon-Herrington’s all-wheel-drive Ford V-8, 1940 model 
a The added traction of all-wheel-drive is said to make motor power more 
effective. 





rating of 13,500 pounds and the 
2-ton line, 15,000 pounds. Each is 
an increase of 1,500 pounds over 
last year’s figure. Wheelbases for 
the cab-over-engine job are 105 
and 129 inches, while five options 
in wheelbases are offered for the 
new 2-tonner. 


Opens for Ventilation 
Introduced a few months ago, 
after many years of laboratory de- 
velopment and road testing, the 
new 3-ton diesel is now in use 
on heavy hauling operations in 

many parts of the country. 


New radiator shell and grille play 
an important part in the restyling. 
As before, the windshield is of 
the V-type and opens for ventila- 
tion. Cabs are said to be well- 
insulated against heat and noise 
and well-sealed against fumes 
from the engine, dust and rain. 


Except in the 3-ton models, all 
1940 Dodge trucks have Sealed 
Beam lamps, the new units being 
carried in lamp housings or shells 
set above the catwalks. Capacity 
of the air-cooled shunt wound 
generators has been increased to 
35 amperes. Full voltage regula- 
tion is used. Battery capacities 
have been increased. 


Federal for 1940 offers conven- 
tional trucks with capacities from 
% to 8 tons, cab-over-engine 
trucks for loads from 1% to 5% 
tons, six-wheelers for 2 to 8 tons 
and three new  forward-control 
chassis for house-to-house or pack- 
age delivery service, a total of 37 
models. 


The new forward-control units 
have been designed and built to 
provide the advantages of this 
type of vehicle, which has become 
increasingly popular in the field 
of lighter commercial cars, to 
those who have larger and heavier 
loads to haul. Shorter turning 
radius, more load space behind the 
driver’s seat and greater inside 
length in proportion to both wheel- 
base and overall length, and im- 
proved appearance are among the 
new features. 

Federal supplies many types and 
sizes of bodies to suit the require- 
ments of many different vocations 
and service conditions. Attractive 
appearance features the stream- 
lined cab design created for Fed- 
eral by Henry Dreyfuss, industrial 
designer. 

The six-wheelers are on Timken 
rear-end units and are available 
with either cab-over-engine or 
conventional cab. 

Ford offers the broadest line of 
commercial cars and trucks in its 
history, 42 chassis and body types, 
three engines and six wheelbases. 
Both new styling for smarter ap- 
pearancee and changes in chassis 
design for greater accessibility and 
dependability are among the 
changes for 1940. 


The commercial cars and sedan 
delivery follow the front-end styl- 
ing of the standard and the deluxe 
Ford passenger cars, with new 
Sealed Beam headlamps built into 
the fenders. Perpendicular chrome- 
finished grille bars and long hori- 
zontal louvres add to the massive 
appearance of th, trucks. Hood 





sides have been made lower for 
greater accessibility. 


The new truck has a _ heavier 
front axle, with longitudinal 
springs, adding to ease of servicing 
the engine. The front springs are 
shackled at their front ends. 
Hotchkiss drive, with two or more 
needle bearing universal joints, re- 
places the torque tube, the drive 
and torque now being’ taken 
through conventional semi-elliptic 
rear springs, equipped with heavier 
shackles and pins. In all Ford 
conventional trucks the cooling fan 
is now mounted on the crankshaft, 
making it easier to reach the dis- 
tributor. 


Two Belts Still Used 

A single belt drives the water 
pumps and the generator on con- 
ventional models, but two belts are 
still used in cab-over-engine mod- 
els where the fan is mounted on 
the generator. A shunt wound gen- 
erator has current-voltage regula- 
tion and high output. Battery ca- 
pacities have been raised. 


Standard wheelbases for the dif- 
ferent models are: Commercial, 112 
inch; %-ton and 1-ton, 122 inch; 
conventional truck, 134 inch and 
158 inch; cab-over-engine truck, 
101 inch, 134 inch and 158 inch. 
New wheels available on both con- 
ventional and cab-over-engine 
trucks take tires up to 8.25/20. 


All Ford commercial car and 
truck brakes are of the hydraulic, 
independently anchored, positive 
operated two-shoe type. Driveshaft 
brakes, 7.85 x 2.5 inches, are used 
on the trucks heavier than the 1- 
tonner. On the smaller capacity 
units the handbrake operates the 
|} rear wheel brake shoes. The new 
safety speedometer, with colored 
dial, is standard equipment. 

International Harvester, whose | 
| commercial car and truck capaci- 
ties blanket the field from half-ton 
payload up to heavy duty units 
with gross rating of 25,000 pounds, | 
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has just announced four new ca} 
over-engine models. 

Models D-500, DR-500 and DS.-5q 
have gross vehicle weights of 1g 
000 pounds. The standard 5% 
series engine has a bore and stroke 
of 3% x 4% inches, piston dis 
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placement of 298 cubic inches 
torque of 218-pound-foot at 1, two Te 
r.p.m., and develops 94 horsepowergenckets at 
at 2,800 r.p.m. An optional 361 cubist one ct 
inch engine develops 111 horses larset 
power at 2,700 r.p.m. and 29 the whee 
pound-foot torque at 1,500 r.p.m, jain to the 
Retail 
Difference in Axles neh ' 

The difference between the mod 

els, as the symbols indicate, igs ; 
the axles, the DR and DS model 4 quarter 
having, respectively, double reduc¥™ For co 
tion and two-speed axles instead seat i8 2 


of the single bevel type. Standard 
wheelbases are 94, 106 and : 
inches. , 

Model DR-700 has a gross ratin; 
of 24,000 pounds, a double reduc 
tion rear axle and a 401 cubic 
inch engine developing 114 horse.f 
power at 2,700 r.p.m., and 308.9” 
pound-foot torque at 800 rpmP* 
Optional engine has 451 cubic inchi® 


piston displacement. An _ extray” b 
wheelbase of 142 inches is offerea§” @” 
Each engine has_ replaceable Steel 
wet cylinder liners, overheads The econ 
valves, seven-bearing crankshaft —_ 


and full pressure engine oiling. 
Five forward transmission speeds 
are standard. Hydraulic brakes 
with reactionary type vacuum 
booster are provided for the 500 
series and air brakes on the 70 
which also has an _ air-operated}t 
clutch. 
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Cab Is Well Sealed 

The all-steel cabs are attractive 
in appearance, well-ventilated by 
wings in the door windows and 
ventilators in the cowl, well-sealedf 
‘against entry of engine fumes and 
are roomy and comfortable. 

Recently International intro-ff 
duced two multi-stop units with 
factory-built all-steel bodies, Mod-}. 
els D-2-M and D-15-M, of % andi 
% to 1-ton capacities, respectively. 
Each is available on two wheel-{ 
bases, 102 and 113 inches. Front ; 
doors slide into the double side}™ 
walls of the body and close against f 
rubber seals. Double rear doors 
are available on _ special order. 
Better load accessibility and 
greater load capacity in proportion] 
to overall length of the vehicle, 
shorter turning radius and easier 
maneuverability, economy of oper- 
ation, driver comfort and attractive }. 
appearance are among the advan- 
tages claimed for this new Inter- 
national. 

Mack’s production for 1940 in- 
cludes heavy-duty four-wheel and 
six-wheel trucks, said to be the 
largest regularly manufactured in 
the world, and lighter units down 
to the new Mack Retailer, for 
fast, economical multi-stop deliv- 
ery service by bakeries, dairies, 
florists, laundries, food shops and 
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In the heavy-duty field, Mack of- 
fers the Mack-Lenova diesel en- 
gine. For better traction under 
heavier loads Mack places the 

(Continued on Page 43, Col. 1) 
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«froader Market Coverage 


IS-509 
of 18, 
) 0" 
stroke 

dis ted jackshaft between 
aches rn reat audios. From dual 
1,604 yets at the ends of the jack- 
powers one chain conveys power to 
oun larger sprocket on the hub 
‘S : wheel ahead and the other 
eo yin to the wheel behind. 
Pte Retailer is built on a special 
94 inch wheelbase chassis pro- 
mod4.., at the Mack factory in 
is infuntown, Pa. Large windshield 
odelgl, quarter windows increase vi- 
educ#.. For comfort and convenience 
Steadf., sat is adjustable and tilts for- 
dardj 4 against the wheel to give 
1 14 set access to the loading space. 

__ Ine gearshift lever is on the steer- 
ating} column and the hand brake lever 
educ-} the dash. Among the safety fea- 
cubicf’ . are hydraulic brakes, Sealed 
orse-j..m headlamps, twin rear view 
308. iors, twin windshield wipers, a 
‘Pm ygasketed and sealed engine 
inches to keep fumes from entering 


“Bie cad. 
mae Steel Roof Insulated 


e ads The economy package engine of 
shaft Retailer has 33/16 x 4% inch 
iling and stroke, 210 cubic inch 
eedfigplacement and develops 67 
akespersepower at 2800 R.P.M. — 
uum§ leading space is 9 feet 9 inches 
500gmg at the floor, 9 feet 6 inches 
7oofmg at the belt line, 75 inches 
atedinde and 65 inches high. Body 
imme members are of oak. Panels 
ye of stretcher leveled steel and 
tive interior is metal lined. The 
el roof is insulated and the 


a Wor is one-piece with elm facing. 
aled #ading side doors are 28 inches 


and provide 68 inches head- 
m above the lower step. Rear 
or rolls up leaving clear opening 
tinches wide by 54 inches high. 
Marmon-Herrington—Extra trac- 
in is offered by the Marmon- 
ngton All- Wheel- Drive to 
heavy loads through where 
are no roads, in timber, oil 
ids and deserts, to negotiate 
wep, slippery grades and to keep 
fhways open by transporting 
md operating snow removal equip- 
, Baent. 
In the Marmon-Herrington line 
we more than 30 models of four 
md six-wheel drive trucks, pow- 
_jd by Hercules gasoline and 
lesel engines with payload capaci- 
_ }%s up to 25 tons as trucks and up 
» 9 tons for tractor-trailer oper- 
ition. 
In addition to building these ex- 
qpeheavy-duty trucks the company 
wverts Ford passenger cars, 
wmmercial cars and trucks into 
tur-wheel-drive or six-wheel-drive 
whicles. A driving axle, of Mar- 
‘y. |%0-Herrington design, replaces 
he conventional Ford front axle 
nd a supplementary two-speed 
tarcase takes the power from the 
.4ndard Ford transmission and 
c idivers it to the two propeller 
tufts, one extending forward and 
te other backward. For six-wheel 
‘igh-traction trucks the chassis is 
ee and the frame rein- 


and 


with 
od-# 


Easier to Select Ratio 
With a set of lower gears for 
ater traction and the higher 
Mrs for faster speeds when run- 
a unloaded on good highways, 
tal of eight forward speeds, it 
"easier to select the ratio best 
be for any condition of load 

road, or for ability to get 

ugh where there are no roads. 


eel spinning in sand, mud or 
tw is said to be reduced to a 
be um and hill-climbing ability 
increased to the limit of the 
traction, 70 percent grades 
an made possible, compared 
i & maximum of 40 percent with 
ower on two rear wheels only, 
tained Said. Other advantages 
led di are greater safety, better | 
istribution, reduced chassis | 

$ and increased tire life. 
fan outh has re-styled its 
delivery and utility sedan 
’ added two new models, a 
up and a chassis with cab. 
ave %-ton capacity ratings. 
Sonnet and utility are modifica- 
— the Plymouth two-door | 
the — Car, the latter having | 
ar windows and a_ screen 


Revealed in Dual Exhibits 


(Continued from Page 42) 


partition, with lock, immediately 
behind the adjustable single seat 
for the driver. For a few dollars 
extra the buyer can have detach- 
able rear seat which can be in- 
stalled quickly and easily when he 
wishes to use the car as a regular 
passenger vehicle. 


Both Plymouth commercial 
sedans have wide rear doors pro- 
viding opening 30% inches wide 
by 34% inches high into the in- 
terior. The inside dimensions pro- 
vide 124 cubic feet of load space. 
The measurements are: length, 86 
inches; width, 54% inches to 56% 
inches; and height, 42% inches. 

From the new Sealed Beam 
headlamps and independent springs 
for front wheels, commercial se- 
dans have the same mechanical 


SHIFT A LEVER and change instantly from wheel to track operation. 
Shift back and “roll on rubber” like any conventional wheel type truck. 
That, briefly, tells the story of the new Model C-5 Linn unit manufactured by 
the Linn Mfg. Corp. The unit is powered by the Hercules six-cylinder asoline 
engine YXC3, 456x4% inches. If diesel power is desired, Hercules diesel engine 
D = 4%x5™% inches, is supplied, having the same torque as the gasoline 
engine. 


and safety features as the Plym-|haust valve seats, four-ring alum- 
outh passenger car; such as float-|inum alloy pistons, full-pressure 
ing power engine mounting, full| engine lubrication, air-cooled volt- 
length water jackets, inserted ex-| age regulated generator with 35 


ampere output, ventilated clutch, 
gearshift under the wheel, all- 
silent, synchro-shift transmission 
with ball and roller bearings 
throughout, two roller bearing uni- 
versal joints, hypoid axle, hydraulic 
brakes and, of course, all-steel body 
construction with all windows of 
shatterproof glass. 

Reo has five new lines of speed- 
wagons and heavy-duty trucks for 
1940, with rated payload capacities 
from 1% to 6 tons. All feature new 
heavier frames and new weight 
distribution that puts more of the 
payload on the front axle, pro- 
vides more loading space in pro- 
portion to wheelbase without sacri- 
ficing any of the comforts or 
convenience of the previous Reo 
design, and shortens the turning 
radius. 

Horsepower and torque of the 
Reo Gold Crown engine have been 
increased and refinements have 
been made further to lengthen 

(Continued on Page 45, Col. 1) 
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Maine Raises Load Limit, Maximum Speed for Trucks 





Ht Operators Are Successful 


On Several 


Special to Automotive News 

j AUGUSTA, Me.—Motor truck 
operators in Maine are reviewing 
the new legislation passed this 
year, with copies of the laws avail- 
able through the State Automotive 
Division. The following measures, 

sponsored by truck owners, were 
passed: 


L.D. 470 — Changing registration 
} from semi-trailer to tractor and 
: providing for licensing of semi- 
trailer without identification for 
$5 each. 


L.D. 1059—Revision of weights of 


, GMC Points Out 
Progress Made 
In Diesel Field 


PONTIAC. — Steady progress in 
the diesel truck field is reported by 
General Motors Truck and Coach 
td as evidenced by GMC’s climb 
he within six months to a position of 
| second place in domestic diesel 
truck sales to consumers. 


Pst From Feb. 1 to Oct. 15, the 
Bei company has received orders for 
over 300 diesel trucks, many of 
them from fleet users, the com- 
te) pany announces. 

i In addition many General Mo- 
tors diesel engines have been sold 
for replacement purposes by GMC 
dealers. The factory has a pro- 
gram of engineering these installa- 
tions in any make of vehicle, under 
which plan these replacement en- 
gines were sold. 

The wide variety of vocations 

i now being served by GMC diesel 
t trucks include oil companies and 
: refineries, meat packing concerns, 
F long distance haulers, railroads, 
‘ chain groceries, creameries, and 
; other widely diversified fields. 
: Fuel savings are among the 
claimed features of the GMC diesel 
truck. GMC diesels are smaller, 
lighter and smoother, with more 
power for weight, made possible 
because GMC diesels employ the 
two-cycle principle in which each 
downward stroke is a power 
stroke. GMC diesels have direct 
injection which meters, injects and 
atomizes the fuel directly at each 
cylinder. 
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Buses Vice Trolleys 


SHARON, Pa.—Nine new buses, pur- 
chased at a cost of $45,000, wilh take 
the place of trolley cars in the Shen- 
ango Valley beginning Oct. 5, accord- 
ing to William H. Muldoon, manager 
of the Shenango Valley Transportation 
Co. They will operate in Sharon, Far- 
rell, Sharpsville and Wheatland. 


Fruehauf’s New Branch 
DETROIT.—Roy A. Fruehauf, vice- 
resident in charge of sales of the 
ehauf Trailer Co., announces the 
opening of a factory branch in Hou- 
m under the direction of A. Jack 


Evans as manager. 


Major Points 


commercial vehicle. Changes axle 
weights to meet modern condi- 
tions and increases from 27,000 to 
30,000 maximum weight of vehicle 
and load on two axle trucks. 


L.D. 1120—Increases speed limits 
of commercial vehicles from 35 to 
40 miles per hour. Also provides 
for prima facie rule in respect to 
trucks which they never had be- 
fore and requires officer to pre- 
pare his summons before trial. 

L.D. 1123—Guaranty of title as 
protection against stolen vehicles. 

H.P. 1699—Creating recess com- 
mittee for revision of motor ve- 
hicle laws. This is considered very 
necessary, as the laws in many in- 
stances were passed 10 to 15 years 
ago, and are not up-to-date. 

H.P. 2131—Permits hauling fish 
from Maine for flat fee of $5 per 
trip. In connection with L.D. 470, 
Maine carriers should be able to 
haul fish trailers from Boston and 
return in co-operation with west- 
ern truckmen. 

H.P. 285—Full reciprocity for 
farmers hauling own products. 

H.P.253—Repeals chauffeur’s 
special license, which costs $1 extra 
above $2 for operators. 

A bond issue of $9,000,000 for 
highways was also passed. 


New Upholstery 


On Trucks, Buses 


WILMINGTON, Del.—New 
trucks and buses being displayed 
at this year’s shows are uphol- 
stered with a chemically-developed 
material made by du Pont of a 
type prepared especially for heavy- 
duty service. 

It consists of a rubber coating 
composition applied on a heavy 
cotton base. This coating is com- 
posed of a fibrous structure made 
of leather and rubber combined. 

The fabric is said to be fire re- 
sistant and water-proof, and it is 
believed will meet every require- 
ment. 





Steps Taken to Obtain 
Ky. Compensation Act 


LOUISVILLE.—First steps are 
in the making to pave the way for 
a state compulsory workmen’s 
compensation act, possibly by a 
constitutional amendment. 


William C. Burrow, state indus- 
trial relations commissioner, and 
Edward H. Weyler, secretary of 
the Kentucky federation of labor, 
have already begun preliminary 
draft plans for an employers’ lia- 
bility act. This, they hope, may be 
adopted, in case the legislature 
submits an amendment to the 
people and the people approve it 
at the polls. 
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Truck Offerings for 1940 


(Continued from Page 37) 





ONE OF WHITE’S 1940 models. 
Baking Co. for wholesale delivery. 








1940 WILLYS PANEL DELIVERY 


cost and economical operation and 


truck is said 
maximum load 
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- 


to provide both low initial 
space for the half-ton class. 


The panel delivery develops 48 horsepower at 3,200 r.p.m. Overall length is 190 
inohes, with the load compartment measuring 96x63x63 Eeohes. ” 


Thornton Automatic-Locking 


Differential Placed on Market 


DETROIT.—The Thornton Tan- 
dem Co., manufdcturers of the 
Thornton four rear wheel drive for 
trucks, has been for more than 16 
months developing and testing the 
Thornton automatic-locking dif- 
ferential, which is now being of- 
fered to truck users and motor 
truck producers. 


The Thornton differential is a 
self-contained package unit, inter- 
changeable with standard axle dif- 
ferentials. The device is available 
for Chevrolet and Ford truck 
axles. Additional models are being 
developed for Dodge, International, 
General Motors and other makes 
of truck axles. 

From an operating point of view, 
the differential is said to be rugged 
and capable of long life, yet simple 
in design, being composed of only 
nine parts. Among the advantages 
claimed are its ability to eliminate 
wheel spinning under adverse op4 
erating conditions over uneven 
roads and around turns due to its 
automatic locking principle. Use of 
the new differential is said to per- 
mit trucks to operate efficiently in 
sand, mud, snow and on ice or wet 
pavements since both wheels must 
rotate when power is applied. 
Therefore, with this differential, 
the maximum possible tractive ef- 
fort is said to be obtained because 
each wheel contributes its full 
share of rim pull up to the limit 
of its tractional resistance. 

The manufacturer claims greater 
economy for the unit, in addition 
to increased performance. Elimi- 


nation of wheel spinning improves 
stability and is said to reduce the 
tendency to skid or jack-knife, a 
safety feature. 

The new differential consists of 
a set of balanced parts capable of 
fitting together in compact form 
and yet of sufficient size and 
strength to withstand the stress of 
their individual functions. The 
central spider-member, which fits 
into the conventional differential 
carrier, contains the two driving- 
clutch-members on either side, the 
latter being splined in and driven 
by the spider. The next two ad- 
jacent parts are cam-members 
which thrust against and oscillate 
within each driving-clutch-mem- 
ber and are splined and slidable on 
the spool. f 

When the dri 





VIEW of Thornton Tandem’s new automatic-locking differential, 


i CUTAWAY ket. At the top is shown the compact unit as it appears before 


now on the mar. 
installation. 


ing-clutch-mem- 


mar etx: 
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bers engage the clutch teeth on 
the driven-clutch-members, which 
are splined to receive the axle 
shafts, they are positively driven 
at the speed of the spider and ring 
gear. The coil spring fits over the 
splined spool, thrusts against and 
spaces the driving-clutch and cam- 
members, allowing a lateral move- 
ment of these parts, which per- 
mits differentiation between the 
wheels when negotiating turns and 
uneven ground. 





S. C. Truckers to Pay 
According to Peak Load 


COLUMBIA, 8S. C.—The South 
Carolina highway department an- 
nounces that truckers purchasing 
new 1940 licenses must buy tags 
according to the maximum load 
their vehicles are expected to 
carry. 

Last year, it was pointed out, 
trucks were allowed to carry a 30 
percent overload since legislation 
to permit this was pending in the 
state legislature. The proposed 
legislation, however, failed of pas- 
sage and department officials in- 
dicated the law will be enforced to 
the letter. 


New Flares Offered 


MILWAUKEE.—Economy Electric 
Lantern Co., Inc., is offering a new 
electric flare set which complies with 


the ICC’s new safety regulations. 
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Sales of Ductiloy 
To Motor Firms 


Shows Increase 


DETROIT. — Sales of ductiloy, 
National Steel’s high tensile alloy, 
to the automotive industry have 
been expanding at a heavy rate, 
according to C. W. Laufle, map. 
ager of alloy sales, Great Lakes 
Steel Corp. 

Both engineers and production 
men in the automotive industry 
have found the steel an answer 
to many of their problems, Laufie 
declares, and this is particularly 
true in the truck and trailer field, 
where the reduction of weight 
without the sacrifice of strength is 
an important consideration. 

“Ductiloy was developed,” Laufie 
said, “with one idea in mind. We 
knew from experience what quali- 
ties steel users wanted in a high 
tensile steel. We knew, too, that a 
high tensile steel without ductility 
left much to be desired. We asked 
our staff of metallurgists, therefore, 
to produce a high tensile steel with 
unusual ductility—one that could 
be cold formed readily into diffi. 
shapes. The result was ducti- 
joy.” 

Ductiloy has a high yield point, 
high resistance to fatigue and im- 
pact, weldability, and marked re- 
sistance to both corrosion and 
abrasion, it is claimed. In addi- 
tion, it has unusual ductility or 
cold formability—a property which 
is important in the automotive 
industry, where intricate designs 
are common and where costs of 
manufacture and fabrication must 
be kept to a minimum. 

“The secret of ductiloy’s proper- 
ties lies in its inherently finer 
grain structure and in its bal- 
anced alloy composition,” Laufle 
asserted. 


Schult Offering 
7 New Models 


ELKHART, Ind. — Simultaneous 
with an announcement by Wilbur 
J. Schult, president of Schult 
Trailers, Inc., that 1940 models 
were placed on sale, a statement 
was also issued that a new dis- 
tributor had been appointed to 
operate in the Chicago area. 

The new enterprise is to be 
quartered in the Pierce Arrow 
building, a new structure on Chi- 
cago’s automobile row. Coaches 
will be displayed on the ground 
floor, while offices will be located 
on the mezzanine floor. The new 
distributor is to be known as 
Schult-Chicago Trailer Sales. 

The Schult line for next year in- 
cludes seven models, one of which 
is completely new and details con- 
cerning which are to be made 
known later. Each of the seven 
models has three variations in 
treatment which, in actuality, 
gives prospective purchasers 21 
models from which to make a se 
lection. Special attention has been 
given to commodious cabinets and 
convenience all interiors. 








“DIESELINERS,” placed in transcontinental bus service last summer by the 


BurBagten Trailways, are fitted out 


an oc for wa 
but there 


with Velmo upholstery, 
dado. The buses are designed to 
are only seats for 28 in order to provide more leg room. 


vale 
carry 37 passengers, 
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nla production prices to meet 
t operating conditions. 
alloy, iieren other options are four or 
have ienrpeed transmission and regu- 
rate, iral bevel gear, two-speed or 
man. J §P* auction final drive. 
Lakes to example of Reo’s frame, 
19 has a depth of 8% inches 
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uction dth of 3 inches. Three 
lustry af wi wheelbases, 120, 145 and 
nswer fF inches, are offered for each of 
Laufie I, five lines, with special lengths 


ularly § ilable on order. 

field, are Reo-built, well insu- 
reight roomy and _ comfortable. 
bth is eld and door windows are 
pened with crank-type regulators. 


saufle | "gudebaker has added for 1940 
. We new commercial cars for 
quali- up to 500 pounds to its line 


high wemmerciel cars and trucks to 
hat a complete coverage for rated 
tility Jiads up to three tons. 

The new units are a coupe-de- 


efore, and a sedan-delivery, which 


with tations of the Champion 
_- a : a two-passenger sedan, 


“Ind which, Studebaker believes, 
iave a strong sales appeal to mer- 
ts in a wide variety of fields. 
oint, | Next in the line of Studebaker 
| im- | apacities is the fast-transport, de- 
1 re- to bring passenger car com- 
and |frt for the driver and passenger 
addi. jar performance to the one-ton 
feld. A wide variety of body styles 
a is available to satisfy many voca- 
rhich | inal requirements. 
otive | studebaker standard trucks of 
signs J ioth conventional and cab-forward 
S of ftypes are available in capacities 
must J from 1% to 3-ton payload with a 
wide variety of wheelbases, bedies 
and special equipment for both 
sraight truck and tractor use. 
finer | White's truck family of 20-odd 
bal- § wars and buses, the former ranging 
aufle Fin capacity from 1% to 10 tons, 
has been supplemented with a 
rather unconventional unit called 
the White Horse, powered by a 
four-cylinder flat opposed _air- 
cooled engine located in the rear. 
Is Gross rating of the new model is 
1000 pounds, payload capacity, 
eous | 1% to 3 tons. 
Ibur | Engine, clutch, transmission and 
hult | rar axle are assembled in a single 
dels | uit that can be rolled out from 
nent funder the truck in a matter of 
dis- | “ly a few minutes, after the 
to loosening of a few bolts and con- 
| nections. In a few minutes more 
a duplicate power plant can be 
rolled under and connected up and 
TOW i the truck back on the road again. 
Chi- | The light, air-cooled engine is 
shes | said to develop ample power for 
und j every light duty truck need, but 
ated | Without the high speed possibilities 
new of passenger car _type engines. 
With nitrided cast iron sleeves in 
an aluminum block, aluminum cyl- 
inder heads and sirocco blower for 
in- | cooling, this 171 cubic inch engine 
lich | is said to weigh less than former 
on- | 480 cubic inch aircraft engines. 
ade | Bore and stroke are 3% x 3% 
ven Torque is 125-pound-foot at 
in 
ity, 
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1,400 r.p.m., horsepower, 60 at 2,- 
500 r.p.m. 

Overhead valves close against 
hardened seats inserts. Lifters are 
of the automatic hydraulically ad- 
justed type. Crankshaft is Tocco 
hardened. Main journals are 2% 
inches and crankpins 115/16 inches 
in diameter. Brakes are 14 x 2 
inches front, and 15% x 2% inches 
rear, hydraulically operated. Full 
floating axles provide optional 
ratios of 5.5, 6.1 or 6.5 to 1. Extra 
wide treads permit short turns to 
right or left. 

Front springs are of conven- 
tional semi-elliptic type, while coil 
springs are used at the rear, with 
rubber-lashed stabilizer arms and 
oversize direct-acting hydraulic 
shock absorbers. 

Push-button latches, 
almost like those on household 
electric refrigerators, easily re- 
lease the doors. Forward-cab lo- 
cation and advanced position of 
driver’s seat make for better visi- 
bility, both to the side and for- 
ward, the road ahead being visible 
to within a few inches of the front 
bumper. Optional wheelbases are 
99 and 116 inches. 

Willys-Overland offers an open 
pickup truck and _ semi-cab-over- 
engine panel, both of ‘%-ton 
capacity and for economy of 
operation as well as low initial 
cost. 


The two-passenger cab of the 
pickup is of all-steel construction, 
trimmed and insulated for driver 
comfort. Loading space is 72 x 63 
inches. Body is of steel tubular 
welded construction, with ply 
metal panels, insulated against 
heat and cold. Doors are double- 
faced and well-sealed. Large safety 
glass windows, along with the con- 
venient location of the driver's 
seat, give good visibility forward 
and to the sides. 

The Willys four-cylinder engine, 
with bore and stroke of 3% x 4% 
inches and displacement of 134.2 
cubic inches, has a three-béaring 
counterbalanced crankshaft and 
full pressure oiling. In the pickup, 
this engine with aluminum pistons 
and 5.1 to 1 compression ratio is 
said to develop 57 brake horse- 
power at 3600 R.P.M. With cast 
iron pistons and 5.7 to 1 ratio in 
the panel delivery, the output is 
48 horsepower at 3200 R.P.M. Fuel 
consumption of 18 to 23 miles per 
gallon, it is claimed. 

Tires are 5.50 x 16 for the pickup 
and 6.00 x 16 for the panel, four- 
ply. Brakes are hydraulic with 
nine-inch drums on the pickup and 
11-inch on the panel. Transmission 
is synchromesh and the two uni- 
versal joints are of the roller bear- 
ing type. Wheelbase is 100 inches 
for both models. Overall length for 
the pickup is 181 inches and for 
the panel 190 inches. 


New Coupling Offered 

DETROIT.—A newly-designed coup- 
ling of interest to truckers is being 
offered by the Vacuum Power Bear 
ment Co. here. It is known as the 
Vel-Vac female coupling, Part No. 994 


operating 





QUAKER 
STAT 


Mahes Cars Run Better... Last Longer 


MOTOR 
OIL 





If you can get your customer to keep his 
present car properly lubricated with 
Quaker State, his next car is half sold. 
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trucks Hold Spotlight 
Chicago This Week 


(Continued from Page 43) 


LOADS ARE COMPRESSED in the new Gar Wood Load-Packer unit, shown 
above ready for loading garbage, rubbish or bulky trash into the loading 
hopper. Wide door opening provides ample space for emptying large containers. 
Low loading sill allows for faster, easier loading and eliminates risk of injuries, 
it is said. 
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ONE IDEA —that airplane-type construc- 
tion could be applied to Trailer building— 
this year brought motor freight operators 
three new Trailers, and each is already a 
sales leader in its field. 

@ The AEROVAN—at the top in payload 
capacity: a Trailer for those who want the 
last word in earning ability. 

@ The Type “FF’’—similar to the Aerovan 
but heavier in weight and lower in first cost; 
for those to whom light weight is not the all- 
important factor. Differential Wheels stand- 
ard equipment. 

@ The “FLYER”—a unit designed especi- 
ally for city delivery and pick-up as well as 
“feeder” operations; a Trailer built for % to 
1%-ton tractor-trucks with special emphasis 
on speed and maneuverability. 

Three new models, eachincorporating the 
special Fruehauf airplane-type trussed con- 
struction which has enabled us to give you 
not only more payload capacity but also de- 
finite increases in Fruehauf’s well-known 
strength and long-life qualities. 

These are modern Trailers—and they lead 
all others in sales. Inspect all three models 


now on display at your nearest Fruehauf 
Branch. 


World’s Oldest and Largest Manufacturers of Truck-Trailers 
FRUEHAUF TRAILER COMPANY * DETROIT 


Sales and Service In Principal Cities 


FRUEHAUF <>TRAILERS 


“ENGINEERED TRANSPORTATION” 


J 
eTHE AEROVAN pounds more payload 


capacity than Fruehauf's 
lightest previous model. 4000 pounds more pay- 
load capacity than many Trailers on the road. 


Reg. U.S 
Pat. Off. 








LL 
VISIT OUR EXHIBIT AT THE NATIONAL MOTOR TRUCK SHOW—SPACE A-6 
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‘|NoRoL Is Placed 


On Market for 
40 Cars, Trucks 


ST. LOUIS.—NoRoL, a safety 
device for holding car or truck on 
up-hill stops and preventing ac- 
cidental roll-back, is now avail- 
able for practically all 1940 auto- 
mobiles and several of the new 
models of trucks. 

The device, manufactured by 
the Wagner Electric Corp. here, 
is standard equipment on some 
cars, and is offered as optional 
equipment or an approved acces- 
sory by many other car and truck 
manufacturers. 

NoRoL, when installed, is inter- 
connected with the braking sys- 
tem and the clutch pedal. It is 
out of sight, and does not alter 
the outward appearance of the car. 
It does not interfere with the 
operation of the brake pedal, 
clutch pedal or accelerator, it is 
said. 





Automotive News’ truck section is 
the only dealer trade paper of the 
truck industry. 
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@ THE TYPE “FF —° pounds more payload ca- 


pacity than Fruehauf's lightest 


previous model. Gas-saving, tire-saving Differ- 
ential Dual Wheel: are standard equipment. 





2 “a 4—6 tons payload capacity, up to 
THE FLYER’ 18’ in length, for % to 1%-ton 
tractor-trucks—light, fast, nimble in city traffic— 
ideal, as well, for feeder line operations. 
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Scott Re-elected 
Head of Mich. 


Trucking Assn. 


DETROIT.— A. C. Scott, secre- 
tary and general manager of the 
Geo. F. Alger Co. and vice-presi- 
dent of the Kirk Transportation 
Co., Detroit, has been re-elected 
president of the Michigan Truck- 
ing Assn. 

Other officers re-elected are A. 
F. Mathews, Consolidated Freight 
Co., vice-president; Harry Fischer, 
Caldwell Motor Freight, secretary, 
and Ray Williams, Cloverleaf 
Freight Lines, Inc., treasurer. 

The 1940 board of governors .in- 
clude, besides the officers, the fol- 
lowing: 

Frank Allen, Allen Storage & 
Moving Co., Flint; John Bridge, 
Inter-State System, Inc., Detroit; 
J. R. Caldwell, Caldwell Motor 
Freight, Detroit; Walter F. Carey, 
Motorcar Transport Co., Pontiac; 
W. D. Cochran, W. D. Cochran 
Freight Lines, Iron Mountain; J. 
R. Cooper, Red Star Transit Co., 
Detroit; John Cooper, Holland Mo- 
tor Express, Holland; E. J. Cro- 
wells, Ancro Freight Lines, Inc., 
Detroit. 

Barney Deyman, Wolverine Ex- 
press, Inc., Muskegon; A. E. Dunn, 
Dunn’s Freight Line, Alger; Emery 
Dykstra, Henry Vroom & Son, De- 
troit; Wm. C. Finn, United Truck 
Terminal, Lansing; James B. God- 
frey jr., Great Central Transport 
Corp., Detroit; F. UL. Hooker, 
United Freight Terminal, Grand 
Rapids; John F. Ivory, John F. 
Ivory Storage, Detroit; S. S. Kra- 
mer, Kramer Bros. Freight Lines, 
Detroit; Lloyd Lawson, E. & L. 
Transport Co., Dearborn; J. F. 
McGough, National Transit Corp., 
Detroit. 

Dale Moffett, Ogden & Moffett 
Co., Port Huron; John Mulvena, 
Mulvena Truck Lines, Alpena; 
Harry Parker, Parker Motor 
Freight, Petoskey; O. J. Richards, 
United Trucking Service, Inc., 
Port Huron; H. C. Robinson, Film 
Truck Service, Detroit; Oscar Se- 
lent, Mid-West Transit Lines, Ben- 
ton Harbor; G. H. Selfridge, Fruit 
Belt Motor Service, Benton Har- 
bor; W. J. Seitz, Michigan Motor 
Freight Lines, Detroit; B. C. 
Sproul, Inter-State System, Inc., 
Detroit; A. J. Steinmetz, Four- 
teenth Avenue Cartage, Detroit; D. 
E. Welty, Three Rivers Cartage, 
Three Rivers; Earl F. Winters, 
Trucking, Inc., Detroit; Charles 
Yokom, Overland Transportation 
Corp., Detroit. 


Stock Will Direct 


Fruehauf Service 


DETROIT.—Roy A. Fruehauf, 
vice-president and _ director of 
sales of the Fruehauf Trailer Co., 
announces the appointment of E. 
W. Stock as director of service. 

Stock for the past eight years 
has been general service manager 
of the White Motor Co. in Cleve- 
land. For 16 years previous to that, 
he was with the White company 
in the fields of production, engi- 
neering, and branch sales. 

His experience includes regional 
work all over the United States. 
Stock’s headquarters will be at the 
Fruehauf factory in Detroit. 


Big Bus Order 


KENT, O.—Officials of Twin Coach | 
Co. here, have received confirmation | 
of a $500,000 order for 44 of its 4 rT 
assenger buses for Kansas City, Mo. 
The sale is second only to the huge | 
order from the New York World's Fair | 
received last year. | 
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Chapter XLIV—T he Cyclecar Era 


In that decade from 1905 to 1915, when motor car 
history really was in the making, I sat pretty in my ob- 


servation post in Motor Age’s office in Chicago. I was a 
veteran by that time, watching the comings and goings 
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William B. Stout, “father” of the 
American cyclecar, inventor of all- 
metal body for airplanes, former 
president of SAE, and designer of 
rear-engine Scarab—a man of parts. 





of the automobile 
manufacturers of that 
period, many of whom 
were here today and 
gone tomorrow. Some 
no sooner would crawl 
out of the organization 
cocoons than they 
would be numbered 
among the also - rans. 
Those were the days 
when the pioneers were 
willing to take a chance 
with ideas so long as 
they had a shred of 
practicability. Freak 
constructions were nu- 
merous but short-lived. 
‘It was in this last- 
named category that I 
figured and uncon- 
sciously became the 
stepping stone to later- 
life success for one 
William Bushnell Stout, 
a skinny individual 
with bushy hair, with 
“genius” stamped all 
over his physiognomy. 
Bill had joined the edi- 
torial staff of Motor 
Age to do research and 
develop our motor 
truck department. He 
had come from the 
Chicago Tribune where 
he had been carrying 
on a department for 
the Sunday issue, cut- 
outs for the _ kiddies, 
with “Jack Knife” as 
his nom de plume. 
Part of my work was 
to watch the British 
automobile publications 
and in doing this I 
found that over there 
they were becoming in- 
terested in a new de- 
velopment, the cycle- 
car, with a tread of 36 
inches, 20 inches under 
our conventional tread. 


It was as light as a feather, a one-seater or a two-seater. 
If the latter, the passenger rode in a seat behind the 
driver, just as on a tandem bicycle. It was extremely 
cheap to operate, the average upkeep bill running about 
$5 a month for 1,000 miles of operation. Europe’s first 
was the French Bedelia, while in England there were 
quite a few being built. But this activity was new to us 
in the United States, so I dropped a bunch of the Eng- 
lish “exchanges” on Bill’s desk and told him to see if 
he could write us some cyclecar stuff. 

Bill took the assignment seriously; in fact he fell in 
love with the cyclecar idea, and his stories about the 
foreign development aroused interest in the Tiny Tim 
and soon our engineers were playing with the idea. Bill, 
who even then was quite some designer, got busy with 
his pencil and published sketches of his ideas of what 
a cyclecar should be. These were inspirations for others 


who were working along the same lines and soon one of 


Stout’s chickens came home to roost. W. H. McIntyre, 
of Auburn, Ind., who had been building motor buggies, 
gave him the assignment to design a cyclecar for him 
which he planned to put on the market. Bill went to it 
and he drafted such a job, which met with McIntyre’s 
approval. It was the Imp, first of America’s cyclecars. 

Later on, as a result of the creation of the Imp, Stout 
was given the job of building the famous Scripps-Booth 
roadster, the second car for the well-to-do family and 
selling around $1,500. To my mind, that car, for those 
days, was the outstanding model of the year. It deserved 
a better fate. It wowed the public much as did Walter 
Chrysler’s first Chrysler roadster which came along 
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several years later. It was so successful that Serj 
Booth thought it should be put out as a touring on I 
flopped. If the makers had stuck to the roadster ides 
think the model still would be on the market. 
Stout started something with his Imp. Like the dis. 
covery of gold in “them thar hills,” Detroit became th 
capital of this infant industry and soon there were cee 
20 concerns in the business. With Stout No. . 
Imp, I think No. 2 was none other than 
Woodall, now president of Woodall Industries of 
troit, which makes automobile upholstery, 


the Brush runabout, and he was the first in this coun 


to follow Stout. He designed his cyclecar in his attic at ‘ 


built on ff 
what now is the locatior. of Cadillac’s Detroit factoria 0 


home and called it the Me:cury. His plant was 


at Scotten and the Michigan Central railroad tracks 
This was in the fall of 1913. ; 


Inasmuch as the Mercury was typical of the cyclecay f 


of the time, I will give you a few of its features. It had 
a 9-13 horsepower twin-cylinder motor of 3.5-inch bore 
and 3.67-inch stroke and a piston displacement of 70.) 
inches. Splash lubrication with gravity feed and high 
tension magneto or battery ignition were also fitted 
The transmission was friction drive, tires 28x21, and 
the frame was hardwood and armored with sheet meta] 
The wheelbase was 100 inches and the tread 36 inches, 
The list was $375 for either the single-passenger or the 
tandem. Operation costs were figured thusly, based on 
1,000 miles for 12 months: 250 gallons of gasoline at 
15 cents, $37.50; 15 gallons of oil at 40 cents, $6; one 
extra paper friction, $2; two extra tires at $7.50 each 
$15; garage expense, nothing; repair expense, nothing: 
total, $60.50. Somewhat optimistic as to garage and re. 
pair expense, I might venture to remark. 


Built Strong Dealer Body 


The cyclecar era was short-lived—two years at the 
outside, in which time probably 2,000 units were built 
by the 20-odd companies. Possibly the demise was 
hastened by the advent of the Saxon by Harry W. Ford, 
who came out of Chalmers. Inspired by examples set by 
Hugh Chalmers and Roy Chapin, Harry set out to be- 
come a big manufacturer of automobiles himself. His 
Saxon was somewhat on the order of the cyclecar, ex- 
cept that it had the conventional tread of 56 inches. It 
also listed at $375. Harry hit the market at an oppor. 
tune time and soon had built up a big business for him- 
self. He built up a strong dealer body. Why, Joseph 
Washington Frazer, now president of Willys-Overland, 
learned how to sell automobiles as the Saxon dealer in 
Cleveland. But Harry got too optimistic—he over- 
expanded, built a fine new factory just east of Dear- 
born, which now is part of De Soto’s present plant and 
then the bottom dropped out of his particular branch 
of the industry. And poor Harry died soon after—of 
pneumonia. 

But Imp and Mercury were not the only ones making 
cyclecars. Scripps-Booth had one before the Stout 
roadster, which was designed by James Scripps Booth; 
the Cricket was designed by Anthony New—an English 
automobile, which really was a double bicycle arrange- 
ment, with a motor in the middle. The Lavigne, put out 
by J. P. Lavigne, was a lightweight, standard-tread car 
fitted with a Henderson four-cylinder motor. The De- 
troit Cycle Car Co. used a small four-cylinder motor. 

_ Outside of Detroit, one of the most important ac- 
tivities was that of the Blood brothers of Kalamazoo, 
Mich. Howard Blood, now vice-president of Borg- 
Warner, was designer and general manager. The car 
had a most original two-speed gear, a unit steel body 
and Model T Ford axles, later replaced with cross spring 
axles as used on the Imp. 

Others in the business were Dudley Tool Co., Me 
nominee, Mich.; L. M. Rilsbach, Saginaw, Mich.; Valley 
Boat & Engine Co., Saginaw, Mich.; Fenton Cycle Car 
Co., Fenton, Mich.; Woods Mobilette, Chicago; Fred- 
erickson, Chicago; Steco, Chicago; Robie Cyclecar Co., 
Chicago; Rayfield, Chicago; Keller, Chicago; North- 


(Continued on Next Page) 
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TYPICAL AMERICAN CYCLECAR, the Mercury, built by Herbert 
J. Woodall of Detroit. In the left foreground is the two-passenghr; 
tandem-seating model. At right the single-passenger job, with val 
ay at the wheel, and in the background, Mercury’s commere 
jo ° 


1 with hj 
Herbert. ' 


, whi u foundations 
for interiors, insulations for all-steel roofs and fiog, {* 
deadening materials. Woodall had been a draftsman fo, |, 
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(Continued from Page 1) 
| president of Packard, watched Mc- 










mphasis this week, first, because 
f the display of commercial ve- 
icles which is being made in the 
' phitheater, and second, because 
tthe National Motor Truck Show 
v ich opens at the Navy Pier on 
Wednesday. This latter display is 
ybbed “highway transportation on 
splay” and is expected to bring 
Chicago the customers who buy 
sets and are to be here to pick 
ial choose their purchases for the 
ming year. At the Amphitheater 
Lhe trucks on dress parade are 
mr the observance of the public 
t large—about the same sort of 
jisplay that was put on at the 
ew York show. 
* * * 

BUT I DIDN’T come here to 
report the shows—that’s something 
, column conductor doesn’t have 
t) do. My main job is that of 
wciety reporter, taking in the 
ress parties and the like. Which, 
xfter all, counting the wear and 
ar on one’s system, is quite an 
assignment. 

So eager was I to get here in 
; hurry for the Packard press 
preview of the “you-press-the-but- 
ion-we-do - the - rest” photographic 
ompetition that features the Pack- 
wd display at the Amphitheater 
this week, that on Thursday I 
few American, sitting wing to 
ving with M. M. Gilman, Pack- 
ud president, to be here in time 
fr the affair at the Drake Thurs- 
fay afternoon. As in New York, 
we of the press sipped martinis 
furnished by Bill Packer as vice- 


Colo. Answers 
Ford’s Suit In 
Chain Tax Case 


DENVER.—Charles M. Arm- 
strong, state treasurer, filed an 
mswer and cross complaint in dis- 
trict court here during the past 
reek against the Ford Motor Co., 
which previously had objected to 
thain store license fees being 
imposed on it by Armstrong and 
had filed a declaratory judgment 
uit asking the court to instruct 
the Colorado treasurer that the 
company was not subject to the 
Colorado chain store license tax. 


Armstrong, in his cross com- 
plaint filed by Attorney General 
Byron G. Rogers, asked the court 
to declare the Ford Motor Co. and 
al its dealers in the state subject 
t the law and sought judgment 
of $102,602 for chain store taxes 
for 1935 to 1939, inclusive. 
















Automotive News’ truck section is 
he only dealer trade paper of the 
tuck industry. 
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Clelland Barclay parade the bevy 
of beautiful models, listened to the 
details of how the amateur camera 
contest was to be run in the show 
itself and then some of the lucky 
stiffs had their pictures “tooken” 
with the girls. 


* * * 


AND ON FRIDAY night there 
was the little affair put on at the 
Saddle and Sirloin Club, next door 
to the Amphitheater at the stock- 
yards, by Morrow Krum, tom-tom 
beater for Studebaker. It was for 
automobile editors only, which 
meant a small party. It really was 
a dinner, a dinner such as only 
this club can serve—juicy steaks, 
preceded by oldfashions, and 
other trimmings, served just prior 
to the preview peep at the show 
itself. The latter brought out some 
10,000 dealers, factory officials, 
members of their organizations and 
their families, all guests of the 
association, who saw the dress re- 


hearsal. 
ok + + 


ON CARD for this week are 
several events of a similar nature. 
Buick has scheduled a press lunch- 
eon at the Drake for this (Mon- 
day) noon, while on Tuesday Ford 
will have a party for the press at 
the Drake. Sales Manager John 
Davis will talk about the Ford, 
Mercury, Zephyr, and Art Hatch, 
former sales manager of Lincoln, 
will take his official bow as the 
new manager of the Chicago Ford 
branch. 

Scheduled for Wednesday after- 
noon is the General Motors’ recep- 
tion at the Chicago Club, an affair 
patterned after the Paul Garrett 
party in New York, where the 
brass hats of GM will extend the 
right hand of good fellowship to 
Chicago’s prominent citizens. 


* * * 


IF WINTER really comes dur- 
ing the Chicago show I am well 
equipped to withstand its rigors, 
for which I thank L. C. Chase & 
Co., of New York, who manufac- 
ture Velmo upholstery for automo- 
bile use. Thanks are due George 
Ogen for the pre-Christmas present 
sent me—an overcoat made of 
Velmo upholstery. Which is com- 
plimentary to the sport suit made 
of canda upholstery by Collins & 
Aikman, which was my preview 
uniform this fall. It is unfortunate 
I did not get a vest with the sport 
suit; otherwise I might be able to 
wear the entire tout ensemble as 
an example of what the well 
dressed man is wearing nowadays. 
Anyway, this must be some sort of 
a@ record—a man’s wardrobe made 
of automobile upholstery. I defy 
competition. 











“ 41’ My AUTO-Biography 
Who, Me? By Chris Sinsabaugh 








(Continued from Previous Page) 
western, Chicago; Standard, Chicago; Flagler, Chicago; 
Dayton, Joliet, Ill.; Frazier, Aurora, Ill.; Economy, 
Indianapolis; Hoosier Scout, Indianapolis and Mertz, 


Indianapolis. 


Why did the cyclecar pass out? Well, Bill Stout says 
the chief cause of the failure of the movement, which 
was an attempt to build a lighter, more economical 
motor car, was that they were made so tiny and low 
that the occupant was looked down upon, even from a 
Model T. The American public does not like to be 


laughed at. 


What became of Stout after the cyclecar boom blew 
up? Well, Bill kept going along inventing things. First 
thing you know he had attained fame as the designer 
of the first all-metal airplane. He founded the Stout air- 
plane company, set up the first commercial air service 
in America; had Henry Ford for a partner; designed 
and built the Scarab, America’s first engine-in-the-rear 
car; has been president of the Society of Automotive 
Engineers, and right now he has on the boards a two- 
seater plane for mass production at less than $3,000 and 
which will carry a four-cylinder, 75-horsepower engine. 
This operation is being conducted at Dearborn by the 
Stout Engineering Laboratories. 


Epiror’s Note: 


This is the forty-fourth instalment of Chris 


Sinsabaugh’s memoirs. Succeeding chapters will appear 
in subsequent issues of AUTOMOTIVE NEws. 


Chris 
Sinsabaugh | 





PLANS FOR SELLING Chevrolet’s 1940 trucks were laid before the com- 
pany’s wholesale truck organization at the two-day convention in Indianapolis. 
Among those attending were W. E. Fish, left, truck manager, and A. R. Cos- 
grove, his assistant. 





REGISTERING for the truck sales force parley are, left to right, RB. 
. Sanders, Southeast regional manager, and O. 


Camp, Atlanta zone; O. 


Cc. 
J. 


Pennington, Southwest regional manager. 


Chevrolet Truck Conclave 
Draws 200 to Indianapolis 


INDIANAPOLIS.—Prospects for 
substantial gains in the sale of 
commercial cars and trucks are 
better than for several years, 200 
members of Chevrolet’s wholesale 
truck organization were told last 
week by members of the central 


Ready-Power 
Offering New 
Line of Units 


DETROIT.—To better serve 
users of electric industrial trucks 
who do not have complete facili- 
ties for engine maintenance, the 
Ready-Power Co. has redesigned 
and gone into production-on a new 
line. of Ready-Power units for 
trucks of two to five-ton capacity, 
built around the Ford Model “B” 
four-cylinder engine. 


According to H. D. Gumper, 
president, these Model “FC” ma- 
chines are a refinement of the 
older “FCM” Ford engined units 
first introduced in 1931. The new 
model includes a new fan mount- 
ing which provides complete belt 
adjustment and improved cooling; 
front outlet exhaust with either up 
or down muffler position; oil bath 
breather; fully enclosed inductor 
type magneto; “Syncotrol” gov- 
ernor with four-speed adjustable 
resistance; metered crankcase ven- 
tilation; oil bath air cleaner; low 
pressure removable cartridge type 
oil filter. 

The engine exchange plan of the 
Ford Motor Co. and its dealers 
throughout the world may be 
made use of by electric truck op- 
erators using these “FC” units. 





Syncro Truck Seat 


To Be Shown at Show 


DETROIT.— Motor State Prod- 
| ucts Co., Ypsilanti and Detroit, 
have secured the manufacturing 
and sales rights for the Syncro 
truck seat from Car State Prod- 
ucts Co., of Royal Oak, Mich., and 
will exhibit the Syncro Seat at the 
National Truck Show in Chicago. 


Washburne Wright will be in 
charge of the display. 
The manufacturer claims the 


office staff who addressed the 
company’s two-day truck conven- 
tion, just concluded here. Regional 
and zone truck managers and their 
assistants, from all over the United 
States, attended the meetings. 


T. H. Keating, assistant general 
sales manager; W. E. Fish, truck 
sales manager; A. R. Cosgrove, F. 
L. McClure, F. W. Fleischmann, J. 
W. Burke and G. J. Metzger, of 
Fish’s staff, and E. F. Hayes, Chev- 
rolet retail sales promotion man- 
ager, were among those who dis- 
cussed the various phases of truck 
activity for the coming year. 7 

Chevrolet’s truck sales of 165,000 
units in 1939 will be exceeded in 
1940, in the opinion of Fish, who 
marshalled an array of favorable 
business factors to support that 
view. Business in general is in 
need of vehicles, not only for re- 
placement but for extension of ex- 
isting facilities, he said, and Chev- 
rolet’s record in the hands of users 
is such as to assure a large share 
of this volume. 


47 
Isherwood Cites 


Operating Methods 
Of Fleet Owners 


FLINT.—America’s No. 1 motor- 
ist is today showing the way to 
more economical car operation, 
more efficient 
performance and 
longer’ engine 
life, according to 
Wilson S. Isher- 
wood, general 
sales manager, 
AC Spark Plug 
Co 





“This impor- 
tant but little 
publicized pre- 
mier motorist is , 
the fleet owner, Isherwood 
America’s motor- 
ing paragon” says Isherwood. “A 
leaf taken from his book of oper- 
ating methods will be, perhaps, the 
greatest single contribution to the 
car owner in realizing lasting 
value from his automobile. 

“The individual fleets, generally 
owned by private concerns, oper- 
ate anywhere from eight to several 
hundred trucks and cars, mostly 
trucks. Performance records are 
kept carefully. Costs over a long 
period of operation, not first costs, 
is the chief concern. That is why 
the fleet owner’s maintenance 
chief will install cost saving ac- 
cessories; why he will use only the 
engineering approved replacement 
parts when re-conditioning an 
engine; why he will always keep 
the engine tuned up, and be ever 
alert on other adjustments and 
lubrication requirements. 


“Thus, in spite of constant op- 
eration in all kinds of weather and 
under the most rigorous stress, his 
need for replacement parts com- 
paratively is by no means so fre- 
quent as that of the motorist. 

“And when the fleet owner sees 
fit to replace trucks or cars with 
new ones, he is in a position to 
dispose of vehicles in good condi- 
tion, adequate for other service. If 
the fleet owner’s methods were 
followed by our car owners, the 
same relative benefits would re- 
sult, and there would be more and 
better used cars for more people.” 


New Comforts 
Of Buses Cited 


DETROIT.— The march of the 
motor bus to ever increasing popu- 
larity is being accelerated by new 
comfort features, according to C. 
H. Allin, sales manager of Alumi- 
num Aircell Insulation Co., manu- 
facturers of Reflect-O-Cell insula- 
tion. 

As evidence of the trend in this 
direction, Allin points to the re- 
cent purchase of 500 Ford buses 
by the city of Detroit, the specifi- 
cations for which provide not only 
for the insulation of the sidewalls 
and roof but also for the insula- 
tion of the motor, which is located 
at the rear in the new type buses. 
For the insulation of the motor, a 
special type of Reflect-O-Cell in- 
swiauon 18s employed. 








TEXAS DEALER 
Syncro Seat has a unity action | Harper, orders 106 Dodge trucks. 


which eliminates back rub, fatigue 
and high truck seat repair costs. 


Alexander, general manager and 
Y Dallas. Alexander is signing 
of the largest single dealer orders 


regional truck representative of Dod e; 

owner respecti 
an order for 106 
for commercial vehicles ever 


Left to right are Robert R. 

R. J. Price and Ernest 
vely of the Alexander Motor 
wocge trucks, one 
e. 


new 1940 








. . A MODERN HIGH TENSILE STEEL FoR 
MODERN TRUCKS AND TRAILERS 








DUCTILOY—National Steel’s high tensile alloy—is another important 
contribution to the automotive industry. 
Ie is being used in the manufacture of many vital parts of trucks, Wan 
trailers, and passenger cars. It is being used because both automotive a’ 
Ss 
engineers and production men have found in DUCTILOY a high tensile] Detroit. 





: ‘ P i ‘ Chicago 
steel that will meet their exacting requirements—a steel with a com.|show sv 
: . : : . restores 
bination of properties peculiarly important to them. exhibitic 
: eae : ® . , |local sh 
First, DUCTILOY has unusual ductility which permits fabrication] begun t 
‘ — . ‘ .. poring | 
into the intricate designs demanded by the motor industry. In addition} casts a 
‘ ‘ ‘ ‘ a i ‘ J such be 
it has a high yield point, high ultimate strength, high resistance to}te a di 
: : oy: . show. F 
fatigue and impact, excellent weldability, and marked resistance to] taught 
' . PI 
corrosion and abrasion. ike Mil 
: : ._ | distribu 
Truck and trailer users, too, have found that the weight reduction|" 

; ; . | TAKI 
made possible by the use of DUCTILOY is an important factor in} tact th 
reducing operating costs. ra tore 

, a : 380,000 
Wherever strength must be combined with light weight—wherever| will me 
high tensile properties must be combined with ductility or cold form. conde 
ability—it will pay to consider DUCTILOY. coe 


Great Lakes engineers will be glad to work with you in adapting pone 


this high tensile, high-ductile steel to your special requirements. In-|“%* § 
A 4,000 gallon Fruehauf tank, made entirely of DUCTILOY. quiries are invited. 
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* -PRODUCTS OF GREAT Lé 
- Hot Rolled Strip (1 inch to 34 inches wide) 
' Hot Rolled Strip Sheets (up to 91 inches — 
|. wide)...Spring Steel (carbon and ¢lloy)... 
-. Merchent Bars...Forging Bars...Automo- 
A ' bile Bumper Sections. ..Bar Mill Sections 
4 , Ductiloy-High Tensile Bars, Shapes, 
Sheets, Billets... Sheet Bars 
| 


COM! 
luncheo 
Davis, | 


GREAT LAKES STEEL CORPORATION - 


ECORSE, MICHIGAN 


DIVISION OF 


NATIONAL STEEL CORPORATION 








